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A  new  landmark  in  New  (Means, 
Jackson, and  Mobile. 

USA  TODAY  is  now  available  to  over  two-thirds  of  the  nation’s  populatioa 


©Gannett  1983 


^^With  the  acquisition  of  31 
community  newspapers,  we  are 
more  committed  than  ever  to 
informing  and  serving  the  people 
of  Los  Angeles  County 


—Francis  L.  Dale 
Publisher 
Los  Angeles 
Herald  Examiner 


^LA.COUNfY6ROUP 


In  Orlando,  people  werk  together 
to  manage  technology. 


Recognizing  the  importance  of  the  hu¬ 
man  element  in  today  s  technology, 

The  Orlando  Sentinel  has  recently 
completed  an  exceptionally  smooth 
conversion  from  letterpress  to  offset. 

In  just  nine  months,  24  Goss 
Metroliner'  units,  12  color  decks,  three 
single  and  one  double-delivery  folder, 
and  12J.'0  Sentinel  employees  reached 
a  remarkable  level  of  quality  and 
productivity.  The  Orlando  accomplish¬ 
ment  has  drawn  the  attention  of  the 
newspaper  industry  and  attracted  visi¬ 
tors  from  around  the  world.  They  are 
not  only  impressed  with  The  Sentinel's 
excellent  color  and  black  and  white 


print  quality,  and  exceptionally  low 
waste,  but  with  the  harmonious  rela¬ 
tionship  between  man  and  technology. 

That  relationship  was  evident  from 
the  very  beginning.  Pre-oonversion 
training  programs,  conducted  with  help 
from  Goss,  prepared  employees  for  a 
smooth  transition  to  offset.  And  incen¬ 
tive  programs,  launched  shortly  after 
The  Sentinel  went  on  edition,  created 
enthusiasm  and  motivation.  One  such 
program,  SWATS  (Stop  Waste  At  The 
Sentinel),  saved  nearly  $215,000  in  the 
first  seven  months. 

■‘We  couldn't  have  accomplished  it 
without  the  commitment  and  dedica¬ 


tion  from  all  departments,  at  all  levels. 
And  the  fine  cooperation  we  got  from 
Goss,”  says  Gene  Bell,  vice  president 
and  director  of  operations. 

With  man  and  technology  working  in 
concert.  The  Orlando  Sentinel  is  dem¬ 
onstrating  the  importance  of  crafts¬ 
manship  and  pride  in  individual 
achievement.  Orlando  proves  that 
quality  is  not  only  affordable.  It  can 
be  profitable. 

Goss  Products,  Graphic  Systems 
Division.  Rockwell  International. 

3100  South  Central  Avenue.  Chicago. 
Illinois  60650.  312  656-8600. 

Telex  253478. 


PHOTO  BY  RED  HUBER 
COURTESY  THE  ORLANDO  SENTINEL 


Rockwell  International 

where  science  gets  down  to  business 
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ALICIA 

HITS 

CLOSE 

TO 

HOME 


Galveston,  Texas  is  nearly  800-miles  from 
Florida’s  Suncoast  as  the  storm  flies,  but 
lessons  from  Hurricane  Alicia  are  hitting 
much  closer  to  home. 

If  a  storm  like  Alicia  hit  the  Tampa  Bay 
area,  it  would  likely  cause  almost  triple  the 
damage  and  force  evacuation  of  about 
600,000  residents  in  a  four-county  area, 
about  15  times  the  number  who  left  their 
homes  in  Galveston,  according  to  the  Tampa 
Bay  Regional  Planning  Council. 

That’s  why  the  St.  Petersburg  Times 
rushed  photographers  and  reporters  to  cover 
the  Texas  storm.  And  why  we  were  committed 
to  bringing  home  Florida’s  first  printed  color 
photos  out  of  the  storm-closed  area  to  the 
newspaper’s  nearly  700,000  readers. 

The  logistics  were  nearly  impossible. 
Airports  were  closed  and  roads  were 
impassable.  But  photographer  Bill  Seme 
found  the  owner  of  a  private  jet  willing  to 
fly  directly  back  to  St.  Petersburg. 

On  the  next  day’s  front  page.  Seme’s 
full-color  photos,  along  with  reporter 
Tom  French’s  dateline  story,  gave  stark 
warning  that,  had  Alicia  turned  direction, 
these  pictures  could  have  been  of 
Suncoast  beaches. 

To  further  dramatize  the  danger.  Times 
staff  weather  writer  Barry  Bradley  created 
a  chilling  15,000-word  fictional  account 
suggesting  what  would  happen  if  a  super¬ 
storm  like  Alicia  hit  the  Suncoast. 

When  Alicia  hit  the  Galveston  coast,  the 
St.  Petersburg  Times  was  there.  Because 
when  a  hurricane  hits  the  Gulf  Coast,  it 
really  hits  home. 
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15— International  Newspaper  Carrier  Day. 

16-18— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-18— Mid-Atlantic  Circulation  Managers  Association,  Pall  Sales 

Conference,  Carolina  Inn,  Columbia,  S.C. 

16-19— Institute  of  Newspaper  Controllers  and  Finance  Officers, 
Fairmont  Hotel,  Denver. 

16-20— Food  Editors  Conference,  Drake  Hotel,  Chicago. 

18-20— "Excellence  in  Education:  Howto  Achieve  It?",  Conference  for  Journalists. 
Washington,  (D.C.)  Journalism  Center. 

18- 20— National  Association  of  Advertising  Publishers,  Fall  Con¬ 

ference,  Le  Chateau  Camplain,  Montreal,  Canada. 

19- 21— International  Newspaper  Conversions  Gourp,  Jacksonville  Hilton. 

19- 22— American  Association  of  Advertising  Agencies,  Western  Region, 

Silverado  Resort,  Napa,  Calif. 

20- 23 — Gutenberg  International  Conference,  Washington,  D.C.,  Conven¬ 

tion  Center. 

20-23— Florida  Press  Association,  Fall  Convention,  Clearwater  Beach 
Hotel. 

20-23 — Graphic  Arts  Technical  Foundation,  The  Cloister,  Sea  Island,  Ga. 

24 — "Japan  and  America,"  Conference  for  Journalists,  Washington  (D.C.) 
Journalism  Center. 

24-28— Inter-American  Press  Association,  General  Assembly,  Lima,  Peru. 
25_‘'Asian-American  Relations"  Conference  for  Journalists,  Washington 
(D.C.)  Journalism  Center. 

26- 28 — International  Federation  of  Newspaper  Publishers  (FIEJ), 

Hotel  Sofitel,  Vieux  Port  of  Marseilles. 

27- 28— New  England  Newspaper  Advertising  Executives  Associates,  Hotel 

Summit,  Hartford,  Conn. 

27-30— New  England  Newspaper  Production  Conference,  Sheraton  Islander 
Inn,  Newport,  R.l. 


1-4— Associated  Press  Managing  Editors,  Galt  House,  Louisville,  Ky. 

4-5 — Wisconsin  Newspaper  Association,  Westowner  Hotel,  Madison. 

6-9 — Newspaper  Reseach  Council,  Hyatt  Regency  Hotel,  San  Antonio. 

8— "The  Gender  Gap,"  Washington  Journalism  Center  Conference  for 
Journalists,  Watergate  Hotel,  Washington,  D.C. 

9-12— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  The  Fairmont, 
San  Francisco. 

13-16— Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel 
and  Club,  Boca  Raton,  Fla. 

Seminars/Workshops/Clinics 

OCTOBER 

22- 28— National  Press  Photographers  Association,  Flying  Short 

Course:  Oct.  22,  San  Diego,  Holiday  Inn  at  the  Embar- 
cadero;  Oct.  24,  Houston,  Sheraton-Houston  Hotel;  Oct.  25, 
Milwaukee,  Marc  Plaza  Hotel;  Oct.  27,  Buffalo,  N.Y.,  Executive 
Hotel;  Oct.  28,  Atlanta,  Dunfrey  Atlanta  Hotel. 

23- 26— Family  Life  Today,  SNPA  Foundation,  University  of 

Virginia,  Charlottesville. 

23- 11  /  2— American  Press  Institute,  Classified  Advertising 

Managers,  Reston,  Va. 

24- 26— Management  Skills  for  Newspaper  Promotion  Seminar, 

Sponsored  by  INPA  and  ANPA,  Holiday  Inn  Lakeshore,  Chicago. 
24-26— Advanced  Orientation  for  Executive  Secretaries  and 
Administrative  Assistants,  Knight-Ridder  Seminar,  Miami  Herald. 

24- 30 — Japan-U.S.  Editors  Conference.  International  Press 

Institute,  National  Press  Club,  Tokyo. 

25- 27— Telecommunications  Symposium,  ANPA/Newspaper  Advertising  Bureau 

Amfac  Hotel,  Dallas/Fort  Worth  Airport. 

28-29— New  York  State  Circulation  Management  Association,  Motor  Route 
Management  Seminar,  Quality  Inn,  Exit  46,  Rochester. 

28-30— Latin  American  Affairs  Conference  for  Journalists,  spon¬ 
sored  by  the  Foundation  for  American  Communications  and 
co-sponsored  by  The  Tinker  Foundation  and  the  Dallas  Morning 
News,  The  Anatole,  Dallas. 
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INTRODUCING 

THE  100  PICA  raOTOTYPESETTER 
YOU  CAN’T  AFHMtD  TO 
BE  WITHOUT. 


Itek  introduces  the  MARK  DC™  CRT 
Phototypesetter. 

TTie  lowest  priced  100-pica  typesetter 
ever  built  for  newspapers  and  commercial  or  in- 
plant  printers— with  advanced  features  you’d  be 
surprised  to  find  on  typesetting  equipment 
costii^  a  lot  more. 

In  faa,  no  other  large  format  phototype¬ 
setter  can  do  so  much,  so  quickly  and  so  well 
for  so  little. 

The  MARK  EX  incorporates  the  best 
and  the  latest  in  hardware,  software  and  firm¬ 
ware  technology. 

It  includes  a  powerful  computer,  CRT  char- 
aaer  generator,  up  to 
180  on-line 
fonts, 


easy  to  operate  control  panel.  It  works  with  just 
about  any  equipment  and  procedure  in  use  today. 

It  accepts  unjustified  or  justified  and 
hyphenated  input  directly  from  various  front 
end  systems,  as  well  as  from  paper  tape  and 
wire  services.  And  it  can  be  Pacesetter  com¬ 
mand  compatible  while  allowii^  full  use  of  all 
of  the  MARK  EX  features. 

In  short,  the  MARK  DC  will  increase 
your  production  efficiency  and  economy— 
whether  you’re  ready  to  adopt  full  page 
make-up  now,  or  want  to  upgrade  your 
operation  one  section  at  a  time. 

When  combined  with 

fitek’s  CPS  series  of 
powerful  front-end  sys¬ 
tems,  the  MAICK  DC 
offers  automatic  full-page 
classified  output  as  well  as 
100  pica  editorial  output. 

At  a  price  you  can  afford. 

Eittle  wonder  it’s 
from  Itek.  The  world  leader 
in  full-{»ge  copy  processir^ 
and  pagination  systems,  widi 
a  worldwide  network  of  dis- 
tributors  and  installations. 

Ebr  complete  informa- 
tion,  write,  call  or  staple  your 
business  card  to  this  ^  and  send 
it  to  the  address  below. 


MARKIX 

fW  lOOPicaCRT 
V  Phototypesetter 

Shaping  the  systems  of  tomorrow. 
F  Large  Systems  Operations 
355  Middlesex  Ave. 

WilmingtCKi,  MA  01887 
(800)  225-0892;  In  MA  (617)  933-7000 

m  for  this  ad  was  set  on  Itek  compositkm  equipment. 

^RK  DC  is  a  trademark  of  Itek  Corixiraticn. 


The  4th  Estate 

By  Doug  Borgstedt 


-  HOW  00  YOU  SPai  PRESS-SCIMITA?'? 


About  awards 


Best-of-Show  ...  In  the  traveling  exhibit  of  57  prize¬ 
winning  photos  from  the  26th  annual  Forest  Lawn  Press 
Photographers  competition,  the  No.  1  picture  is  a  shot 
entitled  “House  to  House  Search”  by  Richard  Koehler, 
Orange  Coast  Daily  Pilot.  Boris  Yaro,  Los  Angeles  Times, 
and  Brad  Graverson,  South  Bay  Daily  Breeze,  also  have 
their  first  prize  photos  in  the  display  which  is  expected  to 
draw  more  than  a  million  visitors  throughout  Southern 
California.  Others  who  collected  cash  awards  were:  Kurt 
Miller,  Riverside  Press  Enterprise;  Howard  Lipin,  Orange 
Coast  Daily  Pilot;  and  Mike  Mullen,  Los  Angeles  Herald 
Examiner.  Winners  in  the  sports  category  were:  Rick  Cor- 
rales,  Los  Angeles  Times;  Paul  Chinn,  Herald  Examiner; 
and  Tom  Jagoe,  Los  Angeles  Daily  News.  In  the  feature 
category  prizes  went  to:  Raleigh  Souther  and  Michael 
Goulding,  San  Gabriel  Valley  Tribune;  and  Bob  Smith, 
Santa  Monica  Outlook. 

*  *  ♦ 

Patriotic  Pens  .  .  .  Freedoms  Foundation  at  Valley 
Forge  gave  its  famed  George  Washington  Honor  Medal  to 
Vern  Thompson,  Lawton  (OV.\dL.)Constitution,  for  the  best 
examples  of  editorial  cartoons  depicting  the  American 
Way  of  Life.  Singled  out  was  his  cartoon  entitled  “Tears 
for  the  Slayer,  But  Never  for  the  Slain.”  Honor  Medals 
also  went  to  Jack  McLeod,  Buffalo  Evening  News;  Sam 
Rawh,  Atlanta  Journal;  Dick  Adair,  Honolulu  Advertiser; 
and  Emidio  Angelo,  Main  Line  Times,  Pennsylvania. 

♦  ♦  ♦ 

Coining  Words  .  .  .  Judged  the  best  of  the  newspaper 
coin  columnists  in  the  Numismatic  Literary  Guild 
membership  competition  were:  Ed  Reiter,  New  York 
Times;  George  R.  Walko,  Wilkes-Barre  (Pa.)  Citizens 
Voice;  Gary  L.  Palmer,  Copley  News  Service;  and  Elmer 
Curran,  Asbury  Park  (N.J.)  Press. 

♦  ♦ 

Stars  Over  Latin  America  .  .  .  Three  top  citations  in 
the  Inter  American  Press  Association’s  Tom  Wallace 
Awards  will  be  presented  at  ceremonies  in  Lima,  Peru,  to 
Miami  journalists.  The  Miami  Herald's  expanded  cover¬ 
age  of  Latin  America,  under  the  editorship  of  Don  Bohn- 
ing,  won  the  principal  prize  for  the  fifth  time.  Herald 
photojournalist  Tim  Chapman  won  an  award  for  his  cover¬ 
age  of  the  volcano  eruption  in  Mexico;  and  Don  Wright, 
Miami  News,  was  cited  for  cartoons  on  Latin  America 
issues. 

*  *  * 

More  Thought  for  Food  .  .  .  The  American  Meat 
Institute  has  broadened  the  sponsorship  of  the  Vesta 
Awards  which,  for  30  years,  have  honored  original  news¬ 
paper  writing  “that  most  effectively  provides  useful  and 
factual  information  about  food  and  dieting.”  This  year’s 
entries,  due  before  December  3 1 ,  will  be  judged  by  a  panel 
selected  by  the  Food  Marketing  Institute  and  Iowa  State 
University  Department  of  Journalism  and  Mass  Com¬ 
munications.  Three  winners  will  receive  awards  at  the 
FMl  convention  in  May. 

♦  ♦  * 

Talent  Pool  .  .  .  Professor  Harlan  H.  Mendenhall, 
Southern  Illinois  University  (Carbondale),  has  announced 
the  winners  of  the  Polly  Robinson  Feature  Writing  Contest 
which  is  open  to  reporters  on  Illinois  newspapers  in  the 
under- 100,000  circulation  class.  They  are:  Cindy  Hum¬ 
phreys,  Ereeport  Journal  Standard;  David  Ambrose,  Out¬ 
door  Highlights  magazine,  Springfield;  Marla  Maeder, 
Tazewell  News;  Julia  Boren,  Pike  Press,  Pittsfield;  Susan 
Fernandez,  Highland  Community  College;  and  Joyce  R. 
Burch,  Hillsboro  and  Montgomery  County  News. 
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y)u  rarely  think  about  it.  But  many  of  us 
depend  upon  coal  for  our  everyday  living. 
Throughout  America,  more  than*50  percent 
of  our  electricity  is  generated  by  burning 
COAL,  our  most  abundant  energy  resource. 
The  morning  toast  and  coffee,  the  morning 
news  on  radio,  the  newspaper,  the  electric 
heat  pump  warming  us  in  winter  and  cooling 
in  summer,  the  lights  after  dark,  the 
television  set,  the  electric  blanket  and  even 
the  blasted  alarm  clock!  All  made  possible, 
along  with  many  other  things  we  enjoy 
every  day,  by  COAL-powered  electricity. 


JUST  TURN  US  ON. 

In  more  than  half  of  America,  we  depend 
upon  coal  today,  even  more  so  than  before 
And  at  AMAX  Coal,  we  pride  ourselves  on 
being  the  responsible  coal  miners  that 
“CAN  DO"  the  job  America  of  assisting 
the  United  States  in  meeting  its  energy 
needs.  COAL  . .  .  today  it  warms,  cools, 
lights  and  powers  America’s  homes  like 
never  before. 


AAAAX 


COAL  COMPANY 


INTEGRATED  GROWTH  WITH 


........ 

state-of-the-art 
computer  chips 

Local  area 
Network 

High  speed 
access  to 
main  memory 

Additional 
special 
purpose 
computer  for 
text  editing 

Additional 

special 

purpose 

memory 

management 

High  per¬ 
formance 
high  quality  text 
composition 

Atex 

AkJ 


Direct-Connect 

Architecture 


Stand-Alone 

Architecture 


f'  very  field  has  its  innovators.^W 
People  who  lead  the  rest. 

More  than  300  of  today’s  leading 
law  firms,  corporate  technical  pub¬ 
lishing  groups,  government  depart¬ 
ments,  magazines  and  newspapers 
have  chosen  Atex.  And  more  are 
selecting  Atex  every  month. 

Why? 

Because  Atex  is  the  acknowl- 
edoed  innovator  in  electronic 
publishing  systems. 

Atex  engineering  squeezes 
more  functionality  into  each  prod¬ 
uct,  and  provides  a  clear  growth 
path  to  the  future  with  such  ad¬ 
vanced  products  as  integrated  pagi¬ 
nation  and  videotex. 

Here’s  what  knowledgeable 
users  say  about  Atex. 


e’re  not  hung  up  on  what 
computer  we’re  using, 
mm  as  long  as  we  get  the 
performance  and  reliability 
we  want. 

“Some  people  are  hung  up  on 
hardware.  We're  not.  Our  decision  was 
based  on  the  need  for  a  proven,  reliable 
system  that  would  not  require  baby¬ 
sitting  and  lots  of  high-priced  talent  to 
run  it.  We  wanted  to  keep  it  simple. 

“We  also  needed  a  systern  that 
would  support  200  terminals  on  a  com¬ 
mon  database.  Atex  had  a  system  that 
we  could  install  that  day. 


r  "Economically  this  makes  sense, 
too.  We’d  prefer  to  spend  the  money 
and  give  editorial  what  they  want,  rather 
than  spend  it  on  a  huge  DP  staff  to  run 
the  system.  We  have  just  one  person 
per  shift  taking  care  of  USA  Today  and 
the  Gannett  Nev\/s  Service. 

“Looking  at  News  Layout,  it’s  the 
same  philosophy:  editorial  wants  it,  it’s 
easy  to  use  and  it’s  integrated  into  the 
system.  Atex  is  one  of  the  few  vendors 
who  have  that  as  part  of  their  basic  sys¬ 
tem  and  not  an  add-on  from  another 
vendor.  That  keeps  costs  down,  too.” 

Bill  Toner, 

Systems  Director,  U.S.A.  Today 


he  communications  capability 
W  of  the  Atex  system  was  one  of 
m  the  key  factors  in  our  choice. 

“It  is  essential  that  our  other  com¬ 
puters  be  able  to  communicate  with  the 
Atex  system,  and  vice  versa.  Our  former 
system  was  not  able  to  do  that . . .  other 
system  vendors  claimed  theirs  could 
do  it . . .  but  Atex  does  it. 

“In  making  our  final  selection,  I  had 
to  determine  where  each  vendor  would 
be  5  years  from  now  in  regards  to  pagi¬ 
nation  and  direct-to-plate  technology. 
This  became  a  critical  issue.  Atex 
showed  me  the  future  of  publishing  in 
their  R&D  labs. 

“The  Kodak  connection  is  extremely 
important.  I  am  comfortable  Kodak  will 
put  into  the  Atex  organization  the  neces¬ 
sary  working  capital  to  achieve  publish¬ 
ing’s  goals.  That  is  important  to  me.” 

Joseph  T.  Deithorn, 

Senior  Vice  President, 

American  Banker  and  Bond  Buyer. 


""Mr  tex  has  been  a  major  building 
block  in  the  success  of 
Newsday. 

“We’ve  been  able  to  do  what  we 
want  as  a  newspaper  because  Atex 
provided  the  right  tools.  Day  in  and  day 
out  our  people  are  supremely  happy 
that  we  selected  Atex  in  the  first  place. 

“When  we  decided  to  move  into 
videotex,  Atex  was  ready  with  a  product 
for  us.  We  could  not  have  gone  into 
our  venture  without  Atex.  And  we  don’t 
know  anybody  else  who  was  ready 
when  we  were  ready. 

“We  want  to  take  the  next  step  into 
pagination.  We  hope  to  take  that  step 
with  Atex. 

“As  a  newspaperman,  I  don’t  care 
where  the  guts  of  a  system  are  sitting.  It 
does  everything  we  want  it  to  and  a  lot 
more.  I  have  a  VDT  within  two  feet  of 
me  and  I  couldn’t  live  without  it. 

“Some  people  get  hooked  on  the 
mechanics/electronics  of  a  system.  I’m 
more  interested  in  functionality.  In  my 
experience,  Atex  is  the  best  system  to 
do  the  job.  It’s  got  one  of  the  best  key¬ 
boards  in  the  world.  I’ve  been  a  writer 
all  my  life,  and  I’ve  never  been  able  to 
write  faster  or  better. 

“We’re  using  VDTs  delivered  in 
1976,  and  they  are  as  functional,  reliable 
and  useful  today  as  the  day  we  got 
them.  We  started  with  about  215  classi¬ 
fied  and  editorial  terminals,  and  we’ve 
grown  to  400. 

“The  ability  to  grow  with  a  system 
rather  than  replace  it  is  a  newspaper 
executive’s  dream.  We’ve  never  had  a 
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multi-use  if  terminal 

shared  loses  power 

review 


VirtuaHy 
unlimited 
amount  of 
local  data 
storage 


Data  safe 
from  loss 
due  to  static 
electricity 


Pagination 

capability 


Atex  manages  technology  appropriate  to  each 
publishing  task. 

Atex  engineering  provides  more  capability,  more 
functionality  with  less  hardware.  This  means  that  you 
will  enjoy  unbeatable  response  times,  a  cost  effective 
solution  to  your  publishing  problems,  and  the  BEST 
system  to  do  the  job. 

Our  editing  terminals  connect  directly  to  the  central 
computer,  allowing  high  speed  access  to  main  memory 
and  simultaneous  multi-user  access  to  data.  This  also 
allows  for  additional  functionality  as  well  as  high  per¬ 
formance  composition,  and  data  security. 

Stand-alone  editing  terminals,  with  built-in  micro¬ 
computers,  on  the  other  hand,  are  slow  and  subject  to 
loss  of  data  resulting  from  static  electricity  or  power 
failure  at  the  terminal. 

Atex  pioneered  the  high  speed  Local  Area  Network . . . 
ip  use  in  more  than  300  publishing  sites  worldwide. 


piece  of  Atex  equipment  become  obso¬ 
lete.  I  think  it’s  very  important  that  obso¬ 
lescence  has  not  come  to  Newsday. 

“I  have  every  confidence  that 
Atex  is  still  the  standard  of  the  industry, 
because  they  have  imagination  and 
direction." 

Stan  Asimov, 

Vice  President-Development,  Newsday 


pioneered  the  Atex 
system  in  magazines  in 
mm  1973  and  we  wouldn’t 
swap  it  for  anything. 

“It’s  fully  integrated  from  the  re¬ 
porters  to  the  editors  to  the  satellite  to 
the  plants. 

“We  need  a  strong,  solid  system. 
We  bang  the  hell  out  of  it  and  it  stands 
up.  There’s  nothing  on  the  market  that 
would  be  better  for  us. 

“We  started  with  a  prototype  and 
have  moved  through  every  release 
and,  as  far  as  we’re  concerned,  the 
system  hasn’t  stood  still.  I  can’t  imagine 
any  other  system  coming  along  where 
we’d  even  consider  changing. 

“We  recaptured  our  original  invest¬ 
ment  in  the  first  three  years.  The  system 
has  enabled  us  to  do  lots  of  things  we 
never  thought  we’d  be  able  to  do,  and 
we  maintain  control  of  the  entire 
process  throughout.” 

Marvin  L.  Stone, 

Editor  in  Chief,  U.S.News  and  World  Report 


hat  matters  to  the  user  is 
Wnm  what  he  can  do  with  the 
m  m  tool,  and  the  Atex  terminal 
is  a  very  smart  tool. 

“One  of  the  primary  reasons  we 
selected  Atex  was  the  feedback  we  got 
from  users  around  the  world.  The 
thought  that  went  into  this  product  is 
very  evident  every  time  you  sit  down  to 
use  it. 

“We  selected  Atex  because  it  is  a 
company  with  a  proven  record  of  per¬ 
formance  with  an  extremely  large  and 
satisfied  customer  community.  We  paid 
a  lot  of  attention  to  the  other  papers  that 
use  Atex  and  found  a  lot  of  happy 
newsrooms. 

“News  Layout  to  us  is  the  most 
intelligent  step  toward  pagination  any 
vendor  has  taken.  It  speaks  directly  to 
the  needs  of  our  newsrooms. 

“In  general,  the  Atex  system  is  a 
very  cost-efficient  system.  I  don’t  care 
what  is  inside  it,  it  delivers  for  the 
dollars." 

OiafR.  Saugen, 

Manager  of  Advanced  Systems, 

Philadelphia  Newspapers,  Inc., 
publishers  of  the  Philadelphia  Inquirer 
and  Daily  News. 


"JM  tex  was  one  of  the  pioneers  in 
Mm  multi-processor  network 
technology  in  the  mid-1970s. 

"That  provided  redundancy,  relia¬ 
bility  and  flexibility  unparalleled  at  that 
time,  and  it  remains  so. 

“Direct  connect  VDTs  give  us 
unbeatable  performance  in  response 
times.  We  see  the  immediate  future 
in  direct  connection  because  of  the 
communications  bottleneck  created 
with  the  so  called  ‘intelligent’  terminal 
approach.  Even  the  Atex  Graphics 
Terminal,  with  its  32  bit  microprocessor 
in  the  host  shares  memory  with  the  host 
and  therefore  eliminates  the  communi¬ 
cations  bottleneck  between  host  and 
an  intelligent  terminal. 

"What  our  industry  needs  is  state- 
of-the-art  mass  storage  technology  and 
Kodak  is  one  of  the  few  companies 
making  significant  inroads  into  optical 
memory  storage.  Nobody  knows  our 
business  better  than  Atex  and  images 
have  always  been  Kodak’s  business. 

So  I  think  Atex  is  uniquely  positioned  to 
handle  images  and  text  in  large  quan¬ 
tities,  and  handle  them  as  elegantly 
as  they  handle  text  today.” 

Stephen  Tayior, 

Director  of  Information  Services, 

Boston  Gbbe 


People  who  know  text  process¬ 
ing  and  information  management 
depend  on  us. 


32  Wiggins  Avenue/626 
Bedford,  MA  01730 
Phone  (617)  275-8300 
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The  “List  of  Talloires” 

The  most  important  news  to  come  out  of  the  “Voices  of  Freedom” 
conference  in  Talloires,  France,  last  weekend  was  publication  of  the 
“List  of  Talloires,”  a  cross-indexed  listing  of  300  programs  in  70 
countries  designed  to  equip  journalists  in  the  less  developed  coun¬ 
tries  with  more  professional  skills.  It  shows  for  the  first  time  what 
many  have  claimed  but  been  unable  to  prove  that  much  has  been  done 
and  is  being  done  by  concerned  media,  educational  institutions,  press 
associations  and  governments  in  those  countries  with  a  strong,  demo¬ 
cratic  press  tradition.  The  list  includes  training,  educational, 
exchange,  intern  and  fellowship  programs  and  many  of  them  are 
offered  in  Third  World  countries  for  their  own  nationals. 

It  was  emphasized  at  the  meeting  that  the  Western  press  must  not 
view  the  Third  World  as  one  bloc  of  nations.  Dr.  Brigitte  Weyl, 
publisher  of  Sudkurier  in  Konstanz,  West  Germany,  noted  that  at 
the  recent  UNESCO  roundtable  at  Innsbruck  representatives  of  the 
press  from  Maylaysia  and  Oman  spoke  strongly  in  favor  of  press 
freedom.  Cushrow  Irani,  editor  in  chief  of  The  Statesman,  Calcutta, 
India,  stated  that  UNESCO  is  biased  in  favor  of  governments  of  the 
Third  World  and  not  of  the  Third  World  itself — “there  is  a  differ¬ 
ence.”  Ken  Gordon,  managing  director  of  the  Trinidad  Express, 
stated  “if  the  press  in  developing  nations  can  be  made  strong,  its 
freedom  will  be  assured.” 

Supporting  these  views  was  the  presence  of  at  least  15  representa¬ 
tives  of  the  Third  World  press  at  the  Talloires  conference  who  played 
a  vigorous  and  important  role  in  preparing  the  final  report. 

Representatives  of  the  free  press  in  the  Western  world  as  well  as 
the  Third  World  have  made  it  clear  at  Talloires,  as  they  have  been 
trying  to  do  at  numerous  UNESCO  meetings  where  their  status  has 
been  that  of  “observers,”  that  they  will  never  accept  the  limitations 
and  restrictions  on  the  world’s  press  which  are  implicit  in  most  of  the 
proposals  before  that  body. 


No  postal  rate  increase 

Postmaster  General  Bolger  announced  last  week  before  the  House 
Post  Office  Committee  there  would  be  no  rate  increase  before  Octo¬ 
ber,  1984,  and  probably  not  before  January,  1985.  We  don’t  know 
whether  this  indicates  how  sensitive  the  Postal  Service  is  to  political 
pressures  at  the  time  of  national  elections,  or  if  the  Service  has 
controlled  its  costs  to  the  extent  that  no  increase  is  necessary  at  this 
time.  Whatever  the  reason,  it  is  refreshing  to  find  one  area  of  the 
economy  that  might  be  “holding  the  line”  on  prices  even  temporarily. 

The  U  SPS  is  currently  handling  119  billion  pieces  of  mail  compared 
to  97  billion  in  1978,  and  the  volume  will  be  335  billion  within  five 
years.  This  makes  the  nine-digit  zip  code  essential  to  keep  postal 
costs  down,  he  said.  If  it  will  do  that  and  continue  to  hold  rates  down, 
it  might  be  worth  it  in  spite  of  the  difficulties  involved. 
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Letters  to  the  Editor 


Fed  up  with  bad  raps  the  press  takes 


There  are  times  when  1  get  fed  up 
with  the  bad  raps  the  press  takes. 

For  example:  one  morning  this  week 
I  spent  a  few  aggravating  minutes 
deciding  just  what  the  hell  I  should  do 
with  a  press  release  from  a  financial 
institution  with  assets  in  excess  of  $450 
million. 

I  was  aggravated  because  the 
announcement  was  poorly  written,  all 
in  capital  letters,  lacked  punctuation 
and  its  18  lines  covered  a  single  sheet  of 
paper  without  paragraphing. 

The  copy  that  came  in  my  mailbag 
appeared  to  have  been  reproduced  on 
the  first  automatic  copy  machine  made. 


It  was  streaked  with  shades  of  gray. 

I  was  puzzled  as  to  why  the  board  of 
such  a  wealthy  corporation  could  con¬ 
done  keeping  on  the  job,  the  vice  presi¬ 
dent  of  communications  responsible 
for  that  news  release. 

I  was  aggravated  because  this  same 
insitution  expects  the  press  and  public 
to  believe  that  it  is  operated  by  a  com¬ 
petent  management  team.  And  it  wants 
our  money,  too. 

As  ajournalist,  1  can't  tell  my  readers 
that  I  wouldn’t  put  as  much  as  a  dime  of 
my  money  in  any  financial  money  han¬ 
dling  firm  whose  management  relies  on 
functional  illiterates  for  public  com¬ 


munications. 

As  a  competent  journalist,  what  1  did 
was  edit  that  mess  to  three  lines  of 
copy. 

And  then  1  sat  back  and  thought 
about  some  of  my  friends  who  quit  this 
profession  to  own  or  join  a  public  rela¬ 
tions  firm.  1  took  a  mental  inventory 
and  began  to  appreciate  what  a  gargan¬ 
tuan  task  each  of  them  had  in  some 
cases  undertaken  and  began  to 
understand  why  each  of  them  died  at  an 
early  age. 

And  I  thanked  God  I  don’t  have  to  do 
what  they  did  and  their  suffering,  sur¬ 
viving  brothers  and  sisters  still  must  do 
for  a  living. 

Vic  Morgan 

(Morgan  is  news  editor,  Pinellas  (Fla.) 
Review.) 


Defends  copy  editors  from  ‘diatribe’  between  its  and  it  s,  can  figure 

out  where  the  AP  stylebook  would 

A  few  weeks  back,  a  lawyer  and  jour-  good  many  of  us  are  thankful  not  to  get  have  us  place  a  quote  within  a  quote 
nalism  professor,  formerly  associated  late  night  calls  questioning  the  accuracy  within  a  quote,  and  would  never  allow  a 
with  the  New  York  Times,  spoke  with  of  our  quotes  or  the  play  of  our  stories,  cutline  to  see  print  that  described  a  fire 
the  Frt’sno  flet*  news  staff  about  libel  But  when  Copperud  claims  that  scene  as  one  in  which  “firemen  played 
and  ethics.  those  with  skills  that  surpass  mere  their  hoses  on  the  blaze.’’ 

When  questioned  about  a  copy  edi-  speedreading  and  slap-dash  headline  Copy  editors  are  usually  not  malcon- 
tor’s  role  in  news  judgment  related  to  writing  should  look  for  meaningful  tents,  mad  or  just  meandering  to  retire- 
those  issues,  the  visitor  remarked  that  work  other  than  newspapering,  it  ment  at  most  of  the  vibrant  papers  in 
copy  editors  were  merely  “tinkers”  and  becomes  obvious  that  his  reasoning  is  this  nation.  But  they  are  skeptical 
“technicians”  who  frequently  maladjust  centered  on  a  handful  of  soon-to-be-  enough  to  wonder  at  the  genesis  of  Mr. 
the  work  of  all  those  budding  Pulitzer  dormant  newspapers  and  not  on  those  Copperud’s  diatribe  against  news- 
Prize  winners  on  the  reporting  staff.  with  which  I’ve  been  associated  in  New  papering’s  National  Guard — the  last 
In  the  same  breath  as  1  dismiss  as  York,  New  Jersey,  Connecticut,  Wis-  culpable  defense  against  libel, 
short-sighted  this  gentleman’s  observa-  consin  and  California.  innuendo,  outright  prejudice  and  sim- 

tions,  I  must  also  find  fault  with  the  I  truly  bemoan  any  error  I  have  over-  pie  lax  reporting, 
particularly  narrow-minded  viewpoints  looked  or  inserted  intoa  story;  but,  true  And,  yes,  a  few  of  us  like  to  think  we 
expressed  by  your  columnist  Roy  H.  enough,  I  would  grieve  more  heartedly  can  write  and  rewrite. 

Copperud  on  September  17.  if  in  my  attention  to  detail  something  as  How  many  reporters  do  you  know 

When  1  worked  at  the  Milwaukee  insignificant  as  a  deadline  were  to  go  who  can  write  a  story,  edit  it,  design  it 
Sentinel  a  few  years  back,  the  editor,  past  me  and  the  by-lined  reporter.  attractively  on  a  page,  write  a  head. 
Bob  Wills,  once  responded  to  a  query  Yes,  newspaper  copy  editing  is  fre-  make  it  all  fit  and  beat  the  deadline, 
about  how  to  give  credit  for  good  copy  quently  an  exercise  in  expeditious  too?  All  the  copy  editors  1  know  can  do 
editing  by  saying:  “Copy  editors  are  news  judgment— judgment  more  than  that. 

born  into  anonymity  and  are  destined  occasionally  made  by  seat-of-the-pants  John  C.  Taylor 

to  remain  there.”  decisions.  (Taylor  is  a  metro  desk  copy  editor 

That  statement  is  true  enough,  and  a  But  most  of  us  know  the  difference  with  the  Fresno  (Calif.)  Bee.) 

Short  takes 


The  regular  monthly  sining  at  the 
Heavenly  Rest  Church  on  Blackhollow 
Road  in  Abingdon  will  be  held  Saturday 
night  at  7  p.m. — Bristol  (Va.)  Herald 
Courier 

*  *  * 

His  mouth  neither  smiles  nor 
frowns — Sunday  Oklahoman,  Okla. 
City 

«  *  :fc 

Years  ago,  there  was  no  fence 
around  the  pool  and  it  wasn’t  unusual 
for  wider  kids  to  go  skinny  dipping  on 
winter  nights. — Fort  Stockton  (Tex.) 
Pioneer 
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NEWS  SERVICE 


A  A  The  New  York  Times 
\  \  News  Service  provides 
a  valuable  dimension  to 
the  coverage  of  the  Post- 
Dispatch’s  Washington 
Bureau  and  national  staff. 
Its  analyses  and  enterprise 
efforts  extend 
our  reach.  A  A 

Managing  Editor 
/  /  St.  Louis  Post  Dispatch 


East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 


Presenting  PARADE*s  "‘Young  Columbus** . . . 


The  Program  that  ENDS 

STARTS! 


with 


Most  things  go  from  start  to  end.  But  PARADE’S  Young  Columbus 
program  is  designed  to  end  with  circulation  starts  for  newspapers  that 
distribute  PARADE.  Last  year,  for  example,  the  top  five  participating  news¬ 
papers  alone  generated  over  110,000  new  starts  directly  from  this  program. 
Young  Columbus  also  encourages  many  deserving  newsboys  and  news- 
girls  to  get  a  good  start  in  life  by  recognizing  and  rewarding  their  good 
work  and  citizenship.  As  one  of  the  largest  youth  contests  in  America, 
this  PARADE  program  has  taken  more  than  3,000 
youngsters  to  17  countries  over  the  past  27  years. 

SPn  You  can  also  bring  Young  Columbus  and  your  news- 
\  paper  into  the  classroom  through  PARADE’S 

“Newspaper-In-Education”  service  which  helps 
you  recruit  new  generations  of  newspaper 

By  developing  goodwill,  community  support, 
K\  tremendous  media  attention  and  strong  en- 
^  thusiasm  among  your  carriers,  Young 
works  hard  to  build  circula- 
reader  loyalty  for  your  news- 

j/  Hi  rnore  you  get  involved  in  Young 

Columbus,  the  more  benefits  you 
r  '  fm  ^*7  I  Bo  sign  up  for  next  year’s  . 

Young  Columbus  adventure 
ond  see  it  through  to  the  “start/V^^^||/ 
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Every  Saturday  since  1884 


Supreme  Court  agrees  to  hear  several  media  cases 

Freedom  of  Information  and  libel  disputes  involve 
Washington  Post,  Seattle  Times,  Walla  Walla  Union-Bulletin 


By  James  E.  Roper 

The  Supreme  Court  opened  its  1983-84  session  (Oct. 3) 
by  agreeing  to  rule  on  a  series  of  media  cases.  The  disputes 
involve  the  Freedom  of  Information  Act,  advertising  and 
libel. 

The  court  accepted  for  review  a  government  appeal 
against  lower  court  rulings  that  the  State  Department  must 
give  the  Washington  Post  detailed  information  about 
State's  expenditures  from  a  special  fund  for  “unforseen 
emergencies  arising  in  the  diplomatic  and  consular  serv¬ 
ice.” 

The  Post  had  requested  the  information  under  FolA 
and,  when  the  State  Department  balked,  persuaded  a 
Federal  District  Court  and  an  appeals  court  to  order  the 
department  to  deliver  the  material  to  the  newspaper. 

Government  attorneys,  still  balking,  appealed  to  the 
Supreme  Court  to  reverse  the  rulings,  arguing  that  dis¬ 
closure  of  the  material  would  be  “inconsistent  with  a 
practice  nearly  as  old  as  the  Constitution  of  maintaining  the 
confidentiality  of  certain  expenditures  made  in  the  con¬ 
duct  of  the  nation’s  foreign  affairs.” 

The  Post,  in  asking  for  ledger  sheets  and  disbursement 
sohedules  of  the  special  fund,  questioned  whether  some  of 
the  “emergency”  money  went  for  routine  activities  that 
could  have  been  financed  from  regular  appropriations 
voted  by  Congress  after  open  debate. 

The  Supreme  Court  also  agreed  to  hear  these  cases: 

Libel 

The  Seattle  Times  and  the  Walla  Walla  (Wash.)  Union- 
Bulletin  are  asking  the  Supreme  Court  to  allow  them  to  publish 


material  they  obtained  in  the  discovery  process  for 
defending  themselves  against  libel  suits  brought  by  Keith 
Rhinehart,  head  of  a  “spiritualistic  church”  known  as  the 
Aquarian  Foundation.  Rhinehart  sued  after  the  papers  ran 
articles  criticizing  Foundation  operations. 

In  preparing  for  trial,  the  papers  asked  Rhinehart  for 
names  of  his  church  members  and  donors  and  for  other 
information.  A  Washington  state  court  and  the  state 
Supreme  Court  directed  Rhinehart  to  deliver  the  re¬ 
quested  information  to  the  newspapers,  but  ordered  that  it 
be  kept  secret  unless  it  is  introduced  at  trial.  The  newspap¬ 
ers  appealed  to  the  U.S.  Supreme  Court,  arguing  that  the 
secrecy  order  violated  their  rights  under  the  First  Amend¬ 
ment  of  the  Constitution.  The  Supreme  Court  will  decide. 

Advertising 

Oklahoma  law. bars  the  advertising  of  alcoholic 
beverages  except  at  the  retail  outlet.  State  authorities  say 
this  prohibits  cable  television  systems  operating  within 
Oklahoma  from  carrying  wine  commercials  on  programs 
that  the  systems  pick  up  from  sources  outside  the  state. 

Oklahoma  contends  that  its  interest  in  protecting  its 
citjzens  from  alcoholic  beverage  advertisements  outweigh 
any  free  speech  rights  of  the  cable  operators  —  and  the 
U.S.  Court  of  Appeals  from  the  lOth  District  agreed. 

Four  cable  operators,  successful  in  getting  the  Supreme 
Court  to  consider  reversing  the  court  of  appeals,  are  sup¬ 
ported  by  other  broadcast  and  newspaper  interests  which 
argue  that  the  Oklahoma  prohibition  could  deprive  cable 
of  vital  financial  support  and  could,  by  extension,  be  used  to 
ban  certain  advertising  from  newspapers. 

(Continued  on  page  37) 


AP  board  ok’s  5.5%  rate  hike  for  members 

Also  approves  $196  million  budget  for  1984 


The  Associated  Press  board  of  directors,  on  Oct.  4, 
voted  a  general  rate  increase  to  members  of  5.5%  for  1984. 

The  AP  board  said  it  was  the  lowest  assessment  increase 
in  13  years. 

The  assessment  automatically  goes  into  effect  Jan.  15, 
1984,  for  the  news  cooperative’s  1,300  newspaper  and 
6,000  broadcast  members.  The  board  sets  a  rate  increase, 
if  needed,  at  its  October  meeting  after  the  budget  for  the 
ensuing  year  is  approved. 

Keith  Fuller,  president  and  general  manager  of  the  AP, 
announced  that  the  budget  for  1984  will  be  $196  million,  up 
from  $188  million  in  1983. 

Fuller  said  if  revenue  and  expenses  from  AP-Dow  Jones 
Telerate  is  included,  the  AP  budget  will  go  over  $200 
million  for  the  first  time  in  its  history. 

Frank  Batten,  of  Landmark  Communications  in  Nor¬ 
folk,  Va.,  and  chairman  of  the  AP  board,  said  that  AP  will 
have  its  lowest  general  assessment  increase  since  1971 
“despite  the  fact  that  1984  is  a  year  of  Olympics,  political 
conventions,  presidential  elections  and  probable  contin¬ 
ued  conflict  in  the  Middle  East  and  Central  America.” 

Batten  added,  “We’ve  never  felt  more  positive  about  the 


resources  of  the  AP  to  handle  the  dual  challenge  of  cover¬ 
ing  news  worldwide  and  developing  the  technology  to 
keep  pace  with  it.” 

Addressing  the  board.  Batten  applauded  both  the  efforts 
of  management  and  the  board  itself  in  “cooperating  to 
keep  the  lid  on  rising  costs.” 

Fuller  emphasized  that  the  technology  AP  creates  today 
will  tomorrow  “benefit  the  newspaper  industry  as  a 
whole”  and  that  AP  considers  it  a  “major  contribution  to 
the  marketplace”  to  strengthen  such  innovation. 

“AP  innovations  in  satellite  technology  must  remain  in 
the  forefront  of  our  overall  operations  if  we  are  to  continue 
AP’s  lead  in  the  development  of  such  new  breakthroughs 
as  Laserphoto  11,”  he  said. 

The  1984  budget  allows  for  continuing  research  and 
development  in  the  area  of  news  technology. 

AP  has  210  bureaus  worldwide  and  1,500  persons 
directly  involved  in  news  gathering. 

The  meeting  of  the  2 1  member  board  was  held  in  Wash¬ 
ington,  D.C.,  October  3-6.  Board  members  were  able  to 
tour  the  new  AP  broadcast  headquarters,  as  well  as  AP’s 
Washington  bureau. 


11 


300  programs  aid  press  in  developing  countries 

List  is  reieased  at  media  conference  in  Talloires,  France 


By  Robert  U.  Brown 

More  than  90  representatives  of  the  free  print  and  broad¬ 
cast  media  from  more  than  25  countries  at  the  “Voices  of 
Freedom”  conference  in  Talloires,  France,  Sept.  30  to  Oct. 

2,  took  the  initiative  away  from  those  in  the  Soviet  bloc 
and  some  Third  World  countries  who  would  give  UNESCO 
authority  to  chart  the  future  course  of  the  world’s  media. 

They  issued  a  “report”  which  re-emphasized  the  princi¬ 
ples  of  the  “Talloires  Declaration”  issued  after  the  first 
conference  in  May,  1981 ,  and  then  discussed  the  problems 
that  free  journalists  currently  face,  condemning  the  pro¬ 
posals  being  discussed  at  UNESCO  which  would  limit  the 
free  press,  but  mentioning  UNESCO  only  once  in  the 
document.  That  was  a  complimentary  reference  to  the 
resolution  by  UNESCO's  general  conference  in 
December,  1982,  that  “the  mass  media  could  make  an 
important  contribution  in  scrutinizing  all  actions  which 
might  lead  to  abuses  of  power.” 

List  of  Talloires 

At  the  same  time,  the  “List  of  Talloires”  was  released 
tabulating  more  than  300  programs  in  more  than  70  count¬ 
ries  that  are  now  available  to  help  journalists  in  the  less 
developed  world.  It  includes  training,  educational, 
exchange,  intern  and  fellowship  programs  identified  in 
individual  countries  of  the  developed  and  developing 
worlds.  It  does  not  include  programs  in  socialist  bloc 
countries. 

The  list  was  coordinated  and  compiled  by  George 
Krimsky,  World  news  editor  of  the  Associated  Press,  with 
the  support  and  resources  of  the  World  Press  Freedom 
Committee  and  the  Edward  R.  Murrow  Center  of  Public 
Diplomacy  at  Tufts  University,  which  organized  the  Tal- 
loire  conference  at  its  European  center. 

Krimsky  told  the  group  the  list  is  temporarily  in  the  AP 
computer  in  New  York  City,  but  will  be  permanently 
housed  at  Tufts.  He  expressed  the  hope  it  would  be  up¬ 
dated  annually  and  “might  be  the  seed  for  a  clearing  house 
of  training  as  well  as  information.” 

During  the  discussion  of  these  programs,  Seymour 
Topping  of  the  New  York  Times  and  chairman  of  an  ASNE 
committee,  said  that  the  American  Society  of  Newspaper 
Editors  in  1984  would  begin  a  three-year  program  of 
internships  for  Third  World  journalists  bringing  12  per 
year  to  the  U.S. 

Tom  Winship,  Boston  Globe,  announced  the 
International  Free  Press  Development  Fellowships  had 
been  created  and  financed  by  A1  Friendly,  former  manag¬ 
ing  editor  of  the  Washinf'ton  Post,  who  was  too  ill  to  attend 
the  meeting. 

These  ten  fellowships  per  year  will  be  administered  by 
the  Institute  of  International  Education  in  Washington. 

Cronkite  keynotes 

Prior  to  release  of  the  List  of  Talloires,  Walter  Cronkite 
of  CBS,  in  his  keynote  address,  suggested  “we  in  the  West 
should  be  moving  far  more  vigorously  and  generously  to 
help  developing  nations  establish  the  technological  base 
for  modern  communications  networks.” 

He  said  the  press  in  developed  nations  must  take 
“seriously  Third  World  complaints  about  our  coverage  of 
them.  It  will  require  greater  sensitivity  to  the  needs  of 
developing  nations — and  much  more  willingness  to  shell 
out  hard  cash  to  help  those  societies  build  communications 
system.  But  it  also  means  standing  firm  on  our  demand 
that  the  international  flow  of  information  remain 


unobstructed.  This  is  the  last  line  of  defense  if  dignity  of 
man  is  to  be  preserved  on  this  earth — your  mission  is  as 
important  as  that.” 

In  the  discussion  and  debate  over  the  language  of  the 
final  Report  of  Talloires,  the  press  representatives  heard 
individual  reports  on  the  state  of  world  press  freedom 
today  and  the  continuing  challenges  to  that  freedom. 

Cushrow  Irani,  The  Statesman,  India,  and  Charles 
Scripps,  chairman  of  Scripps-Howard  Newspapers,  as 
well  as  Ronald  Koven  of  the  World  Press  Freedom  Com¬ 
mittee,  had  just  attended  UNESCO’s  IPDC  (International 
Program  for  the  Development  of  Communication)  meeting 
at  Tashkent,  Sept.  5-12,  and  the  joint  UN/UNESCO  con¬ 
ference  at  Innsbruck,  Austria,  on  the  New  World 


“We  in  the  West  should  be  moving  far 
more  vigorously  and  generously  to  help 
developing  nations  establish  the  tech¬ 
nological  base  for  modern  com¬ 
munications  networks”— Walter  Cronkite. 


Information  and  Communication  Order  Sept.  14-19. 

The  Tashkent  meeting  approved  a  series  of  grants  rang¬ 
ing  from  $14,000  to  $40,000  for  regional  and/or  national 
information  projects.  Many  were  rejected  also.  At 
Innsbruck,  ideas  and  proposals  included  international 
press  councils,  codes  of  ethics,  international  right  to  reply, 
“protection”  of  journalists,  “information  sovereignty,” 
“information  aggression,”  etc. 

Brief  debate 

A  testy  but  brief  debate  arose  over  a  resolution  pre¬ 
sented  by  Gerald  Long,  deputy  chairman  of  News 
International,  London,  which  declared  UNESCO  a  threat 
to  freedom  of  information  and  opinion  and  “invited”  gpv- 
ernments  “to  withdraw  from  UNESCO.” 

When  several  press  representatives  from  the  Caribbean 
area  stated  they  could  not  support  such  a  resolution 
because  UNESCO  had  done  many  fine  things  scientifical¬ 
ly  and  culturally,  and  other  representatives  questioned  the 
propriety  of  the  resolution,  it  was  withdrawn. 

Court  upholds  CIA  censorship 

A  three  judge  panel  of  the  United  States  Court  of 
Appeals  for  the  District  of  Columbia  unanimously  upheld 
the  Central  Intelligence  Agency’s  censorship  of  a 
magazine  article  written  by  Ralph  W.  McGehee,  a  former 
agent. 

McGehee,  who  left  the  agency  in  1977,  wrote  an  article 
for  Harper’s  about  the  CIA’s  activities  in  Central  Amer¬ 
ica  and  Indonesia.  The  article  was  published  in  April, 
1981,  after  the  CIA  censored  portions  which  it  claimed 
would  endanger  national  security  by  disclosing 
intelligence  methods  and  identifying  sources. 

The  panel  ruled  that  the  CIA’s  system  of  classifying 
documents  as  confidential,  secret,  and  top  secret  was 
Constitutional  if  it  protects  “critical  national  interests,” 
and  must  be  “balanced  against  the  First  Amendment 
interests  in  public  disclosure  of  former  agents’  writings.” 
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Text  of  Talloires  II  Report 

A  consensus  of  90  press  leaders  from  25  nations 

This  “report”  reflects  the  consensus  of  more  than  90  leaders  of  the  free  print  and  broadcast 
press  from  25  countries,  including  many  from  the  developing  nations,  after  two  days  of 
deliberations  at  Talloires,  France,  Sept.  30  to  Oct.  2. 

It  re-emphasizes  the  principles  of  the  Declaration  of  Talloires  adopted  May  17,  1981,  which 
stated  the  right  to  know  and  he  informed  is  a  fundamental  human  right;  it  condemns  proposals 
which  would  restrict  that  right;  and  endorses  many  efforts  being  made  to  develop  independent 
news  media  and  unfettered  communications. 


To  keep  the  public  informed.  To  provide  a  beacon  of 
truth.  To  provide  the  basis  for  informed  citizens  to  debate 
the  issues  in  their  democratic  societies.  To  expose  abuses 
of  power. 

These  are  the  vital  contributions  of  a  free  press  to  a  free 
society. 

*  *  * 

Independent  press  representatives  from  the  Americas, 
Europe,  Asia  and  Africa,  met  at  Talloires,  France,  from 
September  30  to  October  2,  1983,  to  discuss  the  problems 
that  free  journalists,  print  and  electronic,  currently  face. 

In  their  deliberations,  they  unanimously  reaffirmed  the 
principles  of  the  Declaration  of  Talloires,  adopted  May  17, 
1981. 

The  conference  approved  the  following  report  for  furth¬ 
er  consideration  by  all  concerned. 

The  conference  re-emphasized  the  principles  of  the  Tal¬ 
loires  declaration,  notably  that: 

•  The  right  to  know,  to  inform  and  to  be  informed,  is  a 
fundamental  human  right.  It  is  not  subject  to  qualifications 
or  restrictions  by  governments  or  international  bodies. 

•  The  function  of  a  free  press  is  to  serve  this  right  of  the 
people  to  know.  Restrictions  on  press  freedom  are  restric¬ 
tions  on  the  people’s  freedom. 

•  A  free  press  also  serves  the  nation  by  promoting  open 
discussion  of  the  issues  facing  that  nation's  people.  To 
curtail  free  and  open  reporting  for  whatever  stated  pur¬ 
pose — national  unity,  national  interest  or  national 
development — is  to  deny  the  people  participation  in  the 
decisions  affecting  their  destiny. 

•  All  peoples  are  entitled  to  a  free  press.  There  is  no 
nation  which  is  insufficiently  developed  or  its  citizens 
unready  for  a  free  press. 

♦  *  ♦ 

The  conference  welcomed  the  initiatives  being  taken  to 
extend  private  and  public  multilateral  and  bilateral  com¬ 
munications  assistance  to  the  news  media  in  developing 
countries,  noting  that  the  independent  press,  international 
news  agencies  and  broadcast  organizations  have  shown 
their  readiness  to  help  the  regional  and  national  news 
agencies  and  broadcast  media  of  these  countries. 

A  survey  distributed  at  the  conference  tabulated  the 
impressive  number  of  programs  currently  offered  by  the 
independent  media  of  the  developed  world  to  their  col¬ 
leagues  in  the  developing  world. 

If  communication  is  to  be  placed  in  the  service  of  man, 
there  should  be  no  impediments  to  cooperative  efforts 
toward  that  goal. 

The  conference  condemned: 

•  Proposals  to  define  a  “right  to  communicate”  that 
qualify  the  Universal  Declaration  of  Human  Rights  of 
1948.  That  declaration  sets  forth  the  right  of  everyone  “to 
seek,  receive  and  impart  information  through  any  media 
and  regardless  of  frontiers.”  To  specify  who  should  have 
this  right  and  under  what  conditions  is  in  itself  a  restriction 
of  a  universal  entitlement. 

•  Procedures  imposed  or  inspired  by  governments  or 
intergovernmental  bodies  for  the  “democratization  of 
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communication”  and  for  “participation  in  communica¬ 
tion.” 

These  measures,  when  applied  to  news  media,  usurp  the 
editorial  function  and  threaten  press  independence. 
Democracy  and  participation  in  communication  are  best 
served  by  a  multiplicity  of  information  sources  reflecting  a 
diversity  of  views. 

•  Similarly  governmental  or  intergovernmental  pro¬ 
posals  for  imposing  internationally  or  nationally  applic¬ 
able  “codes  of  conduct”  for  the  press. 

The  responsibility  of  the  press  is  to  report  and  analyze 
fairly  and  fearlessly  to  the  best  of  its  professional  capabil¬ 
ity  and  conscience.  To  set  other  criteria — such  as  the 
promotion  of  specified  objectives — is  to  interfere  with  the 
content  of  communication,  which  to  a  free  press  is 
unacceptable. 

•  Proposals  advanced  in  the  name  of  “national 
sovereignty”  or  “information  sovereignty”  which  would 
filter  or  otherwise  restrict  the  distribution  or  broadcasting 
of  news  reports  across  national  borders.  Frontiers  cannot 
be  built  around  people's  minds. 

•  Proposals  that  would,  in  the  name  of  “protection  of 
journalists,”  introduce  journalistic  licensing,  sanction  the 
surveillance  of  journalists  or  place  conditions  on  their 
entitlement  to  protection.  Journalists  do  face  serious 
hazards. 

We  strongly  deplore  the  casualties  our  profession  has 
suffered;  measures  for  the  protection  of  journalists, 
however,  must  not  single  them  out  for  special  treatment 
that  risks  being  restrictive  of  journalistic  freedom. 

*  *  * 

The  conference  welcomed  the  statement  in  the 
resolution  adopted  by  UNESCO's  Extraordinary  General 
Conference  in  December  1982  that  “the  mass  media  could 
make  an  important  contribution  in  scrutinizing  all  actions 
which  might  lead  to  abuses  of  power.”  This  was  consid¬ 
ered  an  important  step  forward  by  the  international  com¬ 
munity  in  recognizing  the  positive  contribution  that  the 
independent  press  can  make  to  safeguarding  individual 
liberties  and  strengthening  a  free  society. 

*  ♦  ♦ 

Communications  serves  man  best  when  it  is  unfettered, 
when  many  voices  are  heard,  where  there  is  a  multiplicity 
of  informaton  sources  and  where  the  news  media  are 
strong  and  independent,  financially  as  well  as  editorially. 
In  pursuit  of  that  objective; 

•  The  importance  of  the  private  and  independent  news 
media  should  be  recognized,  and  their  development  en¬ 
couraged,  in  any  formulation  of  national  communication 
policies.  This  principle  should  serve  as  a  guideline  for 
international  organizations  assisting  developing  nations  in 
formulating  such  policies. 

•  The  editorial  independence  of  state-owned  news 
media  should  be  actively  promoted.  Means  should  be 
explored  whereby  this  independence,  and  the  free 
expression  of  differing  viewpoints,  can  be  maintained  even 

(Continued  on  page  37) 
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Chronicle  and  Gannett  cancel  KRON-tv  sale 

Scripps  League  Newspaper  chairman  who  opposed  deal 
says  decision  is  in  best  interests  of  area  residents 


Gannett  Co.  and  Chronicle  Publishing  of  San  Francisco 
announced  Sept.  28  that  they  have  mutually  agreed  to 
cancel  the  sale  of  KRON-tv,  Channel  4,  to  Gannett. 

The  announcement  came  after  the  Thieiriot  family, 
which  owns  Chronicle  Publishing,  decided  to  take  KRON 
off  the  market. 

Speculation  had  been  that  KRON,  an  NBC  affiliate, 
achieved  higher  ratings  in  the  last  year  and  the  Thieriots 
wanted  more  money  for  the  station. 

The  deal,  announced  in  September,  1982,  involved  $100 
million  in  cash  and  the  transfer  of  Gannett’s  KOCO-tv  in 
Oklahoma  City  to  Chronicle  Broadcasting,  a  subsidiary  of 
Chronicle  Publishing  Co.,  which  owns  San  Francisco 
Chronicle. 

Douglas  McCorkindale,  president  of  Gannett  Diversified 
Media,  which  includes  broadcasting,  said  the  company  “is 
keeping”  KOCO-tv. 

McCorkindale  said  that  once  the  Thieiriot  family  decided 
it  wanted  to  take  KRON  off  the  market,  Gannett  had  no 
choice  but  to  agree  to  cancel  the  deal. 

To  comply  with  Federal  Communications  Commission 
cross-ownership  rules,  Gannett  sold  the  Oakland  Tribune 
to  a  group  of  local  investors  headed  by  editor  and  publisher 
Robert  Maynard. 

E.W.  Scripps,  chariman  of  Scripps  League  Newspapers, 
which  publishes  Napa  Register  and  Petaluma  Arf>us- 
Courier,  in  the  Bay  area,  had  told  the  FCC  he  would  oppose 
the  sale  of  KRON  to  Gannett  as  long  as  the  company  continued 
to  own  San  Rafael  Independent-Journal  in  Marin  County. 

Scripps  contended  that  by  keeping  the  Independent- 
Journal,  Gannett  would  still  be  in  violation  of  cross¬ 
ownership  rules  if  it  acquired  the  San  Francisco  station. 

KRON  is  the  defendant  in  an  antitrust  suit  which  was 
brought  by  KlCU-tv,  Channel  36,  owned  by  Ralph  C. 
Wilson. 

McCorkindale  said  the  antitrust  case  “had  some 
impact”  in  the  overall  transaction,  but  he  did  not  know  if  it 
affected  the  family's  decision  not  to  proceed  with  the  sale. 

As  late  as  September  15,  Allen  H.  Neuharth,  chairman 
and  president  of  Gannett,  was  stating  that  the  KRON  sale 
was  still  on  and  that  the  company’s  agreement  in  principle 
with  Chronicle  Publishing  fixed  the  KRON  price  at  $100 
million. 


Neuharth  said  press  reports  that  the  pending  sale  of 
KRON  was  in  trouble  were  not  true.  He  told  reporters  at  a 
press  conference  for  the  first  anniversary  of  USA  Today 
that  the  reason  the  company  never  filed  with  the  FCC  for 
the  transfer  of  KRON’s  license  was  that  the  commission 
would  not  consider  the  application  until  the  antitrust  litiga¬ 
tion  was  concluded. 

Neuharth  said  at  the  time  that  Gannett  intended  to  ask 
the  FCC  for  a  waiver  of  its  cross-ownership  rules  regard¬ 
ing  the  Independent-Journal.  Gannett  contended  that  the 
40,000  circulation  evening  paper  did  not  dominate  the  local 
newspaper  market  and  therefore  would  not  give  Gannett  a 

“Our  position  that  the  saie  of  KRON 
wouid  not  be  in  the  pubiic  interest  so 
iong  as  Gannett  aiso  owned  the  San 
Rafael  Independent-Journal  would  have 
been  upheld  before  the  FCC  and  the 
courts,  and  I  am  glad  the  parties  have 
spared  the  public  the  uncertainty  of  long 
court  challenges.”  —E.W.  Scripps 


new  monopoly  if  it  owned  KRON. 

Commenting  on  the  decision  to  cancel  the  agreement, 
E.W.  Scripps  said,  “Our  position  that  the  sale  of  KRON 
would  not  be  in  the  public  interest  so  long  as  Gannett  also 
owned  the  San  Rafael  Independent-Journal  would  have 
been  upheld  before  the  FCC  and  the  courts,  and  1  am  glad 
the  parties  have  spared  the  public  the  uncertainty  of  long 
court  challenges.” 

Scripps  added,  “I  admire  the  Thieriot  family  for  cancell¬ 
ing  the  deal  in  the  face  of  what  surely  must  have  been 
tremendous  pressure  from  the  Gannett  interests.” 

Scripps  also  praised  Bay  area  publishers  Evert  Person, 
J.  Hart  Clinton,  Dean  Lesher,  Floyd  Sparks  and  “many 
staff  members  of  other  Bay  area  newspapers,  as  well  as 
those  people  with  the  San  Jose  Mercury  News  who  shed 
light  on  the  subject  of  a  free  press  and  the  necessity  of 
maintaining  a  truly  competitive  interchange  of  opinion  and 
news  in  all  media — both  electronic  and  print.” 


Guild  files  unfair  labor  charges  against  Washington  Post 


The  Washington-Baltimore  local  of  The  Newspaper 
Guild  has  formally  accused  the  Washington  Post  of  unfair 
labor  practices. 

The  local  filed  the  charges  with  the  National  Labor 
Relations  Board  which  now  must  investigate  the  accusa¬ 
tions  adminstratively  and  decide  whether  to  issue  a  com¬ 
plaint  against  the  newspaper. 

The  Post  contract  with  The  Guild  expired  July  9,  1982, 
and  the  two  sides  have  not  been  able  to  agree  on  a  pact. 
The  Post  has  announced  that  it  has  cancelled  the  terms  of 
the  old  contract  and  is  unilaterally  establishing  new  and 
higher  rates  of  compensation  (E&P,  Oct.  1). 

The  Guild's  unfair  labor  practice  charges  against  the 
Post,  mailed  to  the  NLRB  Oct.  3,  said  the  paper  for  six 
months  “has  interfered  with,  restrained,  coerced  and 


otherwise  discriminated  against”  one  of  its  advertising 
salesmen  who  was  serving  as  a  member  of  The  Guild’s 
negotiating  committee. 

The  Guild  contends  that  the  Post  refused  to  furnish  the 
union  with  information  essential  to  the  collective  bargain¬ 
ing  process  and  refused  to  bargain  properly  with  The 
Guild,  “impermissibly  declaring  an  impasse  in  contract 
negotiations,  and  unilaterally  implementing  portions  of  its 
last  offer  when  no  lawful  impasses  existed.” 

Richard  Ramsey,  lead  negotiator  for  The  Guild,  said  the 
advertising  salesman  cited  in  the  complaint.  Buzz  Carter, 
had  resigned  from  The  Guild’s  negotiating  committee 
rather  than  defy  threats  from  management. 

Executives  for  the  Post  chose  not  to  comment  on  the 
Guild  charges. 
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Necklace  press  cards  create  a 

Some  editors  see  it  as  a  step  toward 


By  Roy  Whitcomb 

Is  a  necklace  press  ID  card  an  idea 
whose  time  has  arrived? 

Or,  is  it  something  to  massage  some 
photographer's  ego? 

The  Maine  News  Photographers 
Association,  creators  of  a  bright  orange 
four-by-seven  inch  necklace  card, 
believe  the  card  is  a  necessary  tool. 

“Use  of  the  card  will  improve  com¬ 
munication  between  news  photograph¬ 
ers  and  the  law,”  John  C.  Patriquin,  the 
MNPA  president  claims. 

But,  James  Thompson,  president  of 
the  Maine  Press  Association  and  man¬ 
aging  editor  of  the  Brunswick  Times 
Record,  thinks  the  card  “could  be  a 
step  towards  licensing  what  is  now  a 
free  press.” 

Maine's  Waterville  Morning; Sentinel 
managing  editor  Tim  Blagg  agreed; 

"We  have  our  own  form  of 
identification,  which  we  control.  There 
is  no  room  for  a  third  party  in  our 
relationship  with  the  police 
departments  in  our  area.” 

“We  use  stringers,  freelancers, 
reporters  and  correspondents  as  well  as 
full  time  photographers.  Most  of  them 
have  no  intention  of  joining  this  organ¬ 
ization,  nor  should  they  need  to,”  he 
said. 

Patriquin,  who  is  a  staff  photo¬ 
grapher  for  the  Portland  Press  Herald- 
Evening  Express the  card 
differently: 

“We  are  trying  to  maintain  a  stan¬ 
dard  where  only  real  working  photo¬ 
graphers  are  involved  in  a  news  scene. 
A  lot  of  amateur  photographers  are 
‘ambulance  chasers’  and  we  don’t  want 
news  scenes  overrun  and  spoiled  by 
these  people.” 

Sample  copies  of  the  card  have  been 
distributed  to  all  law  enforcement 
agencies  in  Maine.  The  card  is  en¬ 
dorsed  by  Arthir  Stilphen,  com¬ 
missioner  of  public  safety  and  head  of 
the  Maine  State  Police;  Alton  Howe, 
president  of  the  Maine  Sheriff  s  Asso¬ 
ciation;  and  Charles  Jackson,  president 
of  the  Maine  Police  Chiefs  Association. 

Patriquin  says  reporters  as  well  as 
photographers  can  obtain  the  cards  by 
joining  the  association  if  they  use 
cameras  in  their  work.  The  dues  are  $20 
a  year.  Current  membership  is  52. 

About  ten  years  ago,  Maine  State 
Police  started  issuing  pocket-sized 
cards  tojournalists.  They  are  still  avail- 
ble  but  must  be  obtained  at  the  Augusta 
headquarters. 

Kent  Foster,  managing  editor  of  the 
Lewiston  Sun  Journal,  says  his  report¬ 
ers  used  to  get  the  State  Police  cards, 
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but  when  that  agency  decided  only  to 
issue  cards  in  Augusta,  the  reporters 
and  photographers  stopped  getting 
them  renewed  each  year. 

“We  don’t  have  any  policy  about  the 
new  cards,  but  our  full  time  employees 
have  company  ID  cards,  and  our  70  to 
80  stringers  and  freelancers  don’t 
because  they  have  never  felt  they  need 
them,”  he  said. 

Foster  said  he  is  opposed  to  the  ID 
card  of  the  association  because  “I  was 
never  a  joiner,  and  those  who  are 
photographers  and  don’t  believe  in 
organizations  would  be  at  a  dis¬ 
advantage.  1  think  the  card  would  set 
up  a  class  system  of  the  joiners  versus 
the  non-joiners  ...  a  bad  precedent.” 


Portland  Press  Herald  photographer 
Charles  H.  Merrill  models  the  bright 
orange  necklace  ID  card. 


But,  Ken  Ward,  a  desk  editor  for  the 
Bangor  Daily  News,  supports  the  idea 
because  “we  have  veteran  photograph¬ 
ers  who  know  every  inch  of  their  terri¬ 
tory,  but  there  are  always  new  police 
and  fire  officials  for  them  to  deal  with  at 
a  fire  or  crime  scene  and  that  card  gives 
them  instant  recognition.” 

“It  saves  them  a  great  deal  of 
time  .  .  .  and  it  doesn’t  interfere  with 
the  law  enforcement  people  because 
they  don’t  have  to  take  the  time  to  find 
out  who  they  are,  and  if  they’re 
authorized  to  be  within  a  crime  or  acci¬ 
dent  scene  zone,”  he  said 

A  Portland  television  station  manag¬ 
ing  editor,  Pat  Sherlock,  who  once 


Stir  in  Maine 

licensing 


wrote  for  the  Associated  Press,  sup¬ 
ports  the  ID  card  plan  because  “any¬ 
thing  that  will  separate  the  pro¬ 
fessionals  from  the  amateurs  will  make 
the  professionals’  job  easier  and  news 
coverage  better. 

Col.  Allen  Weeks,  commander  of 
Maine  State  Police,  supports  the  idea  of 
a  uniform,  authorized  ID  card  because 
“it  helps  our  troopers  identify  the 
wearer  and  lack  of  them  causes  the  off¬ 
icer  unnecessary  time  away  from  his 
primary  mission  of  investigation.” 

Patriquin  said  the  Maine  ID  card  is 
modeled  after  those  used  by  news 
photographers  in  Massachusetts,  Con¬ 
necticut  and  Rhode  Island  where 
they’ve  been  in  use  for  several  years. 

Network  News 
ceases  operations 

Network  News,  a  Washington-based 
news  and  feature  syndicate,  ceased 
operations  on  Sept.  30.  reportedly  the 
result  of  a  financial  dispute  between  its 
owners. 

The  service’s  16  full  time  staffers 
were  laid  off. 

Michael  Mooney,  one  of  the  owners, 
confirmed  the  closing,  but  would  not 
discuss  the  nature  of  his  dispute  with 
Harvey  M.  Johnson. 

Mooney  and  Johnson  were  reported 
to  be  feuding  over  how  to  bring  new 
investors  into  the  operation  and  divide 
up  ownership  and  control  of  the  com¬ 
pany. 

Mooney  said  Network  News  had 
“money  in  the  bank,”  despite  the 
search  for  new  financial  backers. 

The  syndicate  was  reportedly  forced 
to  close  when  Johnson  froze  his  bank 
account,  and  it  was  unable  to  meet  its 
payroll  or  freelance  payments. 

Network  News  had  been  working 
out  an  agreement  to  distribute  its  arti¬ 
cles  to  many  of  its  subscribers  over 
United  Press  International’s  transmis¬ 
sion  facilities. 

The  syndicate  was  started  by  a  group 
of  freelance  writers  who  wanted  con¬ 
trol  of  the  distribution  of  their  material 
in  order  to  protect  themselves  against 
copyright  violations. 

The  two-year  old  Network  News 
won  several  journalism  awards  for  its 
articles.  Stories  included  an  article  by 
Tom  Wolfe  on  the  opening  of  the  Viet¬ 
nam  Memorial  and  a  series  on  the 
dangers  of  the  agricultural  pesticide 
“agent  white,”  which  caused  several 
states  to  ban  its  use. 
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.  National  Newspaper  Week  ^ 

'  A  Free  Press: 

L  Democracy’s  First  Defense 

Each  year  National  Newspaper  Week  is  held  to  educate  the 
public  on  the  critical  role  a  free  press  plays  in  preserving 
democracy.  This  year  the  theme  for  the  October  9-16  observance  is 
“A  Free  Press:  Democracy’s  First  Defense.” 

William  Marcil,  president  of  the  American  Newspaper  Publishers 
Association,  and  president  and  publisher  of  The  Forum  in  Fargo, 

North  Dakota,  and  Robert  Brinkman,  general  counsel.  National 
Newspaper  Association,  have  written  articles  on  their  views  on  a 
free  press. 

Copies  of  the  viewpoints  of  Marcil  and  Brinkman  have  been 
distributed  to  newspapers  around  the  country,  and  are  aimed  at 
stressing  the  importance  of  a  free  press  and  the  First  Amendment 
to  newspaper  readers. 

The  real  meaning  of  the  First  Amendment 
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By  William  C.  Marcil 

“Our  liberty  depends  on  freedom  of 
the  press  and  that  cannot  be  limited 
without  being  lost." 

Those  words  by  Thomas  Jefferson 
tell  us  something  about  the  real  mean¬ 
ing  of  the  First  Amendment.  They  for¬ 
tify  the  purpose  and  the  intent  of  the 
guarantees  the  framers  of  our  Constitu¬ 
tion  gave  us  when  they  structured  the 
future  of  our  nation. 

Jefferson’s  words  leave  little  room 
for  interpretation  —  they’re  clear,  con¬ 
cise,  meaningful.  We  Americans  know 
—  although  sometimes  we  forget  to  ar¬ 
ticulate  —  that  a  strong  country  and  a 
strong,  free  press  are  inseparable.  So 
we  might  take  pause  during  National 
Newspaper  Week  to  reflect  on  Jeffer¬ 
son’s  words  and  to  remind  ourselves 
that  any  effort,  regardless  of  the 
source,  to  limit  a  free  press  would  have 
a  chilling  effect  on  the  freedoms  we  as  a 
nation  are  privileged  to  enjoy.  We’re  a 


fortunate  people  and  we  have  a  lot  to  be 
thankful  for  -  and  press  freedom  ranks 


high  among  our  precious  treasures. 
Newspapers  play  a  formidable  role  in 


our  whole  democratic  system.  They  are 
an  important  part  of  our  history  and  a 
powerful  voice  in  steering  the 
development  of  our  nation.  They  are  an 
indispensable  part  of  all  of  us  and  of  the 
communities  they  serve.  Newspapers 
inform,  they  interpret,  they  help  place 
complex  matters  in  perspective,  they 
entertain  ,  and  they  are  the  number  one 
advertising  medium.  They  serve  the 
diverse  needs  of  their  readers  by  pro¬ 
viding  the  kind  of  information  all  of  us 
need  to  make  those  important  decisions 
we  all  face  in  our  day-to-day  living. 

Newspapers  are  indeed  a  part  of  our 
daily  lives.  They  are  a  staying  power 
for  freedom  and  a  mighty  force  in  help¬ 
ing  make  our  democracy  work.  W'e  must 
never  lose  sight  of  the  press  freedoms 
we  have  which  make  it  possible  for 
newspapers  to  carry  out  their 
responsibilities. 

We  should  cherish  the  freedoms  our 
Forefathers  gave  us  —  and  we  should 
guard  them  tenaciously. 


The  public  must  be  told  why  a  free  press  is  vital 


By  Robert  J.  Brinkmann 

You,  as  an  American,  are  proud  of 
your  freedoms,  and  rightly  so. 

The  United  States  is,  without  ques¬ 
tion,  the  most  free  society  that  exists 
today. 

Yet,  it  is  becoming  apparent  that 
your  pride  does  not  fully  encompass 
freedom  of  the  press  —  a  freedom  upon 
which  many  of  your  freedoms  are 
based  —  in  anything  more  than  an  ab¬ 
stract  way. 

It  is  shocking  to  me  as  a  media  attor¬ 
ney,  and  should  be  shocking  to  you  as  a 
member  of  the  American  public,  that  in 


a  recent  survey,  just  under  two-thirds 
of  those  questioned  said  they  would  not 
oppose  some  form  of  government 
censorship  of  the  press,  under  certain 
circumstances. 

The  history  of  the  United  States, 
from  an  international  perspective,  has 
been  one  largely  free  of  revolution  and 
serious  domestic  violence. 

Although  the  United  States  is  one  of 
the  youngest  countries  in  the  world,  its 
constitutional  government  is  one  of  the 
oldest. 

While  over  the  last  two  centuries 
much  of  the  world  has  experienced  vio¬ 
lent  revolution  and  repression,  and 


many  countries  a  revolving  door  of 
constitutions,  we  have  remained  rel¬ 
atively  stable. 

It  is  no  coincidence  that  during  this 
time  the  United  States  has  created  and 
maintained  a  truly  free  press. 

This  is  because  a  common  feature  of 
revolution  and  repression  (whether  by 
the  left  or  by  the  right)  is  gaining  and 
maintaining  un-yielding  governmental 
control  over  national  and  local  media. 

Put  another  way,  a  truly  free  press 
makes  it  very  difficult  for  a  government 
without  popular  support  to  rule. 

Without  open  and  vigorous  discus¬ 
sion  of  all  ideas,  a  democracy  can  not 
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operate.  And  without  a  free  press,  information  on  which  to 
base  those  discussions  would  not  be  available. 

Moreover,  the  press  provides  a  forum  in  which  some  of 
those  discussions  take  place,  and  serves  as  a  catalyst  for 
many,  many  others. 

Studies  have  shown  that  there  is  a  serious  anti-press 
mood  permeating  American  attitudes. 

This  is  due  partly  to  your  perception  that  the  press  is 
arrogant,  and  regularly  engages  in  editorial  excesses  and 
unethical  conduct.  No  doubt  Watergate  has  had  a  signifi¬ 
cant  influence. 

You  see  the  post- Watergate  press  not  only  as  a  signifi¬ 
cant  power  in  American  society  and  culture,  but  one  that  is 
largely  accountable  to  no  one. 

There  is  no  doubt  that  sometimes  the  press  is  arrogant, 
and  engages  in  all  sorts  of  excesses.  Yet  this  just  says  that 
individuals  who  make  up  the  American  press  are,  like  you 
and  I,  human.  Nothing  more,  nothing  less. 

While  much  lip  service  will  be  given  to  the  virtues  of  the 
American  tradition  of  the  free  press  during  National 
Newspaper  Week,  little  will  be  said  of  the  fact  that  much  of 
the  American  public  —  including  many  public  officials  — 
do  not  understand  what  journalists  do,  nor  how  they  do  it. 

This  is  due  in  no  small  part  to  the  media  itself.  For  a 
group  whose  business  is  communications,  publishers  have 
done  an  extraordinarily  poor  job  in  keeping  the  public 
informed  as  to  who,  what,  where,  how  and  why  the  media 
does  what  it  does. 

There  is  little  doubt  about  this,  and  the  press  is 
beginning  to  realize  it. 

On  the  other  hand,  part  of  the  problem  lies  with  you,  the 
American  public.  You  know  little  about  how  the  press 
works,  and  have  little  appreciation  of  exactly  how  hard  it  is 
to  walk  the  thin  line  between  writing  opinion  and  vigorously 
reporting  facts  in  an  interesting  way.  Characterizing  the 
death  of  a  Mafia  figure  as  “mysterious”  may  be  an 
opinion,  but  in  many  cases,  it  is  a  “fact.” 

You  often  hold  the  media  to  unrealistic  standards.  The 
press  has  made  mistakes,  is  making  mistakes,  and  will 
make  mistakes.  There  is  no  way  around  it.  That  is  the 
nature  of  the  human  condition,  and  to  expect  anything  less 
is  not  reasonable. 

From  the  publishers’  point  of  view,  you  must  also  real¬ 
ize  that  it  is  extremely  difficult  to  be  fair  while  reporting  on 
one’s  own  activities  or  those  of  a  colleague  (or  competi¬ 
tor). 
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Since  the  founding  of  this  nation*  freedom  of  the  press 
has  been  a  fundamental  tenet  of  American  life.  The 
economic  freedom  that  has  earned  us  such  great  bounty 
and  the  precious  freedoms  of  speech  and  assembly  would 
have  little  meaning  or  be  totally  nullified  should  freedom 
of  the  press  ever  be  ended.  There  is  no  more  essential 
ingredient  than  a  free,  strong,  and  independent  press 
to  our  continued  success  in  what  the  Founding  Fathers 
called  our  "noble  experiment"  in  self-government. 

Today,  as  we  survey  the  globe,  we  find  increasing  hos¬ 
tility  to  the  principles  of  open  communication.  Both  the 
governments  of  many  nations  and  certain  international 
organizations  advocate  or  enforce  policies  alien  to  a  free 
flow  of  ideas.  This  promotion  of  censorship  reflects  a 
manifest  fear  of  the  truth  and  deprecation  of  the  great 
importance  of  liberty  to  human  advancement. 

The  theme  of  this  year's  observance  of  National 
Newspaper  Week,  "A  Free  Press  -  Democracy's  First 
Defense,"  helps  focus  attention  on  the  essential  role  of 
a  free  press  to  the  progress  and  development  of  demo¬ 
cratic  institutions.  This  occasion  also  serves  as  a 
reminder  of  the  singular  worth  of  a  free  press  to  the 
well-being  of  our  country.  As  Thomas  Jefferson  wrote, 
"Our  liberty  depends  on  the  freedom  of  the  press." 

Throughout  National  Newspaper  Week,  all  Americans  are 
pleased  to  note  the  many  contributions  of  the  men  and 
women  of  our  nation's  press  to  the  preservation  of  the 
First  Amendment's  guarantee  of  freedom  of  the  press. 

Of  the  forces  shaping  the  destiny  of  our  civilization, 
none  is  more  crucial  to  our  future  than  the  responsible 
reporting  and  truthful  analysis  of  the  events  of  our 
era.  I  commend  your  dedicated  efforts  in  pursuit  of 
their  goals. 


President  Reagan  touts  newspapers 


Because  of  this  difficulty,  the  press  has  often  sidestep¬ 
ped  reporting  on  itself — not  because  it  is  trying  to  downplay 
or  hide  its  activities,  but  simply  because  it  is  afraid  that  it 
will  not  do  a  good  job  in  an  objective  way. 

The  solution  to  the  negative  public  perception  of  the 
media  is  explanation  and  education  by  the  press  about  the 
press.  Not  explanation  or  oversight  by  the  government. 
Not  censorship.  Not  huge  libel  verdicts.  But  education. 
The  issue  is  important  to  you,  to  the  press,  and  most  of  all, 
to  our  democratic  system  of  government. 

It  is  up  to  the  press  to  provide  it,  and  up  to  you  to  ask  for 
it. 

News  carriers  to  be  honored 


The  International  Circulation  Managers  Association  has 
published  a  44-page  booklet  containing  a  letter  to  news¬ 
paper  carriers  from  President  Ronald  Reagan  and  40  pro¬ 
clamations  from  state  governors  throughout  the  country 
recognizing  October  15,  1983  as  International  Newspaper 
Carrier  Day. 

The  letter  and  proclamations  acknowledge  the  role 
which  newspaper  carriers  play  in  the  free  press  of 
America. 

President  Reagan  stated,  “Millions  of  our  citizens 
depend  on  you  to  receive  the  essential  and  timely  in-depth 
information  that  only  newspapers  bring  to  our  daily  lives.” 

This  year’s  carrier  day  theme  is  “Take  Time  to  Say 
Thank  You.” 

Each  year  ICMA  encourages  newspaper  circulation 
executives  to  honor  their  newspaper  carriers  through 
special  promotion  activities. 

The  idea  has  spread  to  other  countries,  notably  Canada, 
England,  Norway,  and  Sweden,  which  also  put  forth  special 
efforts  to  recognize  the  role  of  the  newspaper  carrier. 
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National  Newspaper  Week  marked  with  cartoons 


"Don't  wony  about  H.  Ill  piottct  you  -  I  always  have." 


Several  cartoonists  produced  draw¬ 
ings  about  America’s  free  press  to  mark 
National  Newspaper  Week  October  9- 
16.  The  cartoons  were  then  sent  nation¬ 
wide  as  part  of  a  kit  to  help  newspapers 
observe  the  week. 

Contributing  were  Mort  Walker 
(“Beetle  Bailey”),  Dik  Browne 
(“Hagar  the  Horrible”),  Fred  Lasswell 
(“Barney  Google  and  Snuffy  Smith”), 
Bill  Hoest  (“Agatha  Crumm”),  and 
Ralph  Smith  (“Captain  Vincible”)  of 
King  Features  Syndicate;  Ed  Stein  and 
“Scrawls”  of  Newspaper  Enterprise 
Association;  Russell  Myers  (“Broom- 
Hilda”)  and  Steve  Sack  of  the  Tribune 
Company  Syndicate;  Allen  &  John 
Saunders  and  Ken  Ernst  (“Mary 
Worth”)  of  Eield  Newspaper  Syn¬ 
dicate;  Chuck  Asay  and  Dick  Paulus  of 
Copley  News  Service;  and  Tom  Gibb 
of  Heritage  Features  Syndicate. 


AP  Photo/Vlamis 


Publisher  Darrow  Tully  at  the  Heard  Museum. 


the  standard  for  reporting  around  federal  budget,  we  have  a  respon- 
the  world.  Because  I  couldn’t  sibility  to  our  readers, 
publish  a  good  paper  without  it.  “They  rely  on  us.  We  rely  on  AR’ 
“Phoenix  depends  upon  us  to  -Darrow  “Duke"  Tully,  Publisher, 
cover  the  entire  spectrum  of  news  The  Arizona  Republic  and  The 
— local,  national  and  interna-  Phoenix  Gazette 

tional.  Whether  we’re  reporting 
the  expansion  of  the  Heard 
Museum  or  the  reduction  of  the 


“For  only  4%  of  our  editorial 
budget,  AP  provides  37%  of  our 
news.  And  that’s  good  news  for 
our  readers. 

“Why?  Because  AP’s  innova¬ 
tions  in  satellite  technology 
enable  us  to  receive  page  one 
photos  and  breaking  stories  faster 
than  ever  before.  Because  AP  sets 


ASSOCIATED  PRESS. 
ONE  OF  A  KIND. 


Ownership  Changes 


The  Mineral  Wells  Index,  a  daily 
newspaper  with  paid  circulation,  and 
the  Palo  Pinto  Star,  a  weekly  publica¬ 
tion,  both  of  which  are  distributed  in 
Palo  Pinto  County,  Texas,  were  sold  by 
William  W.  Jamar  and  Jane  Ellen  Jamar 
of  Brownwood,  Texas,  to  Jefferson- 
Pilot  Publications,  Inc. 

Jefferson-Pilot  owns  daily  newspa¬ 
pers  in  Clearwater,  Fla.,  Altus,  Okla., 
Beaumont,  Laredo,  and  Texas  City, 
Texas.  It  also  owns  14  non-daily  news¬ 
papers. 

J-P  Publications  is  a  subsidiary  of 
Jefferson-Pilot  Corp.,  whose  principal 
holdings  are  Jefferson  Standard  Life 
insurance  Company  and  Pilot  Life 
Insurance  Company  of  Greensboro, 
North  Carolina.  Jefferson-Pilot 
Broadcasting  is  also  a  subsidiary  and 
owns  six  am  and  five  fm  radio  stations, 
and  two  tv  stations. 

Lester  Kamin  &  Company  acted  as 
broker  in  the  sale. 

*  * 

The  Freeman’s  Journal,  a  175-year- 
old  weekly  in  Cooperstown,  New  York 
has  been  sold  to  Dale  and  Bob  DuPont 
of  Baltimore.  Maryland. 

Since  May,  1981,  the  newspaper  had 
been  owned  by  Richard  and  Nancy 


Johnson,  who  acquired  if  from  Richard 
D.  Sanford,  president  of  the  Catskill 
Mountain  Publishing  Corporation  in 
Margaretville,  New  York.  (Johnson 
was  with  the  Denver  Post  and  the  Rocky 
Mountain  News  before  taking  over  the 
Freeman’s  Journal,  and  he  and  his  wife 
plan  to  return  to  that  section  of  the 
country.) 

W.B.  Grimes  &  Co.,  Inc.,  Washing¬ 
ton  based  newspaper  brokers  handled 
the  transaction. 

*  *  * 

The  107-year-old  Northfield  (Minn.) 
News,  and  the  Northfield  Shopper  have 
been  sold  to  Robert  L.  Bradford,  New 
Richmond,  Wisconsin. 

Seller  was  Bruce  A.  Kirkpatrick, 
who  has  owned  the  newspaper  for  eight 
years.  He  will  remain  with  the  business 
as  a  consultant  during  the  transitional 
period. 

Bradford  has  been  publisher  of  the 
New  Richmond  News,  for  12  years.  He 
will  move  to  Northfield  to  take  over  the 
publishing  duties. 

The  Northfield  News  has  a  circula¬ 
tion  of  5,750  and  the  Northfield  shop¬ 
per  is  sent  free  to  1 0,500  homes  weekly. 


Bradford,  in  conjunction  with  local' 
publishers,  owns  three  additional 
newspapers  and  three  other  shoppers 
in  Minnesota:  the  St.  Peter  Herald  and 
Trader;  Sleepy  Eye  Herald-Dispatch  and 
Reminder,  and  LeSueur  News-Herald 
and  Valley  Shopper. 

*  *  * 

Southern  Newspapers,  Inc.  with 
corporate  headquarters  in  Houston, 

Texas  has  purchased  two  weeklies,  the  ' 
Moore  News-Press  of  Dumas,  Texas  and 
the  Walton  Tribune  of  Monroe,  Geor¬ 
gia. 

Joe  Reavis,  son  of  the  former  owner, 

Dick  Reavis,  Sr.,  has  been  named  pub¬ 
lisher  of  the  Dumas  property  while  Lar¬ 
ry  Nash,  formerly  of  Galveston,  Texas 
has  been  named  publisher  of  the  Mon¬ 
roe,  property. 

The  Moore  News-Press  has  a 
circulation  of  5,1(K). 

Dick  Reavis  said  he  plans  to  “take  a 
long  rest  and  then  may  get  into  some 
new  newspaper  enterprises,  insulated 
from  deadlines." 

Since  1948,  Dick  Reavis  has  pub¬ 
lished  six  Texas  newspapers,  two 
dailes  and  four  semi-weeklies. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

State  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 

Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)766-2863 
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The  Power  of  the  Printed  WohIvo 
a  new  generation  ^^Kaers 
before  it  won  us  a  Stei 


Keiiy  Award 


This  year  the  Magazine  Publishers  Association  industries- a  new  generation  of  readers.  Every 

honored  the  International  Paper  Company  with  day  we  receive  more  than  1 ,000  cards  and  letters 
its  Stephen  E.  Kelly  Award.  from  people  asking  for  reprints  of  our  advertise- 

For  the  past  three  years,  the  ments.  So  far  we’ve  gotten  almost  750,000.  Many 

^  Ptrwer  of  the  Printed  from  young  people  who  want  to  read  and  write 

^  Word  campaign  better,  others  from  parents,  teachers  and  employers 

^4  V  Ji_J  ^  fhem.  And  in  response,  we’ve 

’’x  I C  ning  something  sent  out  more  than  12  million  reprints. 

else  that  rewards  That  adds  up  to  a  healthy  new'  generation  of 

readers.  And  a  healthy  future  for  all  of  us  who  are 
paper  and  publishing  part  of  the  publishing  industry. 

'v  The  Stephen  E.  Kelly  Award  hom>rs 

^^^  1983’s  winner  The  Rwer  of  the  Printed  INTERNAflONALRAm  COMPAQ 

Word  (iom  Intematumal  Fhper.  We  believe  in  the  ptwer  of  the  printed  WMd. 


New  Sections 


Asbury  Park  (NJ.)  Press 

The  Asbury  Park  (N.J.)  Press  has  introduced  a  new 
Thursday  section.  Home,  devoted  to  home-related  news 
and  information. 

The  inaugural  issue  of  the  Home  section  was  published 
in  lieu  of  the  annual  Fall  Home  special  edition. 

Home  editor  Ann  Haas  said,  “The  editorial  content  will 
be  tailored  to  home  furnishings,  renovations,  remodeling, 
gardening,  decorating,  architecture,  do-it-yourself  pro¬ 
jects,  etc.  The  use  of  color  and  graphics  will  make  this  a 
very  attractive  package  for  readers.” 

The  16-page  standard  format  edition  will  be  published  in 
two  sections,  doubling  the  available  space  for  full  process 
color  photos  and  advertising. 

The  home  section  joins  the  Wednesday  Food  section  in 
the  newspaper’s  lineup  of  weekly  features. 

Duncan  (Okla.)  Banner 

The  Duncan  (Okla.)  Banner  has  launched  Saturday’s 
Sports  section  to  offset  the  gap  in  Friday  p.m.  to  Sunday 
a.m.  publication  schedules. 

The  Banner  is  a  six-day  afternoon  and  Sunday  morning 
paper  of  11,400  daily  circulation. 

The  publication  will  run  13  weeks  (coinciding  with  area 
prep  and  state  college  football  schedules)  and  85-90%  of 
the  newshole  will  be  allocated  for  local  game  stories  and 
advance  work  on  Oklahoma  and  Oklahoma  State  Univer¬ 
sities. 

“We  are  subsidizing  our  carrier  force  so  that  subscrib¬ 
ers  actually  receive  the  publication  free  of  charge,”  said 
general  manager  Edward  Darling,  Jr.  Delivery  is  made  to 
homes  by  7:15  a.m. 

“Our  advertisers  like  the  concept  because  it  gives  them 
a  shot  at  having  better  sales  on  Saturday,  and  they  didn’t 
object  when  we  added  a  premium  rate  to  help  us  defray  our 
publication  expenses,”  Darling  said. 

“We’ve  tried  to  make  Saturday’s  Sports  section  a  differ¬ 
ent  publication,”  he  said.  “We  use  a  6-column  format  on 
page  one,  have  changed  our  headline  style  from  futura  to 
century,  have  altered  our  byline  style  and  refer  concept 
and  have  generally  tried  to  take  on  a  more  magazine 
approach.” 

“It’s  been  a  big  chore  for  a  two-person  sports  staff  that 
hasn’t  dropped  its  daily  local  emphasis,  but  our  staff  of 
reporters  and  photographers  swells  to  12  for  the  section,” 
Darling  said. 

Dallas  Morning  News 

The  Dallas  Morning  News  recently  published  Football 
’83,  an  88-page  special  supplement. 

Football  ’83  carried  extensive  coverage  of  the  pro, 
college  and  high  school  football  seasons  for  1983.  Included 
in  the  section  were  schedules,  statistics  and  features  on  the 
Dallas  Cowboys  and  other  NFL,  Southwest  Conference 
and  area  high  school  teams. 

“As  popular  as  football  and  the  Dallas  Cowboys  are  in 
this  area,  we  wanted  to  provide  our  readers  with  the  most 
comprehensive  football  roundup  in  Dallas,”  said  Dave 
Smith,  assistant  managing  editor/executive  sports  editor 
of  the  Morning  News. 

A  total  of  161,301  lines  of  advertising  ran  in  the  one-a- 
year  section,  exceeding  last  year’s  record  of  136,620  by 
24,581  lines. 


Akron  Beacon  Journal  \ 

The  Akron  (Ohio)  Beacon  Journal  has  increastid  its 
business  coverage  with  the  introduction  of  Business  Extra, 
a  new  business  section  appearing  every  Monday. 

To  celebrate  the  event,  approximately  1(X)  top  corporate 
and  financial  leaders  attended  an  early  champagne  break¬ 
fast  served  in  the  reel  room  adjacent  to  the  presses.  While 
toasting  the  new  section  and  breakfasting  on  steaks  and 
omelettes,  the  guests  participated  in  a  drawing  to  start  the 
presses.  The  winner — an  honorary  foreman — was  William 
J.  O’Neil,  chairman  of  Bank  One  of  Akron. 

Business  Extra  will  appear  every  Monday  as  a  separate 
section  of  12  to  20  pages.  The  section  was  conceived  to  fill 
a  void  in  the  coverage  of  business  news  in  the  Northeast 
Ohio  market.  Four  reporters  and  a  design  editor  have  been 
added  to  the  business  news  staff.  In  addition  to  contribut¬ 
ing  to  Business  Extra,  the  expanded  staff  will  provide  an 
increase  in  the  amount  of  business  news  offered  on  a  daily 
basis. 

Philadelphia  Inquirer 

The  Philadelphia  Inquirer  has  started  a  new  Monday 
section  called  Philadelphia  Business,  a  once-a-week  sec¬ 
tion  on  business  and  economic  activities  in  the  Phil¬ 
adelphia  region. 

The  every-Monday  section  is  devoted  exclusively  to 
stories  about  local  businesses— -corporations  and  people — 
and  economic  conditions. 

The  section  is  one  of  four  major  improvements  to  the 
Inquirer  this  year.  In  February,  the  paper  introduced  a 
revamped  Sunday  roto  magazine.  A  week  later,  the  Sun¬ 
day  TV  magazine  was  expanded  with  a  new  format. 

The  Inquirer  also  introduced  a  Main  Line  Neighbors 
section,  a  twice-a-week  tab  carrying  local  community 
news  for  13  municipalities  in  nearby  Pennsylvania  sub¬ 
urbs. 

The  new  sections  are  an  attempt  by  the  Inquirer  to  more 
thoroughly  cover  the  suburbs  in  the  aftermath  since  the 
death  of  the  Philadelphia  Bulletin  in  January  1982.  Since 
then,  the  Inquirer  has  undergone  a  major  expansion, 
increasing  its  editorial  staff  by  25%,  opening  two  new 
domestic  and  four  new  foreign  bureaus,  increasing  the 
daily  newshole  by  20%,  adding  13  new  comic  strips,  and 
creating  several  new  sections. 

Welcomat 

The  Welcomat,  a  Philadelphia,  Pa.,  weekly,  announced 
that  as  of  September  14,  1983  the  paper  was  divided  into 
two  sections. 

The  new  section,  dubbed  After  Dark,  will  contain  items 
pertaining  to  the  arts,  culture,  dining  and  entertainment. 

The  management  of  Welcomat  said  the  change  was  in 
keeping  with  the  demographic  profile  of  its  readership 
which  it  says  is  largely  upscale. 

Chicago  Sun-Times 

Real  Estate  advertising  in  the  Chicago  Sun-Times  new 
Home-life  section  has  surpassed  1  million  agate  lines  of 
full-run  business,  according  to  Robert  M.  McCormick, 
executive  vice  president,  sales  and  marketing. 

Since  the  new  section  was  introduced  February  18,  a 
linage  total  of  1,021,750  was  accomplished,  he  said. 
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to  the  piess! 

Chosen  guardian 
of  freedom! 

Strong  sword-arm 
of  justice! 

Brmht  sunbeam 
^truth!" 

-Horace  Greeley 


We  salute  America’s  free  press  during  National  Newspaper  Week,  October  9-15. 


The  hest  ideas  are  the 
ideas  that  help  people. 


ITT 


O  1983,  ITT  Corporation,  320  Park  Avenue,  New  York,  N.  Y  10022.  U.S.  A. 


im-'Kii- 


THE  E^3LE  HAS 


. . .  We  gave  ein  assignment  to  the  best  newspaper  press  engineers  in  the  world  — 
The  Publishers  Equipment  engineering  staff  —  to  design  a  NEW  double  width 
offset  Newspaper  printing  unit  more  advanced  than  any  press  unit  on  the  market 
today.  We  demcuided  that  it  be  HEAVY  DUTY,  designed  for  tight 
installation,  fast  make-ready  emd  minimum  waste,  easy 
to  operate  and  simple  to  maintain.  Quality  . 

color  was  an  absolute  necessity!  ^  .1 


★  COMPATIBLE  WITH 
MOST  PRESSES 
Designed  to  be  compatible 
with  existing  METRO, 
COSMO,  MARK  I, 

MARK  II,  MARK  V,  Color 
Convertible  and  Colormatic 
Presses. 


★  COLOR  DECK  AT 
EYE  LEVEL 

Since  the  EAGLE  unit  is 
designed  with  the  press¬ 
man  in  mind  you  can  plate 
up  the  deck  plate  cylinder 
from  the  operating  level. 


★  COLOR  CAN  BE 
ADDED  LATER 
All  EAGLE  black  units  are 
designed  to  accept  color 
decks  as  an  add-on  when 
required. 


★  EBONITE  INK  DRUMS 
For  superior  quality  and 
longer  life,  we  have  chosen 
ebonite  covered  ink  drums 
just  as  the  finest  commer¬ 
cial  presses  use. 


★  NO-MOVE  PLATE  UP 
The  EAGLE  unit  is  de¬ 
signed  with  more  than  180‘ 
of  each  plate  cylinder  ex¬ 
posed  so  the  cylinders  do 
not  have  to  be  moved  to 
plate  up. 


★less  waste 

The  new  P.E.C.  INK-PAK  is 
designed  to  be  compatible 
with  a  color  scanner  to 
provide  minimum  waste  on 
black  and  process  color 
runs. 


★UP  TO  72"  WEB 

Since  the  EAGLE  unit  has 
82"  side  frames  a  wide  va¬ 
riety  of  web  widths  from 
48"  to  72"  is  available. 


★  QUICK  CHANGE\^ 
TO  COLOR 

To  change  the  3-color  unit 
from  process  to  spot  color 
takes  about  five  minutes. 


★85,000  I.P.H. 

The  all  new  EAGLE  unit  is 
mechanically  designed  to 
run  at  85,000  i.p.h. 

★66,000  LBS.  OF 
RUGGED  UNIT 
This  is  not  a  light  duty 
press  unit.  The  black  imit 
weighs  42,000  lbs.  and 
the  color  deck  weighs 
24,000  lbs.  with  less  h.p. 


★increased  throw-off 

The  EAGLE  unit  is  de¬ 
signed  with  a  throw-off 
protection  that  is  twice 
that  of  other  press  manu¬ 
facturers.  The  throw-offs 
react  instantly  on  a  "red 
button"  stop. 
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3230  Commander  Drive 
Carrolhon,  Texas  75006 


Phone (214)  931-2312 
Telex:  732561  (TELESERV  DAL) 


P.O.  Box  802326 
Dallas,  Texas  75380 


NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Spence  Hawkins  O'Donnell 


Joe  M.  Dealey  Jr.,  vice  president 
and  secretary  of  A.H.  Belo  Corpora¬ 
tion,  told  Belo  directors  at  the  Septem¬ 
ber  28  meeting  he  will  resign  December 
31  to  pursue  other  business  interests 
and  objectives. 

Dealey,  35,  is  a  fourth  generation 
member  of  the  pioneer  Texas  news¬ 
paper  family  that  helped  establish  the 
Dallas  Morning  News  in  1885.  He 
joined  the  newspaper  in  1970  as  a  per¬ 
sonnel  assistant;  became  the  first  of 
several  management  trainees  in  1972, 
and  for  four  years  worked  in  all  areas  of 
the  newspaper.  He  joined  the  editorial 
staff  in  1976,  specializing  in  U.S.  for¬ 
eign  and  military  affairs  topics. 

Dealey  assumed  his  present  title  in 
1980  and  joined  the  board  of  directors 
of  News-Texan,  Inc.,  a  Belo  sub¬ 
sidiary. 

*  ♦  * 

Henry  H.  Bradley,  publisher  of 
the  St.  Joseph  (Mo.)  News-Press,  has 
been  named  to  the  board  of  trustees  for 
the  Missouri  Public  Expenditure  Sur¬ 
vey. 

♦  *  * 

Carolyn  Morrison  has  been 
named  controller  for  S  E  M  Newspa¬ 
pers,  Inc.,  publisher  of  seven  Detroit 
suburban  newspaper  groups.  Before 
her  affiliation  with  the  parent  company, 
she  worked  in  the  Macomb  Daily,  Mt. 
Clemens,  Mich.,  accounting 
department. 


Reports  for  editors  from 
Editorial  Research  Reports 


School  Prayer 
Opec  10  Years  later 
Hunger  in  America 
Court  Backlog 
Dollar  Intervention 
Alzheimer’s  Disease 
Volcanoes 


For  samples  or  subscription 
information  contact 

Editorial  Research  Reports 

Attn;  Jim  Bullard 
Congressional  Quarterly  Inc. 

1414  22nd  St.  N.W..  Washington.  D.C.  20037 
(202)  887-8500 


Jack  W.  Spence  was  named 
director  of  finance  for  the  Newspaper 
Operations  of  Harte-Hanks  Com¬ 
munications,  Inc.,  and  is  based  at  the 
corporate  office  in  San  Antonio.  He 
succeeds  Turk  Tergliafera,  who 
became  publisher  of  the  Del  Rio 
(Texas)  News-Herald. 

Spence  has  been  controller  of  the 
Harte-Hanks  Metro  Group  the  past 
three  years. 

*  *  * 

Frank  N.  Hawkins,  Jr.,  director  of 
corporate  relations  of  Knight-Ridder 
Newspapers,  Inc.  was  elected  a  vice 
president  of  the  company.  He 
continues  to  be  responsible  for  corpo¬ 
rate  relations  and  will  have  additional 
responsibility  for  corporate  planning. 

Hawkins  joined  Knight-Ridder  in 
1980  as  assistant  to  the  vice  president  of 
operations.  Previously  he  was 
administrative  director  and  business 
manager  of  AP-Dow  Jones,  based  in 
London.  His  AP  career  began  in  1967 
and  he  worked  in  New  York  and  abroad 
in  India  and  Jakarta  as  correspondent, 
and  as  bureau  chief  in  Manila  and  Mid¬ 
dle  East  Services  in  Beirut,  then  mov¬ 
ing  to  London  as  assistant  chief  of 
bureau  in  1975. 

*  *  * 

Staff  changes  at  the  Akron  Beacon 
Journal  include  the  naming  of  Abe 
Zaidan,  former  metro  editor  to  the 
position  of  senior  editor. 

Reporters  joining  the  metro  staff  are: 
Sharon  Coleman,  from  the  Norfolk 
(Va.)  Pilot  and  Ledger-Star',  JOHN  B. 
Hinton,  graduate  of  the  University  of 
North  Carolina  at  Chapel  Hill,  and 
Randy  Smith,  from  Newsday,  Long 
Island. 

Jan  Read,  a  recent  graduate  of 
Michigan  State  University,  joined  the 
copy  desk.  Mary  Grace  Poidomani 
transferred  from  the  metro  desk  to  the 
Columbus  bureau,  and  Vernon 
Clark  moved  from  copy  desk  to  metro 
desk  as  a  reporter. 


James  O'Donnell  has  been  named 
director  of  corporate  communications 
for  The  Hearst  Corporation.  This 
position  is  a  new  one  at  Hearst. 

O'Donnell  previously  was  a  senior 
vice  president  of  Ruder  Finn  &  Rot- 
man,  public  relations  firm,  where  he 
headed  the  corporate/financial  rela¬ 
tions  group.  Earlier  O'Donnell  was 
public  relations  officer  of  Dow  Jones  & 
Co. ,  Inc.  and  an  account  executive  at  J . 
Walter  Thompson. 

*  *  * 

Candace  C.  Charlot  was  named 
managing  editor  of  This  Week  Publica¬ 
tions,  Honolulu.  She  was  managing 
editor  for  This  Week  magazines  on 
Oahu,  Kauai,  Maui  and  the  Big  Island 
and  Mid  Pacific  Air's  Manulani 
magazine.  A  resident  of  Hawaii  since 
1960,  she  earlier  was  managing  editor  of 
the  Waikiki  Beach  Press  and  food  edi¬ 
tor  of  the  Honolulu  Star-Bulletin. 

*  *  * 

Ken  Clover,  assistant  to  the  man¬ 
aging  editors  at  the  Detroit  Free  Press, 
was  elected  president  of  the  Atex 
Newspaper  Users  Group  at  the  Grand 
Rapids,  Mich.,  annual  meeting. 

♦  ♦  * 

David  Sprague,  most  recently  pro¬ 
duction  director  of  the  Monroe  (La.) 
Star-World,  is  the  new  production 
director  for  the  Lansing  (Mich.)  State 
Journal.  With  Gannett  since  1950,  he 
has  served  as  production  director  for 
several  other  newspapers  owned  by  the 
company. 

*  ♦  * 

Alan  Truax  was  appointed  retail 
advertising  manager  of  the  Sacramento 
(Calif.)  Bee.  He  had  joined  McClatchy 
Newspapers  in  1976  at  the  Modesto 
(Calif.)  Bee  in  sales  and  in  1979  was 
assigned  to  iht  Anchorage  Daily  News. 
Subsequently  he  returned  to  California 
and  was  manager  of  advertising  and 
production  of  Neighbors ,  weekly 
zoned  publications  of  the  Sacramento 
paper  until  his  new  appointment. 
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Weyman  Swagger  has  been  pro¬ 
moted  to  picture  editor  of  the  Baltimore 
Sun.  He  joined  the  photographic 
department  as  news  photographer  in 
1963  and  previously  operated  a  one- 
person  picture  bureau  for  United  Press 
International  in  Baltimore. 

Two  new  photographers  appointed 
to  the  staff  are  Robert  K.  Hamilton 
and  Eugene  Sweeney  Jr. 

Hamilton,  1982  Military  Photograher 
of  the  Year,  just  completed  nine  and 
one-half  years  with  the  United  States 
Navy,  most  recently  in  the  Navy 
Internal  Relations  Activity  Agency  in 
Washington,  D.C. 

Sweeney  joins  the  Sun’s 
photographic  staff  from  the  Florida 
Times-Union  and  Jacksonville  Journal. 
He  also  worked  for  the  Bradenton 
(Fla.)  Herald. 

*  ♦  ♦ 

Mary  L.  Mirasole  was  named 
classified  advertising  manager  of  the 
Detroit  News.  With  the  News  for  26 
years,  she  has  served  since  1969  as 
manager  of  the  classified  telephone 
sales  division. 

Charlene  Kott  was  named  to 
Mirasole’s  former  position.  Kott,  with 
the  paper  since  1957,  has  held  various 
sales  positions,  including  computer 
coordinator. 

♦  *  ♦ 

Dan  Cotter  joined  the  St.  Louis 
Post-Dispatch  and  Globe-Democrat  as 
marketing  analyst.  Cotter  was  assistant 
promotion  and  marketing  manager  for 
Lerner  Newspapers  in  Chicago  . 

*  3|c 

John  Strahinich,  formerly  manag¬ 
ing  editor  of  the  Boston  Business  Jour¬ 
nal,  has  been  named  executive  editor  of 
the  weekly. 

Linda  Lord  moved  from  the  Har¬ 
vard  Business  Review  to  the  Journal  as 
managing  editor. 

Also,  two  new  associate  editors  were 
named:  Rosemary  Hamilton,  with 
responsibility  for  the  departments  sec¬ 
tion,  and  MAUREEN  Dezell,  in  charge 
of  the  copy  desk. 


FORMER  U.S.  SENATOR  Harry  F. 
Byrd  Jr.  of  Virginia,  has  been  elected 
to  the  board  of  directors  of  Park  Com¬ 
munications  Inc.,  Ithaca,  N.Y.  Byrd, 
who  served  18  years  in  the  Virginia 
Senate,  first  went  to  the  U.S.  Senate 
by  appointment  in  1965  and  then 
served  consecutive  terms  until  January 
of  this  year.  He  now  lives  in  Winches¬ 
ter,  Va.,  where  he  is  chairman  of  Byrd 
Newspapers,  which  owns  the  Harri¬ 
sonburg  (Va.)  Daily  News-Record  and 
the  Winchester  Star,  as  well  as  four 
Virginia  weeklies. 


Ben  a.  Borowsky  has  resigned  as 
public  information  director  of  the  New 
Jersey  Casino  Control  Commission  to 
begin  publishing  a  weekly  newsletter. 
Casino  Chronicle,  from  his  home  in 
Cinnaminson,  N.J. 

Before  joining  the  commission, 
Borowsky  was  press  secretary  to  Gov. 
Brendan  Byrne  of  New  Jersey,  and 
prior  to  that  editor  of  the  Burlington 
Co.  (N.J.)  Times,  and  earlier  managing 
editor  of  the  Bucks  County  Courier 
Times,  Levittown,  Pa. 

4c 

Raymond  Moscowitz,  editor  of  the 
Michigan  City  (Ind.)  News  Dispatch 
and  executive  editor  of  Nixon  News¬ 
papers  Inc.,  was  named  publisher  of 
the  Wabash  (Ind.)  Plain  Dealer, 
another  Nixon  paper.  He  previously  re¬ 
sided  in  Wabash  as  editor  of  the  Plain 
Dealer  and  NNI  executive  editor. 

Moscowitz  replaces  Walter  H. 
Lutz,  the  company’s  advertising 
director,  who  has  been  interim  pub¬ 
lisher  since  July. 

♦  ♦  ♦ 

Bob  Harrington  was  appointed 
assistant  general  manager  of  II  Pro- 
gresso,  Emerson,  N.J.,  from  circula¬ 
tion/labor  relations  director.  Also,  Sus¬ 
an  Valalsky,  was  named  circulation 
sales  manager,  from  circulation  book¬ 
keeper. 


Barry  Lepp  was  named  assistant 
sports  editor  of  the  Colorado  Springs 
Sun.  With  the  newspaper  since  1980,  he 
earlier  was  with  the  Des  Moines  Regis¬ 
ter  and  the  Hollywood  (Fla.)  Sun- 
Tattler. 

+  *  * 

Peter  Hano  was  appointed  retail 
advertising  director  of  the  New  York 
Post,  from  department  and  specialty 
store  manager. 

Lionel  Saturn,  national  advertis¬ 
ing  manager  since  1979,  was  named 
national  advertising  director. 


(Continued  on  page  28) 


CALL 

Dave  Cullen 


(202)  554-9000. 

Public  Affairs  Department 
NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington.  DC  20024 


John  A.  Park,  Jr. 

Box  17127,  Raleigh,  N.  C.  27619  •  (919)  782-3131 

Expertise  For  Owners  Considering 

Sale  of  their  Newspapers 

Inland  Meeting,  Drake  Hotel,  October  15-18 

SNPA  Meeting,  Boca  Raton,  November  12-15 

Available  for  Private  Confidential  Conference 
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FIRST  HALL  OF  FAME  HONORS — William  Thomas,  a  gener¬ 
al  assignment  reporter  for  the  Memphis  Commerical  Appeal 
(left)  receives  congratulations  on  being  named  the  first  member 
of  the  Scripps-Howard  Hall  of  Fame.  Gordon  Hanna  (center), 
vice  president  and  generol  editorial  manager  of  Scripps-Howard 
Newspapers,  presented  Thomas  with  a  $1,500  check  and  a 
plaque,  and  Michael  Grehl  (right),  editor  of  the  Commercial 
Appeal,  also  presented  a  $1,500  check. 

Thomas  earned  the  honor  by  winning  three  first  or  second 
place  awards  in  the  annual  Scripps-Howard  writing  com¬ 
petitions.  He  was  Writer  of  the  Year  in  1 980-81  and  runner-up  in 
1979-80  and  1981-82.  He  also  won  the  Ernie  Pyle  Award  for 
Vietnam  reporting  in  1967. 


Newspeople 


(Continued  from  page  27) 

Donald  H.  Forst,  former  editor  of 
the  Boston  Herald  American  and  exec¬ 
utive  editor  of  the  Los  Angeles  Herald 
Examiner,  has  been  named  editor  of 
Boston  magazine,  succeeding  JOHN 
Brady,  who  resigned.  The  monthly  is 
owned  by  Metrocorp.,  which  also  pub¬ 
lishes  Metro  and  Philadelphia 
magazines  and  is  planning  a  fourth 
monthly  Manhattan:  The  Business  of 
New  York. 

*  *  * 

David  Yochum  was  promoted  to 
editor  of  the  Los  Angeles  Business 
Journal,  a  weekly.  He  had  been  assis¬ 
tant  editor  since  transferring  from  a 
companion  publication,  the  Atlanta 
Business  Chronicle.  Yochum  succeeds 
Charles  Heschmeyer.  who  left  to 
join  a  Wisconsin  newspaper. 


Kayhryn  Thompson  was 
appointed  chief  copy  editor  of  the  Seat¬ 
tle  Times  and  in  addition  will  compile 
close-up  articles  on  African  issues.  She 
spent  the  past  seven  years  in  South 
Africa,  reporting  for  the  Durban  Daily 
News,  the  Cape  Town  Times  and  the 
Cape  Town  Argus.  She  also  was  a 
correspondent  for  Capital  Radio 
(Transkei)  and  a  freelancer  for  BBC 
radio. 

David  Boardman  joined  the  staff  as 
copy  editor.  He  was  a  reporter  for  the 
Anacortes  American  and  Skagit  Valley 
Herald,  both  Washington-state  papers, 
and  copy  editor  for  Pro  Football  Week¬ 
ly  and  the  Tacoma  (Wash.)  News  Tri¬ 
bune. 

♦  ♦  * 

Kenneth  Bauer,  formerly  classi¬ 
fied  advertising  manager  of  the  Finger 
Lakes  Times,  Geneva,  N.Y.,  is  now  in 
charge  of  all  advertising  at  the  news¬ 
paper.  J.H.  Ralston  ,  display 
advertising  manager,  has  retired. 


When  it  comes  to  vodka... 


We  have  virtually  all  the  information  on  the  subject — and 
access  to  even  more.  It’s  interesting,  colorful  and,  in  some 
instances,  surprising.  So  if  you  think  America’s  favorite 
distilled  spirit  might  be  a  possible  topic  for  Lifestyles  or 
Business  or  General  Interest,  let  us  know.  Then  you’ll 
have  virtually  all  the  information,  too. 


INFORMATION 

BlUEAl 

A  Service  of  Ste.  Pierre  Smirnoff  FIs. 

353  Lexington  Avenue 
New  York,  N.Y  10016.  (212)  725-5511 


Gormley 


AD  DIRECTOR — Smith  W.  Purdum  II 
was  appointed  advertising  director  of  The 
Pittsburgh  Press  Co.,  succeeding  Thomas 
R.  Gormley,  who  became  director  of  mar¬ 
ket  development.  Gormley  will  play  a  key 
role  in  corporate  planning,  special  pro¬ 
jects  and  community  activities. 

Purdum  was  with  the  Washington  Post 
eight  years  in  various  divisions  of  the 
advertising  department  and  left  to  join  the 
Trenton  (N.J.)  Times,  where  he  most  re¬ 
cently  was  vice  president/marketing. 


John  O’Connell  was  named  chief 
of  communications  and  Michael 
Bakanas,  technical  service  manager 
for  the  Associated  Press  in  New  York. 
O’Connell,  with  AP  since  1948,  has 
worked  as  an  automatic  operator,  tech¬ 
nician  and  service  operations  manager 
in  New  York.  Bakanas  joined  the  wire 
service  as  a  technician  in  1980  and 
became  operations  manager  in  1981. 

♦  ♦  * 

Forrest  R.  Johnson,  general  man¬ 
ager  of  the  East  Oregonian,  Pendleton, 
Ore.,  since  1970  is  leaving  the  news¬ 
paper  to  buy  EO  Master  Printers,  a  sub¬ 
sidiary  of  the  East  Oregonian. 
Stephen  V.  Van  Cleve  succeeds 
Johnson  as  general  manager. 

Van  Cleve,  a  former  managing  editor 
of  the  Abilene  (Kan.)  Reflector- 
Chronicle,  has  worked  for  the  Associ¬ 
ated  Press  in  Indianapolis  and  held 
editorial  and  management  posts  with 
the  Tri-State  Publishing  Company  of 
Elkton,  Md.,  and  Schurz  Com¬ 
munications.  Most  recently  he  pub¬ 
lished  a  magazine.  Homes  &  Land  of 
the  Desert  Empire,  at  Bakersfield, 
Calif. 
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Notes  on  people 

Route  carrier  plar)s  year-long  travel 


For  nearly  32  years  the  Rev.  Hervy 
Abercrombie,  along  with  his  family, 
has  been  involved  in  delivering  the 
Yakima  (Wash.)  Herald-Republic,  sur¬ 
ely  establishing  a  route  carrier  record. 

But  next  Saturday’s  celebration  of 
International  Newspaper  Carrier  Day 
will  find  Rev .  Abercrombie  and  his  wife 
Laura,  not  thinking  about  newspapers, 
but  instead  planning  a  year  of  travel 
around  the  country  in  a  sentimental 
journey  to  the  church  communities 
they  have  served. 

Abercrombie,  who  celebrated  his 
70th  birthday  October  4,  retired  from 
his  3-6  a.m.  rural  Selah-Wenas  Valley 
route  in  September.  He  considered  the 
two  jobs  complimented  each  other  in 
more  ways  than  one — such  as  provid¬ 
ing  the  peaceful  quiet  of  country 
drivetime  to  think  about  his  sermons. 

Using  some  12  to  15  cars  during  the 
years  on  the  job,  Abercrombie  told  his 
secret  in  an  interview  with  Charles 
Lamb  of  the  Herald-Republic.  “I’m  a 
backyard  mechanic.  I  buy  ’em  and  fix 
’em  up.  We  ran  six  years  on  a  1969 
Dodge  that  cost  $200.  I’ve  seen  route 
carriers  buy  new  cars  and  wear  them 
out  before  they’re  paid  for.’’ 

He  confesses  to  knocking  over  a  few 
mailbox  posts  and  scratching  a  few 
fenders,  but  never  a  serious  accident. 


Hervy 

Abercrombie 


The  duel  career  started  after  the 
Abercrombies  moved  to  Selah  in  1951 
when  he  became  pastor  of  the  Selah 
Church  of  Christ.  He  later  taught  at 
Central  Washington  Bible  College  in 
the  church  building.  The  newspaper 
delivery  business  began  with  a  Yakima 
Daily  Republic  motor  route  as  a  sum¬ 
mer  sideline.  The  route  became  a  morn¬ 
ing  job  when  Yakima  Dailies  dropped 
the  afternoon  paper  several  years  ago. 

The  Abercrombie’s  five  children — 
Betty,  Charles,  John,  Jim,  and  Joe — all 
had  Herald-Republic  delivery  routes  at 
one  time  or  other  and  all — including 
Mrs.  Abercrombie — helped  with  the 


motor  route  in  recent  years. 

For  their  year  of  travel  across  the 
country,  the  Abercrombies  sold  their 
Selah  home  and  bought  a  trailer. 

Nominated  by  Reagan 


Michael  1.  Burch,  a  former  Air  Force 
officer  who  resigned  in  August  to 
become  president  of  the  Washington 
Communications  Corp.,  publisher  of 
the  Washington  Journalism  Review, 
has  been  nominated  by  President 
Reagan  to  the  post  of  assistant  secre¬ 
tary  of  defense  for  public  affairs.  The 
past  1 1  years  Burch  served  in  the  Pen¬ 
tagon’s  public  affairs  office. 

Lovejoy  award  to  Lewis 


Anthony  Lewis,  a  New  York  Times 
columnist  and  winner  of  two  Pulitzer 
Prizes,  will  receive  the  31st  Elijah  Par¬ 
ish  Lovejoy  Award  during  a  Colby  Col¬ 
lege  convocation  November  1 1  in 
Waterville,  Maine. 

The  award  annually  recognizes  a 
member  of  the  newspaper  profession 
who  continues  the  Lovejoy  tradition  of 
fearlessness  and  freedom.  Lewis  was 
named  this  year’s  winner  for  his  dis¬ 
tinctive  writing  and  for  his  unusual 
courage  in  stating  his  views  on  a  variety 
of  issues. 


Deaths 


Martin  Clark,  62,  music  editor  of 
the  Oregon  Journal,  Portland,  until  its 
1982  suspension  and  then  music  writer 
for  The  Oregonian,  died  August  18. 

9k  ^ 

Clare  McLean,  90,  widow  of 
Robert  McLean,  former  president  of 
the  Associated  Press  and  former  chair¬ 
man  of  the  Philadelphia  Bulletin  and 
the  Santa  Barbara  News-Press,  died 
September  18  at  a  nursing  home  in  Ply¬ 
mouth  Meeting,  Pa. 

Ik  9k  9|c 

Chester  Washington,  81,  pub¬ 
lisher  of  Wave  Publications  in  Los 
Angeles,  died  August  31.  He  began  his 
career  with  the  black-owned  Pitts¬ 
burgh  Courier  in  the  40s  and  later 
became  the  first  black  editorial 
employee  at  the  old  Los  Angeles 
Mirror-News. 

9k  9k  9k 

Alton  E.  Broussard,  72,  a  jour¬ 
nalist  who  worked  for  the  New  Orleans 
Times-Picayune  and  several  other 
newspaper  before  joining  the  Univer¬ 
sity  of  Southwestern  Louisiana,  died 
August  21. 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 


A  new  electronic  publisher 
enters  the  Boston  market 


By  Rick  Friedman 

Billing  itself  as  “Boston's  first  com¬ 
puter-access  magazine,"  Boston-on- 
Line  has  gone  into  operation  for  com¬ 
puter  users  with  modems  in  the  greater 
Boston  and  central  New  England  area. 

The  modems  allow  subscribers  ac¬ 
cess  to  the  videotex  publication  when 
they  dial  a  prescribed  telephone  num¬ 
ber.  A  pre-assigned  code  number  then 
gives  them  access  to  all  the  material  in 
the  magazine. 

Boston-on-Line  started  August  15  as 
a  spin-off  from  its  year-old  parent  pub¬ 
lisher,  the  Computer  Advertising  Net¬ 
work  (CAN).  Since  last  October  CAN 
has  been  offering  free  access  videotex 
information  on  dining  out,  the  perform¬ 
ing  arts,  high-tech  goods  and  services, 
museum  and  gallery  guides,  and  high- 
tech  products  and  job  information. 

The  new  computer-access  magazine 
has  further  extended  the  menu  (an 
index  to  contents)  to  include  public 
television  offerings,  consumer 
•information,  local  events  calendars, 
movie  reviews,  and  news  and  feature 
stories  of  the  high-tech  industry.  For  a 
limited  time,  Boston-on-Line  is  offer¬ 
ing  discount  subscriptions,  down  from 
$24  to  $19.95  annually. 

In  order  to  access,  subscribers  need 
a  terminal  or  a  computer  with  a  modem 
that  operates  at  3()0  baud,  and  a  tele¬ 
phone.  The  subscriber  has  up  to  30  mu- 
nutes  per  call  to  search  through  the  list¬ 
ings.  The  menu  lists  topics  by  category 
and  selection,  allowing  the  subscriber 
to  find  the  subject  sought. 

The  videotex  magazine  sees  its 
audience  as  first-time  computer  users, 
hobbyists  and  professionals.  For  the 
first-time  users,  it  promotes  “a  user 
friendly  way  to  turn  your  computer  into 
a  valuable  information  retrieval  ter¬ 
minal.” 

For  the  computer  hobbyists,  Boston- 
on-Line  touts  itself  as  “a  valuable 
extension  of  the  information  resources 
that  you  can  use  every  day  to  allow  you 
to  make  intelligent  decisions." 

For  the  computer  professional,  it 
advertises  that  “if  you  are  a  vendor, 
consultant  or  technician  in  the  compu¬ 
ter  industry,  Boston-on-Line  can  bring 
your  advertising  into  the  home  and 
offices  of  a  rapidly-expanding  market 
at  a  fraction  of  the  cost  of  printed 
media.  Unlike  hard  copy  information. 


Boston-on-Line  can  be  flexibly 
updated.” 

Boston-on-Line  says  it  is  aiming  its 
contents  at  subscribers  living  in  the  life¬ 
style  neighborhood  of  $25,000  and  up 
per  year  and  ranging  between  24  and  35 
years  of  age. 

Among  the  potential  advertisers  tar¬ 
geted  are  computer  stores,  computer 
catalog  publishers,  restaurants,  night¬ 
clubs,  and  goods  and  services  aimed  at 
an  affluent  audience.  Boston-on-Line 
is  directing  its  efforts  toward  attracting 
classified  advertising  for  the  job  market 
in  greater  Boston,  one  of  the  leading 
high  tech  areas  in  the  United  States. 

Viewtron/New  England,  which  is 
studying  the  feasibility  of  starting  a 
commercial  videotex  system  in  the 
Boston  area,  regards  the  new  venture 
as  potential  competition,  even  though  it 
has  not  yet  been  determined  whether 
Viewtron  will  enter  the  Boston  market, 
according  to  a  spokesman.  The  partn¬ 
ers  in  the  Viewtron/New  England  ven¬ 
ture,  Knight-Ridder  Newspapers  and 
Affiliated  Publications,  Inc.,  are  await¬ 
ing  marketing  data  which  will  be  col¬ 
lected  during  the  commercial  launch  of 
Viewtron  in  south  Florida,  now  sched¬ 
uled,  after  several  delays,  for  late  Octo¬ 
ber. 


Boston-on-Line  claims  that  30%  of 
the  people  working  or  going  to  school  in 
the  greater  Boston  area  can  access  it  via 
modems  and  telephones  lines. 

The  videotex  magazine  has  been 
wrestling  with  what  to  call  its  subscrib¬ 
ers  and  has,  for  the  moment,  come  up 
with  “readviewers."  Timothy  Jack- 
son,  one  of  the  two  founding  partners, 
says,  “We’re  halfway  broadcasters 
and  halfway  publishers.” 

Dave  Sandberg,  the  other  founding 
partner,  points  out,  “We’re  not  in  busi¬ 
ness  to  replace  conventional  media  but 
to  supplement  them.  As  electronics 
salespeople,  we  can  save  our  advertis¬ 
ers  a  lot  of  money.  We  can  give  them 
everything  that  is  in  an  advertising 
flyer.” 

At  the  moment,  Boston-on-Line  is 
not  interactive  (able  to  communicate 
back  and  forth  via  computer)  but  sees 
its  future  as  going  in  that  direction. 

“Our  next  step  is  an  electronic  order 
form,”  Sandberg  says,  “so  we  can 
flash  a  computerlist  catalog  on  the 
screen,  then  the  order  form.  The  read- 
viewer  can  fill  in  the  blanks  on  the 
screen,  checking  what  he  wants  to 
order,  and  return  the  order  from  com¬ 
puter  to  computer  via  the  telephone 
lines.” 

According  to  Sandberg,  in  the  not-to- 
distant  future,  home  banking,  ticket  re¬ 
servations  and  shopping  at  home  will 
all  take  place  this  way  through  Boston- 
on-Line. 


Western  production  managers  unite 


The  Western  Newspaper  Production 
Conference,  an  organization  of  produc¬ 
tion  executives  which  heretofore  was 
split  into  three  divisions,  has  united 
into  one  of  the  largest  organizations  of 
its  kind  in  the  newspaper  industry. 

During  a  meeting  late  last  month  in 
Portland,  Oregon,  members  of  the 
WNPC  voted  to  join  the  three  divisions 
in  a  single  organization  with  more  than 
250  newspaper  members.  The  WNPC’s 
membership  covers  the  states  of  Cali¬ 
fornia,  Hawaii,  Alaska,  Nevada, 
Washington,  Oregon,  Montana,  Idaho, 
Utah,  Wyoming,  Colorado,  Arizona, 
New  Mexico,  and  the  Canadian  pro¬ 
vinces  of  Alberta  and  British  Colum¬ 
bia. 

A  spokesman  for  the  new  orgainza- 
tion  said  the  consolidation  was  con¬ 
ceived  to  boost  attendence  at  WNPC 
annual  meetings,  held  each  fall.  The 
WNPC  had  formerly  been  split  into 
North,  South  and  Central  regional 


divisons. 

The  new  officers  of  the  WNPC, 
elected  in  September  to  serve  one-year 
terms,  include:  president,  Larry  Her¬ 
man,  production  manager  for  the  Wal¬ 
nut  Creek  (Calif.)  Contra  Costa  Times', 
first  vice  president,  Don  Austin,  pro¬ 
duction  manager  for  the  Long  Beach 
(Calif.)  Press-Telegram',  second  vice 
president,  Ray  Maly,  vice  president/ 
operations  for  the  Vancouver  (Wash.) 
Columbian',  third  vice  president,  Ray 
Lanfear,  production  manager  for  the 
San  Francisco  Newspaper  Agency; 
secretary,  Ed  Maggi,  retired  produc¬ 
tion  manager  for  Areata  Graphics 
Corp.,  San  Erancisco;  and  treasurer, 
Parker  Rice,  labor  relations  manager 
for  the  Santa  Rosa  (Calif.)  Press 
Democrat. 

The  1984  WNPC  annual  convention 
and  trade  show  will  be  held  Sept.  20 
through  22  at  the  Reno  Hilton,  Reno, 
Nevada. 
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Publishing  the  electronic  newspaper 

Cowles  Publishing  begins  commerial  operation 
of  a  low-cost,  text-only  electronic  newspaper 
tailored  to  the  Spokane  market 


Cowles  Publishing  Company,  Spo¬ 
kane,  Washington,  has  begun  offering 
commercially  an  electronic  newspaper 
that  was  launched,  tested  and  operated 
for  a  year  without  additional  capital 
investment  or  operating  expenditures. 

After  a  total  of  16  months  of  testing, 
Cowles  began  commercial  operation  of 
the  Spokane  (Wash.)  Spokesman- 
Review/ Spokane  Chronicle  Electronic 
Editions  on  October  1 . 

Subscribers  will  be  charged  a  flat  rate 
of  $19.95  a  month  for  the  consumer- 
oriented  service,  which  features  local 
news  and  classified  advertising  from 
the  Spokane  dailies,  as  well  as  farm 
reports  from  five  Cowles-owned 
Northwest  farm  publications.  Other 
information  providers  include  the 
Associated  Press  and  colleges  and 
universities  from  around  the  nation. 
The  system  features  interactive  text, 
but  no  graphics. 

An  estimated  1,500  Spokane  area 
residents  have  viewed  the  service  at 
least  once  since  testing  and 
development  began  in  June  1982, 
according  to  Shaun  Higgins,  Cowles’ 
director  of  electronic  publishing.  For¬ 
mal  testing  was  done  for  a  year  with 
about  100  participants.  Cowles  has 
been  offering  the  service  without 
charge  to  about  300  regular  callers 
since  June  of  this  year. 

The  service,  designed  to  serve  up  to 
600  subscribers,  is  aimed  at  the  con¬ 
sumer  market  for  news  and  general 
information,  but  offers  two  specialized 
areas:  business  and  agribusiness,  with 
a  Pacific  Northwest  focus;  and,  sci¬ 
ence,  medical  and  technological  news 
with  a  national  focus. 

“While  our  service  is  not  as  special¬ 
ized  as  services  offering  only  science  or 
business  news,  our  survey  findings 
indicated  a  surprisingly  strong  interest 
in  these  areas  among  system  users,” 
Higgins  said.  “Consequently,  we  are 
providing  a  general  electronic  news¬ 
paper  with  the  equivalent  of  strong  sci¬ 
ence  and  business  sections.  In  busi¬ 
ness,  the  focus  is  on  local  and  regional 
business  news;  in  science  the  focus  is 
universal.” 

About  600  news  stories  and  1,000 
classified  ads  are  available  on  the  serv- 
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ice,  which  operates  18  hours  a  day, 
Mondays  through  Saturdays,  and  6 
hours  on  Sundays.  Classified  ads  are 
picked  up  from  The  Spokesman- 
Review  and  Chronicle  and  run  without 
charge  as  an  added  service  to  news¬ 
paper  advertisers.  No  other  advertising 
is  now  being  offered. 

Of  the  600  stories  on  the  service, 
about  80  deal  with  science  and  research 
topics,  80  with  business  and  the  rest 
with  national,  international,  local  and 
regional  news,  including  entertainment 
news,  reviews  and  dining  and  theater 
guides. 

Between  120-180  stories  are  updated 
daily  or  more  frequently. 

Other  categories  are  updated  as  new 
information  becomes  available. 

In  addition  to  the  news  section,  the 
service  features  an  interactive,  educa¬ 
tional  quiz  program  called  Dr.  Know 
and  a  local/regional  Book  of  Facts, 
featuring  almanac-type  demographic, 
historical  and  market  data  on  the  states 
of  Washington,  Idaho  and  Montana. 

“Our  focus  has  been  on  providing 
in-depth  news  —  and  news  that  gets 
short-shrift  from  other  media,”  Hig¬ 
gins  said.  “Radio  and  television,  for 
example,  do  an  excellent  job  of  minute- 
by-minute  updates,  but  can’t  compete 
on  breadth  of  coverage.  We  keep  our 
report  current  but  focus  our  energies  on 
being  there  with  the  most.” 

Each  day’s  news  roundup  features  a 
special  section  devoted  to  the  day’s 
‘big  story,’  he  said.  “That’s  one  place 
we  really  try  to  prove  our  worth.” 

During  the  first  week  of  the  recent 
Korean  jet-downing  incident,  for 
example,  the  service  provided  readers 
with  more  than  100  stories  dealing  with 
the  incident  -  including  more  than  30 
stories  on  the  first  day  of  the  crisis. 

The  service  is  accessed  by  phone  line 
and  virtually  any  computer  equipped 
with  a  telephone  modem  and  a  com¬ 
munications  software  program  can  ac¬ 
cess  it. 

The  current  market  in  Spokane,  the 
nations’s  1  lOth  largest  SMSA,  is  still 
somewhat  limited,  said  Higgins, 
estimating  that  there  are  about  1,8(X) 
homes  in  the  Spokane  area  fully 
equipped  to  receive  service.  “There 
are  thousands  of  computers,  but  only 


about  20  percent  of  them  have  mod¬ 
ems.  However,  we  expect  that  number 
to  grow  significantly  during  the  next 
two  years,”  he  said. 

The  Spokane  system  has  attracted 
interest  from  the  newspaper  industry  in 
recent  months  because  it  required  little 
capital  investment.  During  the  first 
year,  a  ‘robot’  editing  program  pulled  a 
limited  number  of  items  from  the  news¬ 
room  computer  desks  and  assigned 
them  to  the  Electronic  Editions  file.  In 
June  1983,  the  system  expanded  story 
offerings,  implemented  a  more  refined 
system  of  ‘menu’  organization  and 
hired  its  first  regular  employee,  news 
editor  Bill  Dickinson.  The  service’s 
software,  which  runs  on  computer 
equipment  used  primarily  for  produc¬ 
tion  of  the  two  Spokane  dailies,  was 
developed  in-house  by  programmers 
John  Benson,  Jon  Etherton  and 
Charles  Almeda. 

Launch  of  commerical  service  was 
originally  scheduled  for  August  1 ,  and 
had  been  postponed  twice  due  to 
changes  in  computer  configurations  at 
Cowles. 

“Since  we  operate  the  service  off  the 
primary  newsroom  computers,  we 
have  had  to  alter  our  schedules  to  meet 
newspaper  production  demands,”  Hig¬ 
gins  explained.  Those  demands 
increased  with  the  combination  of  the 
two  dailies’  staffs  earlier  this  year  and 
have  been  further  complicated  by  plans 
to  move  the  company’s  editorial,  com¬ 
puter  and  business  operations  into  a 
new  building,  now  in  the  final  stages  of 
construction. 

Higgins  emphasized  that  the  new 
service,  though  expected  to  pay  its  own 
way,  is  still  considered  an 
‘experiment.’ 

“The  last  16  months  have  shown  us 
that  our  market  has  a  strong  interest  in 
getting  news  on  a  home  computer 
screen,”  Higgins  said,  “and  we  have 
developed  a  product  that  test- 
participants  say  they  like.  We  think  we 
have  a  business,  but  rapid  changes  in 
information  technology  require  that  we 
keep  our  options  open  as  we  look  to  the 
future.” 

“At  this  time,  we’re  trying  to  keep 
our  expectations  at  realistic  levels,”  he 
said. 
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NAPP  SYSTEMS  USA,  INC.,  San  Marcos,  California, 
has  donated  a  NAPPlate™  exposure  and  processing 
system  to  the  American  Newspaper  Publishers 
Association.  A  NAPPrinter  exposure  unit  and  an  NP-20 
energy  efficient  plate  processor  were  expected  to  be 
installed  at  the  Newspaper  Center  by  the  end  of 
September. 

NAPP,  which  just  celebrated  its  10th  anniversary  of 
producing  photopolymer  printing  plates,  added  1 1  new 
domestic  and  international  customers  over  the  summer. 

Among  the  new  U.S.  accounts  are  the  Royal  Oak 
(Mich.)  Daily  Tribune,  the  Pueblo  (Col.)  Star  Journal 
and  Chieftan,  and  the  Seattle  (Wash.)  Times. 

Among  the  new  international  customers  are  Chunichi 
Shimbun,  Nagoya,  Japan;  the  Sunday  Times,  Perth 
Australia;  the  Times  Journal,  Manila,  Philippines;  the 
Pakistan  Times,  Lahore,  Pakistan;  Allgemeine  Zeitung, 
Mainz,  West  Germany;  and  three  newspapers  in 
Czechoslovakia  which  are  part  of  the  Rude  Pravo 
group. 


typestyles  at  once  in  the  foreground,  any  of  which  can 
be  called  up  instantly,  by  name.  Widths  are  loaded 
automatically  to  simplify  font  handling.  Eighteen  type 
sizes  are  available,  in  the  most  used  sizes,  ranging  from 
5'/2  to  72  points.  The  fonts  are  organized  into  standard 
and  pi  font  sequences  consisting  of  80  basic  characters 
common  to  all  languages  and  32  additional  characters 
specific  to  the  user’s  application  (pi),  which  can  be 
inserted  at  any  time  to  meet  job  specifications. 

Disk  storage  is  on  S'A  inch  double-sided,  double 
density  disk  drives  with  96  tracks  per  inch,  providing 
654K  of  storage  per  disk.  Winchester  storage  and 
additional  floppy  disk  storage  are  available  as  options. 

Prices  for  the  system  begin  at  $16,995,  which 
includes  a  terminal,  typesetter,  material  cartridge, 
copyholder,  standard  training  and  installation. 


QUAZON  CORPORATION,  Carrollton,  Texas,  has 
introduced  a  low-cost  home  videotex  terminal  called 
the  Quik-Link  300^". 

With  a  suggested  retail  price  of  under  $250,  the 
terminal  will  allow  users  access  to  THE  SOURCE, 
CompuServe,  Dow  Jones  News/Retrieval  and 
Comp-U-Store,  thanks  to  agreements  signed  with  those 
information  providers.  It  will  be  able  to  access  any 
information  service  transmitted  in  ASCII  protocol. 

The  terminal  is  equipped  with  a  touch-sensitive, 
alphanumeric  membrane  keyboard  and  is  operated  with 
less  than  a  dozen  function  keys.  It  features  an 
integrated  300-baud  modem,  a  40-  column  by  24-row 
display  and  a  full  QWERTY  keyboard.  It  is  connected 
to  a  customers  television  set  and  a  modular  telephone 
jack. 


ITEK  GRAPHIC  SYSTEMS,  Rochester,  N.Y., 
recently  introduced  a  new  generation  of  low-cost, 
high-speed  digital  phototypesetters  for  small  daily  and 
weekly  newspapers. 

Called  the  DIGITEK^”  series,  the  new  line  combines 
LED  (light  emitting  diodes)  and  fiber  optic  technology 
in  its  imaging  system  to  produce  digitized  type  on 
photosensitive  paper. 

The  DIGITEK  phototypesetter  is  available  in  a  range 
of  configurations  to  match  user  applications  and  volume 
requirements.  The  basic  one  terminal,  one  typesetter 
configuration  is  upgradable  to  a  distributed 
multi-terminal  system.  CP/M  based  software  programs 
and  data  communications  options  enable  the  system  to 
further  expand  to  perform  multiple  functions. 

Light  emitting  fiber  optics  (LEO)  and  microprocessor 
technology  allow  the  LEO  imaging  head  in  the 
DIGITEK  system  to  scan  sensitized  paper  and  set  type 
across  a  71  pica  line  at  a  rate  of  up  to  160  lines  per 
minute.  The  only  moving  part  in  the  DIGITEK  imaging 
system  is  the  LEO  imaging  head. 

Fonts  are  provided  on  floppy  disks  and  are  available 
in  standard  and  high  resolution  versions,  for 
applications  ranging  from  everyday  proofing  to  high 
quality  output.  The  typesetter  offers  access  to  16 


AMERICAN  ZELA,  INC.,  East  Norwalk, 
Connecticut,  has  introduced  two  new  densitometers, 
the  Zeladot  for  measuring  dot  percentages  on  film,  and 
the  Zeladens  for  measuring  continuous  densities  on 
film. 

Both  densitometers  are  designed  for  complete 
portability  and  use  right  at  the  stripping  table.  They 
feature  a  large  liquid  crystal  display,  automatic  shut-off 
after  50  seconds,  1%  accuracy,  small  size,  and  an 
inexpensive  power  souce,  a  common  9  volt  battery. 

The  densitometers  are  priced  at  $325  each. 
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Technical  notes 


Systems  Group 
names  officers 

The  Newspaper  Systems  Group,  a 
volunteer  association  of  people  con¬ 
cerned  with  the  development  of  com¬ 
puter  system  applications  in  news¬ 
papers  and  related  news  organiza¬ 
tions,  elected  a  new  slate  of  officers 
for  the  1983-84  year  at  its  annual  fall 
meeting  in  Monterey,  California  last 
month. 

Elected  president  was  Elizabeth 
Loker,  vice  president/advanced  sys¬ 
tems  for  the  Washington  Post. 
Donald  Almeida,  systems  director  for 
the  Providence  Journal  Company, 
was  elected  vice  president.  Elected 
secretary/treasurer  was  Charles  Wil¬ 
son,  director  of  data  processing  for 
the  Louisville  (Ky.)  Courier-Journal 
and  Louisville  Times.  All  will  serve 
one  year  terms. 

Founded  in  1967,  the  NSG’s 
membership  includes  representatives 
of  U.S.  and  Canadian  newspapers, 
newspaper  corporate  offices,  news 
wire  service  orgainizations  and  affil¬ 
iated  organizations  such  as  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion.  NSG  meets  twice  yearly. 

PCs  in  Providence 
replace  terminals 

The  Providence  (R.I.)  Journal- 
Bulletin  has  successfully  linked  its 
host  Atex  computer  system  to  IBM 
personal  computers  installed  at  its 
state,  regional  and  Washington  news 
bureaus. 

The  Journal-Bulletin  is  among  the 
first  newspapers  to  take  the  standard 
IBM  PC  and  create  programs  that 
meet  the  requirements  of  modern 
news  reporting.  The  Pennsylvania- 
based  Calkins  newspaper  group  is 
involved  in  a  similar  project  (E&P, 
Sept.  10,  1983). 

The  Journal  has  linked  42  IBM  PCs 
deployed  in  its  news  offices  in  Rhode 
Island,  Massachusettes  and  Washing¬ 
ton,  D.C.,  to  the  Atex  system.  Savings 
of  up  to  50%  compared  to  other 
bureau  systems  have  been  realized, 
allowing  the  newspapers  to  provide 
more  terminals  for  the  bureaus  than 
was  originally  planned.  The  IBMs  are 
replacing  leased  Dataspeed  40s,  tele¬ 
phone  terminals  that  are  little  more 
than  transmission  devices. 

For  text  editing,  the  terminals  use 
XyWrite  II,  a  word  processing  soft¬ 
ware  package.  For  transmission,  the 


terminals  use  a  program  called  Com- 
puterEase,  a  software  system 
developedby  Carl  E.  Berg  of  the  Jour¬ 
nal  staff.  Reporters  are  able  to  send 
copies  of  stories  to  Providence  and  to 
fetch,  or  draw,  copies  as  well.  The 
same  capability  among  the  bureaus  is 
expected  soon. 

Other  features  of  the  send-fetch 
program  include  batch  sending,  auto¬ 
matic  dialing,  use  of  both  300  and 
1,200  baud  data  transmission  rates, 
on-screen  display  type  modes  trans¬ 
lated  into  Atex  modes,  and  flexibility 
in  default  and  header  specifications. 

Writers  have  their  own  floppy  disks, 
each  of  which  holds  the  equivalent  of 
about  36  columns  of  type  and  adds  an 
extra  dimension  of  story  security. 

The  Journal-Bulletin  also  is  using 
the  bureau  terminals  to  add,  figure 
percentages  and  rank  election  returns 
using  the  spreadsheet  program,  Su- 
perCalc.  The  SuperCalc  results  auto¬ 
matically  can  be  converted  to  a  mas¬ 
ter  XyWrite  candidates  list  and  then 
transmitted  to  Providence  for  type¬ 
setting. 


New  Sunday  book 
in  Sacramento 


The  Sacramento  (Calif.)  Union  on 
October  2  began  publishing  its  own, 
locally-edited  Sunday  magazine. 

The  new  book  is  printed  on  38- 
pound  supercalandered  paper  stock 
imported  from  Finland.  Treasure 
Chest  Advertising  Company,  Inc.  is 
printing  the  new  magazine  in  its  heat- 
set-offset  plant  in  Sacramento. 

The  U  nion  had  been  carrying  Fami¬ 
ly  Weekly.  The  new  magazine  re¬ 
placed  the  Sunday  supplement  with 
its  premier  issue. 


Cox  to  buy  into 
software  firm 

Cox  Enterprises,  Inc.,  the  Georgia- 
based  newspaper  publishing  group, 
has  agreed  to  acquire  a  minority 
interest  Creative  Software,  a  home 
computer  software  company  head¬ 
quartered  in  Sunnyvale,  California. 

Though  the  amount  of  the 
investment  was  not  disclosed,  the 
parties  reported  that  the  Cox  funds 
will  be  used  to  expand  marketing 
efforts  for  Creative  Software’s  home 
application,  educational  and 
entertainment  programs  designed  for 
Commodore  VlC-20,  Commodore  64 
and  Texas  Instruments  99/4a  home 
computers. 

“We  at  Cox  look  forward  to  a  very 
exciting  and  prosperous  relationship 
with  Creative  Software,”  Charles  E. 
Glover,  Cox  Enterprises  president, 
said  of  the  agreement.  “Its  leadership 
is  dynamic  and  precisely  represents 
what  we  believe  is  the  winning  strat¬ 
egy  for  a  company  involved  in  per¬ 
sonal  computer  software  publish¬ 
ing.” 

Creative  Software  has  been  profit¬ 
able  each  year  since  its  founding.  It  is 
one  of  the  largest  full-line  publishers 
of  home  computer  software  in  the 
U.S. 

“This  is  feed  money  for  the  fu¬ 
ture,”  explaind  Elliott  Dahan,  vice 
president/marketing  and  a  principal  of 
Creative  Software. 

“During  the  shake  out  in  the  soft¬ 
ware  industry,  we  intend  to  spend 
what  is  perhaps  a  disproportionate 
amount  of  money  on  advertising  and 
promotion.  We  beleive  it  is  neces¬ 
sary,  and  Cox  agrees,”  Dahan  con¬ 
cluded. 

Correction 

In  a  story  concerning  the  new  Sun¬ 
day  magazine  of  the  San  Francisco 
Chronicle  and  F.xaminer  in  Sept.  24 
edition  of  Editor  &  Publisher,  it 
was  incorrectly  reported  that  the  su¬ 
percalandered  paper  stock  on  which 
the  magazine  is  printed  was  pur¬ 
chased  from  Madison  Paper 
Industries. 

In  fact,  the  paper  is  imported  from 
Finland  and  bought  from  the  Jay  Mad¬ 
den  Corporation  of  New  York  City. 

Additionally,  the  printer,  San  Jose 
Graphics,  is  not  a  local  rotogravure 
shop,  but  a  division  of  the  Areata 
Graphics  Group. 
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Syndicates 


By  David  Astor 


Comics  Council  opening  its  ranks 


The  Newspaper  Comics  Council’s 
board  of  directors  has  voted 
unanimously  to  invite  text  feature  writ¬ 
ers  to  become  members. 

The  vote  came  during  the  morning 
part  of  the  Council’s  meeting  in  New 
York  City  Sept.  28,  which  featured 
speakers  such  as  syndicated  columnist 
Pete  Hamill  in  the  afternoon. 

Council  chairman  Joseph  F.  D’Ange¬ 
lo  said  that  there  was  “a  lot  of  very 
candid  and  open  discussion’  ’  before  the 
board  vote  was  taken,  but  added,  “In 
the  final  analysis,  everyone  recognized 
that  if  the  Council  is  to  grow  and  pros¬ 
per,  this  is  almost  a  necessity.” 

Having  text  writers  as  members  will 
also  make  for  “more  exciting  agendas” 
at  Council  meetings,  he  said.  “In  this 
way,  we  feel  the  semiannual  sessions 
will  really  be  important  for  newspapers 
to  attend,”  declared  D’Angelo,  who  is 
president  of  King  Features  Syndicate. 

Indeed,  D’Angelo  said  he  hoped  that 
more  newspaper  editors  will  join  the 
organization.  There  are  some  26  of 
them  currently  on  the  Council,  which 
has  over  75  members.  D’Angelo  said  he 
ultimately  hoped  to  see  over  2(X)  people 
on  the  Council,  which  will  change  its 
name  sometime  in  the  next  few  months. 
One  possibility,  said  D’Angelo,  is  the 
Newspaper  Artists  and  Writers 
Council. 

A  campaign  will  be  conducted  over 
the  next  few  months  to  invite  writers 
and  editors  to  join  the  Council,  accord¬ 
ing  to  Robert  Greenberg  of  the  Phil¬ 
adelphia  Inquirer — one  of  the  members 
of  the  committee  formed  last  spring  to 
study  the  expanded  membership  pro¬ 
posal  (E&P,  May  21). 

Hamill,  an  author  and  Special 
Features/Syndication  Sales-distributed 
columnist,  told  the  audience  ways 
newspapers  and  syndicates  could 
improve  their  text  feature  and  comics 
packages. 

He  suggested,  for  instance,  that  pap¬ 
ers  offer  more  fiction.  Hamill  said  he 
has  gotten  very  strong  response  to  his 
weekly  fiction  pieces  in  the  New  York 
Daily  News,  which  also  plans  to  begin 
running  three  installments  a  week  of  a 
novel  by  Jimmy  Breslin  Oct.  9.  (Bres- 
lin’s  column  is  distributed  by  the  Tri¬ 
bune  Company  Syndicate.) 

Speaking  about  comics,  Hamill 
lamented  the  decline  of  continuity 
strips  while  asserting  that  there  still 
could  be  strong  reader  interest  in  them. 
He  said  the  success  of  mini-series  such 
as  Roots  illustrated  that  extended  stor¬ 
ies  could  hold  people’s  interest,  and 
noted  that  several  recent  blockbuster 


movies — including  Star  Wars,  The 
Empire  Strikes  Back  and  Raiders  of  the 
Lost  Ark — “found  their  inspiration  in 
comic  strips.” 

Hamill  said  there  was  no  reason  why 
syndicates  couldn’t  ask  film-makers 
like  George  Lucas  and  Steven  Spiel¬ 
berg  to  develop  comics.  And  the  col¬ 
umnist,  in  addressing  the  need  for  syn¬ 
dicates  to  aggressively  seek  out  new 
talent,  said  film  school  students  cap¬ 
able  of  writing  movie  scripts  may  be 
capable  of  writing  comics  as  well. 

Newspapers  and  syndicates,  contin¬ 
ued  Hamill,  should  consider  bringing 
back  some  of  the  best  comics  of  past 
years.  “My  daughter  is  reading  Anna 
Karenina,"  noted  Hamill,  by  way  of 


illustrating  how  “classics”  don’t  lose 
their  appeal.  “To  her  it  was  a  new 
book.” 

And  Hamill  said  that  comics  should 
be  run  in  a  larger  size,  and  that  the 
printing  and  color  of  Sunday  comics 
sections  need  to  be  drastically 
improved. 

Another  speaker — New  York  Times 
director  of  corporate  relations  and 
public  affairs  Leonard  Harris — said 
that  just  because  comics  appear  in  a 
disposable  medium  doesn’t  mean  that 
they  shouldn’t  be  considered  a  signifi¬ 
cant  type  of  art. 

“I  think  that  comic  art  is  the  most 
important  American  art  form,” 
declared  Harris,  noting  that  an 
institution  such  as  the  Museum  of  the 
City  of  New  York,  which  has  a  “big 
room  devoted  to  theatre,”  should  have 
a  room  for  comics  art  as  well.  He  said 
there  is  a  store  in  the  Left  Bank  section 
of  Paris  that  sells  only  comics  art — with 
an  emphasis  on  American  comics. 


Conservative  cartoonist  to  King 

The  work  of  Mike  Shelton,  a  conservative  political  cartoonist  who  recent¬ 
ly  moved  from  the  Fort  Worth  Star-Telegram  to  the  Santa  Ana  (Calif.) 
Register,  will  be  distributed  by  King  Features  Syndicate  beginning  Oct.  24. 

Shelton,  who  will  provide  five  cartoons  a  week  for  King,  had  previously 
been  distributed  by  Copley  News  Service.  His  work  has  appeared  in  such 
publications  as  the  New  York  Times,  Washington  Post,  U.S.  News  &  World 
Report  and  Conservative  Digest. 

The  33-year-old  Orange,  Calif.,  resident,  said,  “The  majority  of  editorial 
cartoonists  are  liberal.  A  few  are  middle-of-the-road  but  lean  towards  the 
left.  There  are  a  few  other  conservative  cartoonists,  but  I’m  willing  to  bet 
that  I’m  the  most  conservative.” 

Shelton’s  cartoons  have  shown  Planned  Parenthood  personified  as  a  dirty 
old  man;  Edward  Kennedy  as  a  fish  grabbing  bait  labeled,  “Nuclear 
‘freeze,’  from  Russia  with  love”;  and  Central  American  rebels  attacking 
California,  Arizona,  New  Mexico  and  Texas  as  a  Congressional  committee 
declines  to  provide  military  aid  to  the  four  states. 

“There  are  a  lot  of  people  out  there  who  are  conservative  and  don’t  speak 
up,”  declared  Shelton,  who  said  he  believes  that  any  American  can  be 
successful  if  they  work  hard.  ‘  ‘  1  want  to  get  conservatives  to  play  the  activist 
role;  to  make  them  want  to  speak  up.” 

Shelton — who  grew  up  poor  in  a  Democratic  Texas  family  and  later 
served  in  the  Marine  Corps — added,  “Conservatives  have  been  painted  by 
some  people  as  being  very  non-compassionate.  That’s  not  true.  1  want  to 
show  that  you  can  be  a  conservative  and  it  doesn’t  mean  that  there’s 
anything  wrong  with  you.” 

King  executive  editor  James  Head  said,  “Editors,  no  matter  what  their 
own  political  preferences  or  philosophies,  know  it  is  important  to  present 
many  views  in  their  opinion  columns  because  in  this  way  they  are  able  to 
reach  all  their  readers.  Mike  Shelton  gives  editors  the  opportunity  to  extend 
that  evenhanded  treatment  to  the  graphics  of  the  page.” 
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Addressing  the  age-old  question  of 
why  the  Times  does  not  carry  comics, 
Harris  said  that  the  paper  wanted  to  run 
them  many  years  ago  but  found  that 
competitive  papers  had  all  the  good 
ones  sewn  up.  “After  a  while  it  became 
a  reverse  distinction  not  to  have 
them,”  observed  Harris,  who  men¬ 
tioned  that  the  other  30  papers  owned 
by  the  Times  do  use  comics. 

New  York  Daily  News  editor  James 
G.  Wieghart,  who  preceded  Harris  on 
the  podium,  said  the  News  is  “one  of 
the  few  papers”  that  run  the  com¬ 
ics  section  on  the  outside  of  the  Sunday 


edition.  Now,  he  reported  that  the  first 
page  of  the  comics  section  contains  pro¬ 
motional  blurbs  for  various  News  sec¬ 
tions  (including  the  comics)  rather  than 
strips.  Inside  the  comics  pages  each 
Sunday  have  been  posters  of  rock  stars. 

Also  speaking  at  the  Council  meeting 
was  Jim  Brady,  who  is  beginning  a 
King-distributed  column  this  month. 
Among  his  numerous  quips  was  that 
controversial  Reagan  cabinet  member 
James  Watt  “speaks  in  balloons”  like  a 
cartoon  character.  Brady  was  followed 
by  Johnny  Sajem,  cartoonist  for  “The 
Evermores”  (E&P,  Sept.  24). 


D’Angelo  announced  that  the  Coun¬ 
cil  showed  a  net  profit  of  $12,645  as  of 
Aug.  31 — the  first  time  in  many  years 
that  the  organization  (founded  in  1955) 
has  been  in  the  black. 

One  of  the  Council’s  sources  of  re¬ 
venues  is  the  “Cavalcade  of  Comics,” 
a  “road  show”  that  shopping  malls  can 
rent  for  $1,000.  D’Angelo  said  a  cam¬ 
paign  is  being  developed  to  promote  the 
show,  which  features  a  huge  billboard 
of  comics  characters  that  is  often 
accompanied  by  people  who  give  talks 
about  the  industry. 

(Continued  on  page  36) 


Will  this  be  the  future  of  Sunday  comics  sections? 

Editors  hear  21st  Century  committee  progress  report 


By  David  Astor 

Ideas  that  would  significantly  change  the  look  and  con¬ 
tent  of  comics  sections  were  posed  by  a  speaker  at  a  Sept. 
29  session  of  the  American  Association  of  Sunday  and 
Feature  Editors  convention  in  New  York  City. 

The  speaker  was  Bill  Baker,  vice  president  for  City 
Group  Newspapers,  Knight-Ridder,  who  was  giving  a  pro¬ 
gress  report  on  the  work  of  the  21st  Century  Comics 
project’s  creative  committee — which  he  chairs.  The  ideas 
include: 

•  Developing  more  comics  aimed  at  kids  and  teens 
rather  than  adults. 

•  Adding  new  material  to  Sunday  comics  sections  such 
as  occasional  biographies  and  photos  of  cartoonists,  text 
features  about  pop  music,  posters,  etc. 

•  Changing  the  look  of  Sunday  sections  in  such  possible 
ways  as  using  more  white  space  and  laying  out  comics  in 
eye-catching  configurations  (a  single  strip,  for  instance, 
could  run  with  one  of  its  six  panels  extremely  big  and  the 
other  five  smaller). 

“While  (other  sections  of)  newspapers  are  exploding 
visually,  comics  are  going  in  the  opposite  direction,”  said 
Baker,  who  noted,  for  instance,  that  cramming  as  many  as 
six  comics  on  a  Sunday  section  page  is  “hurting  their 
impact.” 

•  Using  the  front  page  of  comic  sections  in  a  more 
promotional  way,  such  as  printing  jokes,  running  blurbs 
about  what’s  inside,  and  even  starting  a  strip  that 
continues  on  succeeding  pages. 

•  Offering  participation  features  such  as  partial  comics 
that  readers  can  send  in  their  conclusions  for,  and  clubs 
that  readers  could  join  to  receive  posters,  buttons,  and 


other  items  relating  to  their  favorite  comics  and  cartoon¬ 
ists. 

•  Localizing  comics  sections  by  running  some  cartoons 
drawn  by  readers  themselves. 

Some  of  these  ideas  could  end  up  in  a  Sunday  section 
prototype  that  2 1  st  Century  Comics  will  be  releasing  in  the 
coming  months.  Baker  said  that  there  will  also  be  guides 
put  together  for  newspaper  editors  discussing  how  to  buy 
features,  lay  out  their  comics  sections,  and  localize  them. 

Meanwhile,  over  2,500  U.S.  universities,  colleges  and 
art  schools  have  been  mailed  posters  offering  a  $500 
scholarship  for  the  most  innovative  design  of  a  four-page 
comics  section.  Entries,  which  must  be  received  by  Nov. 
30,  will  be  judged  by  a  panel  of  comics  creators,  syndicate 
members,  and  participants  in  the  21st  Century  Comics 
project.  And  Baker  said  that  focus  group  research  is  con¬ 
tinuing  around  the  country  to  ascertain  what  people  want 
in  comics. 

The  21st  Century  Comics  project  was  started  last  year 
after  it  became  apparent  that  strip  and  panel  readership — 
while  still  huge — had  slipped  somewhat  since  the  1950s 
(E&P,  May  7). 

Baker  told  the  Sunday  and  feature  editors  that  advertis¬ 
ing  in  comics  sections  has  slipped  as  well — with  $13  mil¬ 
lion  spent  in  1953  compared  to  about  $6  million  in  1981  or 
1982.  Given  inflation.  Baker  said  that  the  $6  million  ad 
figure  should  have  been  $42  million  just  to  keep  pace  with 
1953. 

After  Baker’s  session,  the  AASFE  luncheon  speaker 
was  Dr.  June  Reinisch,  director.  The  Kinsey  Institute, 
who  spoke  about  “The  Real  Difference  Between  Men  and 
Women.”  Dr.  Reinisch  will  be  writing  a  column  for  United 
Feature  Syndicate  beginning  later  this  year. 


McGonigle  of  the  Chronicle  is  the 
sharpest  new  political  sat'^e  anywhere! 
From  Washington  to  Hollywood  and 
beyond,  McGonigle’s  humor  follows 
the  news  as  closely  as  the  reporters. 

Award-winning  political  cartoonist 
Jeff  Danziger  has  created  brilliant  and 
distinctive  characters  who  examine  the 
light  and  dark  humor  behind  today’s 
headlines,  with  razor-sharp  political 
wit  designed  to  “afflict  the  comfortable.” 

For  the  inside  scoop  on  McGonigle 
of  the  Chronicle,  call  our  sales  depart¬ 
ment  collect  at  (714)  549-8700. 


1703  KAISER  AVENUE 
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‘Speaking  of  Quality’  starting  up 

A  column  that  discusses  products  offering 
the  most  value  for  the  money  will  be 
introduced  Oct.  17  by  the  Tribune  Company 
Syndicate. 

Michael  Bartlett  said  his  “Speaking  of  Qual¬ 
ity”  column  will  be  aimed  at  “consumers  who 
really  want  value,  who  demand  the  best  effort 
on  the  part  of  designers,  manufacturers,  and 
retailers  who  produce  and  deliver  goods  and 
services,  whether  it  be  something  as  ordinary 
as  bottled  water,  or  as  expensive  as  a  custom- 
made  car.” 

The  columnist  will  occasionally  criticize 
those  manufacturers  whose  products  don’t  * 
live  up  to  their  claims,  but  will  concentrate  on 
the  positive — discussing  new  or  overlooked 
products  from  established  trade  names  as  well  as  novel  items  from  out-of- 
the-way  cottage  factories. 

Included  with  the  column  will  be  a  “Quality  Index,”  a  graph  and  chart 
analysis  of  competing  products. 

Bartlett — a  native  Chicagoan  now  living  in  Mount  Vernon,  N.Y. — earned 
a  master’s  degree  from  Loyola  University  and  did  three  years  of  doctoral 
work  in  American  studies  at  the  University  of  Chicago.  He  has  been  an 
editor  of  Golf  Canada,  Golf  Journal,  Golf  Magazine  and  Signature 
Magazine. 

The  author  of  several  books  wrote  the  forthcoming  Quality:  Common 
Sense  about  Uncommon  People,  Places  and  Things. 


Bartlett 


Syndicates 

(Continued  from  page  35) 


Roscoe  Drummond  dies 

Roscoe  Drummond,  the  long-time 
newspaperman  who  wrote  a  Los 
Angeles  Times  Syndicate-distributed 
column  until  1981,  died  in  Princeton, 
N.J.,  Sept.  30  at  the  age  of  81. 

Drummond’s  newspaper  career 
started  in  1924  when  he  became  a 
reporter  for  the  Christian  Science 
Monitor  in  Boston.  He  went  on  to 
become  assistant  city  editor,  assistant 
to  the  executive  editor,  chief  editorial 
writer,  European  editorial  manager, 
general  news  editor,  editorial  board 
member,  and  executive  editor  before 
he  served  as  Monitor  Washington 
bureau  chief  from  1940  to  1953. 

From  1953  to  1955  he  was  Washing¬ 
ton  bureau  chief  for  the  New  York 
Herald  Tribune,  after  which  he  devoted 
full-time  to  his  “State  of  the  Nation” 
column.  The  column,  which  reflected 
the  views  of  the  “moderate” 
Eisenhower  wing  of  the  Republican 
party,  appeared  thrice-weekly  in  as 
many  as  150  papers. 

Nixon  book  distributed 

Real  Peace:  A  Strategy  for  the 
West — a  book  that  former  President 
Richard  Nixon  wrote  last  summer  and 
had  privately  printed  for  distribution  to 
officials,  journalists  and  friends — has 
been  made  available  to  the  public. 

Rights  to  the  book  were  acquired  by 
the  New  York  Times  Syndication  Sales 
Corp.,  which  then  sold  it  to  various 
publications  to  run  excerpts  beginning 
Oct.  2  and  to  Little,  Brown  &  Co.  for 
printing  in  full  next  January. 

The  107-page  work  covers  such  areas 
as  relations  with  the  Soviet  Union, 
nuclear  and  conventional  arms,  Latin 
America,  and  what  the  Republican  con¬ 
siders  his  achievements. 

Computer  series  arrives 

A  12-week  column  series  on  “Buying 
a  Personal  Computer”  is  available  from 
The  Family  Workshop. 

The  series  discusses — in  “plain  En¬ 
glish” — what  a  personal  computer  can 
be  used  for,  software  and  hardware 
components,  and  how  and  where  to 


installment. 

“  Buy ing  a  Personal  Computer’ ’  is  by 
Ed  Baldwin,  who  has  31  years  of  pro¬ 
fessional  computing  experience  in  pro¬ 
gramming,  systems  development,  con¬ 
sulting,  marketing,  and  teaching.  He  is 
also  coauthor  with  his  wife  Stevie  of  a 


three-book  series  on  home  comput¬ 
ers.  The  first  in  the  Chilton  Book  Com¬ 
pany  series  will  be  published  early  next 
year. 

The  Family  Workshop — based  at 
P.O.  Box  159,  Bixby,  Okla.  74008— 
also  produces  three  other  weekly  syn¬ 
dicated  columns — “The  Wood- 
wright,”  with  project  ideas  for  wood¬ 
workers;  “Makin’  Things,”  with  pro¬ 
ject  ideas  for  craftspeople;  and  “Kid’s 
Stuff,”  with  woodworking  and  crafts 
projects  for  children. 

Heart  disease  book  out 

A  five-part  series  excerpted  from 
The  Healing  Heart:  Antidotes  to  Panic 
and  Helplessness,  is  being  offered  by 
Field  Newspaper  Syndicate  for  Oct.  9 
release. 

The  book  is  Norman  Cousins’  per¬ 
sonal  account  of  his  massive  heart 
attack  and  recovery.  He  previously 
wrote  Anatomy  of  an  Illness,  which 
told  the  story  of  his  recovery  from 
another  disease.  That  1979  book  has 
been  made  into  a  tv  movie  starring  Ed 
Asner  that  will  air  on  CBS  this  fall. 


After  the  weekly  Basin  (Utah)  News¬ 
print  paper  folded  several  months  ago, 
two  of  its  columnists  got  together  to 
form  a  syndicate — ZavaDu  Features. 

The  syndicate — which  is  initially 
gearing  its  efforts  at  papers  in  the 
Rocky  Mountain  states — has  contin¬ 


ued  to  distribute  the  two  columns — 
Greg  Duerden’s  “Coat-Tree,”  which 
discusses  genealogy,  heraldry  and 
family  history;  and  Gary  Zavoral’s 
“Cheap  Talk,”  a  satirical  feature. 

And  ZavaDu  manager  Duerden  and 
editor  Zavoral  have  added  two  other 
features — “Big  Dave”  VanderKraats’ 
“Mountain  Doin’s,”  a  column  cover¬ 
ing  blackpowder,  guns,  tanning,  furs, 
skinning,  hunting  and  safety;  and  Roy 
Freestone’s  “Country  Cartoon”  com¬ 
ic. 

ZavaDu  is  based  at  530  E.  550  North 
(Box  89-11),  Roosevelt,  Utah  84066. 


Mauldin’s  N.M.  citation 

Editorial  cartoonist  Bill  Mauldin  will 
be  one  of  five  recipients  of  the  tenth 
annual  Governor’s  Awards — New 
Mexico’s  highest  artistic  honor — on 
Oct.  14. 

The  two-time  Pulitzer  Prize  winner  is 
the  creator  of  World  War  ll’s  famous 
comic  duo,  Willie  and  Joe.  Mauldin, 
who  has  been  with  the  Chicago  Sun- 
Times  since  1962,  appears  in  about  250 
papers  via  the  Field  Newspaper  Syn¬ 
dicate. 


Trudeau  helps  Cranston 

“Doonesbury”  cartoonist  Garry 
Trudeau  has  contributed  $  1 ,000  to  Alan 
Cranston,  according  to  a  USA  Today 
article  about  celebrities  supporting  var¬ 
ious  Democratic  presidential  hopefuls. 


shop.  Technical  or  humorous  line  art  is 
available  with  each  800-1,000  word 


Utah  syndicate  created 
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Text  of  Tallolres 

(Continued  from  page  13) 

within  the  framework  of  state  ownership  of  news  media. 

The  experience  of  the  state  broadcasting  networks  in 
developed  countries  comprising  disparate  political,  ethn¬ 
ic,  religious  or  language  groups  could  be  particularly  appli¬ 
cable  in  developing  countries  facing  similar  problems. 

•  Efforts  should  be  continued  to  improve  the  handling 
of  news  from  the  developing  countries  by  the  media  of  the 
developed  countries,  including  the  international  news  media 
based  in  these  countries.  Such  efforts  should  be  continued 
by  the  media  themselves.  Likewise,  the  press  in  developing 
countries  could  set  up  courses  for  visiting  newsmen  from  the 
developed  countries. 

Recognition  that  improving  such  news  coverage  is 
desirable  does  not  mean,  however,  that  news  content 
should  be  prescribed  by  any  government  or  international 
body. 

•  Attention  should  be  given  to  strengthening  the  role  of 
the  press  as  a  guardian  against  abuses  of  power.  To  this 
end,  studies  should  be  undertaken  to  show  how  exposure 
by  the  press  of  such  abuses  has  strengthened  society,  both 
in  the  developed  and  developing  world. 

We  are  persuaded  that  press  vigilance,  far  from 
detracting  from  economic,  political  or  cultural 
development,  can  serve  as  a  major  contribution  to  pro¬ 
gress — exposing  waste,  corruption  and  unproductive 
diversion  of  resources  and  providing  a  forum  to  debate  the 
goals  of  national  development. 

None  of  the  goals  of  freer,  broader  exchanges  of 


information  can  be  achieved,  however,  without  concerted 
international  effort  to  eliminate  the  barriers  impeding  the 
news  flow  between  developing  and  developed  countries, 
and  between  peoples  of  differing  cultures  and  differing 
political  views. 

Free  journalists  everywhere  can  make  common  cause  in 
promoting  the  mobility  of  journalists  and  their  pro¬ 
fessional  equipment,  within  countries  and  across  national 
frontiers;  in  assuring  access  to  all  sources  of  information, 
official  and  unofficial,  including  dissident  views;  in  pro¬ 
moting  the  international  circulation  of  print  media  without 
censorship  or  other  restrictions  and  the  dissemination  of 
broadcast  information  without  jamming  or  other 
interference ;  and  in  combatting  content-control  over  com¬ 
munications  in  all  its  forms. 

Finally,  international  debates  on  communications 
should  cease  the  emphasis  on  recrimination,  repression 
and  pessimism,  Unparalled  expansion  of  all  manner  of 
communications  is  under  way — benefiting  the  near  and 
the  distant,  the  poor  and  the  prosperous  nations. 

New  communications  technologies  should  be  wel¬ 
comed,  not  feared.  No  one  people,  nation  or  group  of 
nations  can  monopolize  these  technologies,  or  the  content 
they  will  convey,  any  more  than  one  nation  monopolized 
the  arts  of  reading  or  printing.  Yet  by  restricting  the  flow  of 
communications — or  even  threatening  to  do  so — 
governments  can  delay  their  own  people's  access  to  new 
technologies. 

Let  us  welcome  the  era  of  great  communications 
possibilities,  and  allow  the  communications  revolution  to 
proceed,  without  harassment,  in  recognition  that,  where 
the  press  is  free,  people  are  free. 


Supreme  Court 

(Continued  from  page  II) 


The  cable  operators  also  point  out  that  they  are  forbid¬ 
den  by  Federal  Communications  Commission  regulations 
and  federal  copyright  laws  from  deleting  material  from 
programs  picked  up  from  other  sources.  The  FCC  sup¬ 
ports  the  cable  systems  in  their  appeal. 

In  another  case,  the  Supreme  Court  left  intact  rulings 
that  the  National  Foundation  for  Cancer  research  is,  for 


ANPA  seeks  end  to  free  label 

The  American  Newspaper  Publishers  Association  filed 
a  complaint  with  the  Postal  Rate  Commission  asking  that  it 
“investigate  and  prohibit  the  U.S.  Postal  Service  practice 
of  allowing  direct  mail  companies  to  send  unaddressed 
advertising  material  by  third  class  mail  using  separate 
address  cards.” 

ANPA  argued  that  the  Postal  Service  since  1980  has 
allowed  direct  mailers  to  send  detached  label  cards  free  of 
separate  charges. 

Detached  label  cards,  which  are  usually  a  little  larger 
than  a  postcard,  often  carry  advertising  in  addition  to  the 
recipient’s  address. 

ANPA  stated  that  the  Postal  Service  decided  to  allow 
the  free  mailing  of  detached  label  cards  without  going 
through  “the  necessary  postal  rate-making  procedures.” 

“The  free  detached  label  procedure,  in  effect,  allows 
direct  mail  firms  to  send  two  pieces  of  mail  for  the  price  of 
one,”  ANPA  stated. 

The  detached  label  procedures  are  of  little  benefit  to 
newspapers  with  total  market  coverage  programs  using 
third  class  mail  because  the  free  mailing  is  only  allowed  if 
the  labels  (cards)  are  being  sent  to  more  than  75%  of  the 
homes  in  an  area. 
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purposes  of  libel  laws,  a  “public  figure.”  This  will  make  it 
more  difficult  for  the  Foundation  to  win  a  libel  suit  it  filed 
against  the  Council  of  Better  Business  Bureaus. 

The  BBB  had  criticized  the  Foundation  for  not  spending 
more  of  its  funds  -  collected  mostly  through  direct  mail 
solicitations  -  on  actual  research.  The  Foundation  sued  for 
libel,  but  as  a  “public  figure”  would  have  to  prove  that  the 
BBB  statements  were  not  only  false  but  made  with  “actual 
malice.”  Otherwise,  the  Foundation  would  have  to  prove 
only  that  the  allegedly  libelous  statements  were  false  and 
made  negligently. _ 


mailing 

In  a  prepared  statement  issued  by  ANPA,  chairman  and 
president  William  C.  Marcil  said  the  use  of  detached  labels 
is  “a  case  where  unfairness  has  crept  into  the  (postal) 
system.  Among  the  important  decisions  coming  con¬ 
stantly  from  the  Postal  Service,  its  governor,  and  Con¬ 
gress  and  the  courts,  those  relating  to  third  class  mail  have 
been  particularly  frustrating  and  complex. 

“We  see  evidence  that  the  government-granted  Postal 
Service  monopoly  has  deliberately  kept  high  the  non¬ 
competitive  rates  which  the  public  pays  each  time  a  first 
class  letter  is  mailed,  while  deliberately  lowering  the  rates 
paid  by  mailers  of  third  class  advertising.  That's  not  the 
public  policy  position  Congress  had  in  mind  when  it  fore¬ 
swore  control  over  out  post  offices.” 

Marcil,  who  is  president  and  publisher  of  Fargo  (N.D.) 
Forum  told  E&P  that  ANPA  decided  to  file  its  complaint 
with  the  Postal  Rate  Commission  after  a  report  on  the 
detached  label  procedures  was  made  by  Otto  Silha,  chair¬ 
man  of  the  Minneapolis  and  Tribune  Co.,  to  the  associa¬ 
tion’s  board  of  directors  at  their  September  21-22  meeting 
Montreal. 

Silha  headed  a  joint  task  force  of  the  ANPA,  National 
Newspaper  Association  and  Newspaper  Advertising 
Bureau  which  was  studying  postal  matters. 
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New  titles  for  your  library  from  the  special  selection 
of  newspaper-related  reading  available  by  mail  from  E&P 


382— REPORTING/WRITING/EDITING,  The  Quill 
Guides  to  Journalism,  edited  by  Ron  Lovell,  Ron 
Dorfman  and  Harry  Fuller,  Jr.  Selected  articles  by 
knowledgeable  professionals  and  journalism  educa¬ 
tors  providing  guidance  for  Improving  journalistic 
skills.  First  in  a  series  planned  by  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi.  Paperback. 
148  pages.  $9.95. 


383— HOW  TO  GET  THE  RtGHT  JOB  IN  PUBLISH¬ 
ING  by  William  H.  Scherman.  A  former  promotion 
executive  for  Time,  Inc.,  and  Newsweek  draws  on 
four  decades  of  experience  in  counselling  others  on 
what  Is  needed  to  get  a  job  In  books,  magazines  and 
newspapers,  and  what  those  prospective  employers 
are  looking  for  In  you.  Paperback.  222  pages.  $9.95. 


384— THE  DIARY  OF  JAMES  HAGERTY,  Eisen¬ 
hower  in  mid-course,  1954-1955,  edited  by  Robert 
H.  Ferrell.  Eisenhower's  press  secretary,  close  friend 
and  confidant — previously  an  experienced  news¬ 
man — kept  a  diary  only  for  14  months  while  in  the 
White  House.  Reporting  some  of  President's  intimate 
comments  on  McCarthy,  Korea,  Vietnam,  and  some 
newspaper  people.  269  pages.  $19.50. 


385— OGILVY  ON  ADVERTISING  by  David  Ogiivy. 
Illustrated  with  1 85  advertisements,  this  creative  ge¬ 
nius  tells  why  he  believes  certain  advertising  tech¬ 
niques  sell  and  which  don't  sell .  224  pages.  $24.95. 


386— THE  ENCYCLOPEDIA  OF  AMERICAN 
JOURNALISM  by  Donald  Paneth.  Over  1 ,000  alpha¬ 
betically-organized  entries  covering  all  forms  of  jour¬ 
nalism  including  newspapers,  all  other  media,  trends, 
issues,  technology  as  well  as  people.  600  pages.  Il¬ 
lustrated.  $49.95. 


387— MASTERING  GRAPHICS.  Design  and  Pro¬ 
duction  Made  Easy,  by  Jan  V.  White.  Covers  all  the 
key  efforts  of  graphics  and  leads  the  amateur  or  pro¬ 
fessional  through  the  processes  and  terminology  of 
design,  layout  and  printing.  13  chapters  well  illustrat¬ 
ed.  Paperback,  180  pages.  $24.95. 


388 — SIGN  OFF,  The  Last  Days  of  Television,  by 
Edwin  Diamond.  An  examination  of  the  institution  of 
television,  its  performance  through  its  prime  years,  at 
a  time  when  it  is  about  to  go  through  major  changes 
with  the  proliferation  of  cable  outlets.  Other  media — 
newspapers,  magazines  and  radio — are  examined 
also  on  how  they  present  other  major  institutions  of 
American  life.  Paperback.  273  pages.  $6.95 


389— BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR,  1983  Edition,  edited  by  Charles  Brooks.  More 
than  350  editorial  cartoons  reflecting  the  work  of  1 30 
cartoonists.  A  special  section  highlighting  those  that 
won  awards  of  distinction  such  as  Pulitzer,  etc. 
Brooks  is  past  president  of  Association  of  American 
Editorial  Cartoonists.  Paperback.  160  pages.  $9.95. 


390— AUTHOR  LAW  &  STRATEGIES,  A  Legal 
Guide  for  the  Working  Writer,  by  Brad  Bunnin  and 
Peter  Beren.  Advice  offered  on  contracts,  agent 
agreements,  copyright,  defamation,  marketing  and 
promotion,  libel,  slander,  etc.  Paperback.  294  pages. 
Indexed.  $14.95. 


391— THE  WRITER’S  SURVIVAL  MANUAL,  The 
Complete  Guide  to  Getting  Your  Book  Published 
Right,  by  Carol  Meyer.  The  beginners  guide  to  find¬ 
ing  a  publisher,  an  agent,  writing  a  contract,  etc.,  with 
illustrations  on  contracts,  marketing  techniques,  etc. 
310  pages.  Indexed.  $13.95. 


392— HOW  TO  BE  A  FREELANCE  WRITER,  A 
Guide  to  Building  a  Full-Time  Career,  by  David 
Martindale.  A  detailed  guide  from  developing  story 
ideas,  to  researching,  setting  up  interviews,  dealing 
with  editors,  etc.  216  pages.  Indexed.  $12.95. 


393— INFORMATION  TECHNOLOGY,  An  Intro¬ 
duction,  by  Peter  Zorkoczy.  For  the  non-specialist 
about  the  applications  of  the  new  technology  in  indus¬ 
try  and  commerce  as  well  as  leisure,  medicine  and 
welfare.  Computers,  telecommunications  and  data 
networks  explored.  140  pages.  Indexed.  $29.95. 


394— FREELANCE  WRITING  FOR  PROFIT,  A 
Guide  to  Writing  &  Selling  Nonfiction  Articles,  by 
John  Boeschen.  Exactly  that.  Well  illustrated  and  in¬ 
dexed.  Paperback.  167  pages.  $4.17. 


Use  this  handy  coupon  for  your  E&P  Bookshelf 
order.  Allow  six  to  eight  weeks  for  delivery. 


395— BREAKING  IN,  A  Beginner's  Guide  to  News 
Writing  for  Print  and  Radio,  by  Sam  Schraeger.  A 
primer  written  by  a  newsman  and  publicist  with  40 
years  experience.  Covers  institutional  publicity  as 
well  as  club  releases,  etc.,  newspapers  and  broad¬ 
casting.  Paperback.  65  pages.  $7.95. 
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575  Lexington  Ave.,  New  York,  N.Y.  10022 

Please  send  me  the  books  whose  numbers  are  indicated  at  right.  I 
enclose  full  payment,  plus  $1 .50  per  book  for  postage  and  handling 
(U.S.  and  Canada  only.)  Postage  and  handling  to  all  other  areas,  $3  per 
book.  New  York  State  residents  add  appropriate  sales  tax. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

CURRENT  AFFAIRS 

HUMOR 

THE  EIGHTIES  attracts  readers.  Let  Bill 
Wallace’s  current  affairs  column  prove 
itself  to  you.  Box  15,  Fraser  NY  13753. 

WEEKLY  COLUMN.  Skoglund  Features, 
1600  Oceanside  Dr,  Ste  400,  St  George 
ME  04857;  (207)  372-8052. 

GENERAL 

MONEY 

"A  LOOK  AT  HOLLYWOOD"  by  Frank 
Barrow,  noted  Screen  International  writ¬ 
er,  and  former  Hollywood  Reporter  Edi¬ 
tor.  For  the  insiders  view  on  todays  mov¬ 
ies.  Samples  and  rates.  Dickson- 
Bennett,  1324  North  3rd  St,  St  Joseph 
MO  64501  or  phone;  (816)  279-9315. 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav-  I 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS  I 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain-  j 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

AN  AMERICAN  ESSAY— Andrew  St. 
James.  WEEKLY.  Sensitive  &  Pro¬ 
vocative.  Samples:  James  A.  Martin 
Associates,  3061  Cranston  Dr,  Dublin 
OH  43017. 

INCREASE  circulation,  feature  pictures 
of  beautiful  women  in  swimsuits  at 
beach.  $7.50  each.  Dick  Kassan,  7745 
SW  33  Terrace,  Miami  FL  33155, 

REAL  ESTATE 

HOUSE  CALLS-Houston  Post,  Rocky 
Mountain  News,  Miami  Herald,  60  oth¬ 
ers.  4  national  awards;  one  said  “con¬ 
cise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th 
year.  Edith  Lank,  Box  18447,  Rochester 
NY  14618;  (716)  271-6230. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 

THE  COMMUNICATORS! 

1 _ \ 

ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


FELLOWSHIPS 


RENT-A-NEWSPAPER 
Be  the  editor  of  a  real  Hollywood  news¬ 
paper.  Be  a  sponsor  and  share  in  the 
profits.  The  five  year  old  Los  Angeles 
Globe  will  be  shipped  to  you  weekly,  bi¬ 
weekly  or  monthly  as  a  3000  run-ten 
page-standard  size  family  newspaper. 
An  easy  way  for  you  the  entrepreneur  to 
be  an  instant  editor  of  a  paper  you  help 
publish.  Write  for  brochure  tO:  Los 
Angeles  Globe,  6541  Hollywood  Blvd, 
Hollywood  CA  90028. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 


PROGRAM  IN  RELIGIOUS  STUDIES 
FOR  JOURNALISTS 
Journalists  with  at  least  five  years  of  pro¬ 
fessional  experience  are  invited  to  apply 
for  fellowships  to  study  religion  and  its 
relationship  to  contemporary  social, 
cultural  and  political  affairs.  From  mid- 
January  through  mid-May,  1984,  Fel¬ 
lows  will  pursue  independent  study  cen¬ 
tered  in  the  Department  of  Religion  at 
the  University  of  North  Carolina  at 
Chapel  Hill.  Deadline  for  applications  is 
1  November  1983.  For  further 
information  or  application  materials, 
contact:  John  H.  Schutz,  Director,  Pro¬ 
gram  in  Religious  Studies  for  Jour¬ 
nalists,  101  Saunders  Hall  043A,  The 
University  of  North  Carolina,  Chapel  Hill 
NC  27514;  (919)  962-5666. 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  1 2,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

1 

KREHBIEL-80LITH0,  INC  j 

Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales  i 

MARION  R.  KREHBIEL  ! 

ROBERT  N.  BOLITHO  1 

PO  Box  7133,  Shawnee  Mission  KS  I 

66207.  Office:  (913)  381-8280  ! 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Appraisals,  Mergers,  Sales.  ‘ 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE  i 

James  W.R,  White 

Box  109,  McMinnville  TN  37110  ' 

(615)  473-2104  or  473-3715. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

i  PO  Box  86,  Headland  AL  36345 
!  Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196  1 

Box  4487,  Vancouver  WA  98662  j 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

’  ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 

1  Hermitage  Rd,  Richmond  VA  23228; 

1  (804)  266-1522. 

,  SYD  S  GOULD  ASSOCIATES,  INC. 

1  Brings  together  anxious  sellers 

and  eager  buyers! 

i  SALES,  SERVICE.  MANAGEMENT 
!  Rte  1,  Box  146,  Theodore  AL  36582 

1  (205)  973-1653 

To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 

Call  Day  or  Night;  (614)  889-9747 
3061  Cranston  Dr,  Dublin  OH  43017 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

NEWSPAPER  CONSULTANTS 

'  FREE  market  analysis.  Sales  oriented/ 
i  training.guaranteed  results.  Free  Kit. 

1  $100/day  r .  JJP  Inc,  Box  127,  Marl- 
1  boro  NY  12542. 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4  50  per  line.  1  week  —$3.00  per  line. 

2  weeks — $4.00  per  line,  per  Issue  2  weeks — $2  50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue 

Add  $4  50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  change: 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdilM-  &  PwblisiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company - 

Add  ress - 

City _ State _ Zip. 

Phone _ 

Classification - 

Copy - 


Assign  a  box  number  and  mail  responses  daily.  j 

Pun  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE  i 

NEWSPAPERS  WANTED 

ARIZONA  SHOPPER  &  JOB  SHOP  i 
9500  copies  weekly  cover  5  cities  with 
33,000  population.  Gross  average  is  | 
near  $200,000.  Low  down/qualified  i 
buyer.  Write  Dean  Sellers,  Broker,  808  i 
N  Miller,  Mesa  AZ  85203.  j 

DAILY:  9000  +  circulation  in  non-metro 
area,  sought  by  financially  sound  news¬ 
paper  owner.  Box  6333,  Editor  &  Pub¬ 
lisher. 

WEEKLY  NEWSPAPER  without  home- 
base  competition.  Reply  to  Box  6404, 
Editor  &  Publisher. 

EXCLUSIVE  CAROLINA  county  seat 
weekly  and  building.  $125,000.  Terms.  | 
Box  6231,  Editor  &  Publisher, 

PUBLICATIONS  AVAILABLE 

FOR  TRADE:  three  Kentucky  weeklies 
grossing  $650,000,  for  small  daily  or 
large  weekly.  Box  5959,  Editor  &  Pub¬ 
lisher. 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters.”  Free  details. 
Box  34312,  Betheseda  MD  20817. 

FLORIDA  WEEKLY  in  beautiful  city, 
10,000  free  distribution.  Strong  edito¬ 
rial  product.  Will  sell  for  $100,000 
gross.  Will  sell  all  or  control.  Owner  has 
other  interests.  Call;  (813)  733-8053. 

PUBLICATIONS  FOR  SALE 

SUCCESSFUL  Northern  California  year¬ 
ly  tourist  magazine  for  sale.  One-person 
operation.  Profit:  $30,000-$40,000 
year.  $50,000  includes  magazine,  3- 
bedroom  home  &  office  space. 
($46,000  left  on  25-year  mortgage  at 
8%);  (707)  445-9038. 

GREAT  OPPORTUNITY  close  to  Wash¬ 
ington  DC!  Established  weekly  for  only 
$32,000.  Terms  available.  Excellent 
growth  potential.  W.B.  Grimes&Co,  Inc, 
1511  K  St,  NW,  Washington  DC  20005. 

SHOPPING  GUIDES 

100  WAYS  TO  INCREASE 

EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  Dunedin  FL  33528  or 
phone;  (813)  733-1678. 

HALF-interest  in  well  equipped  80-year- 
old  county  seat  New  Mexico  weekly, 
circulation  1600  to  young  hard-working 
editor,  $15,000,  includes  real  estate. 
Other  half-interest  belongs  to  fine  print¬ 
er,  with  this  newspaper  for  20  years. 
Grossing  $90,000.  Good  climate,  rec¬ 
reation  area,  small  town  living.  Box 
6405,  Editor  &  Publisher. 

INDUSTRY 

SERVICES 

MOVE  TO  TEXAS  if  you  have  $5,000 
cash,  and  can  earn  $210  a  month  plus 
moderate  interest  on  $25,000  balance. 
Old  established  paper  for  a  total  of  just 
$30,000.  Associated  Texas  Newspap¬ 
ers,  Inc,  Bill  Berger,  1801  Exposition 
Blvd,  Austin  Blvd,  Austin  TX  78703; 
(512)  476-3950. 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

NORTHERN  NEVADA  prize  winning 
county  seat  adjudicated  weekly,  1500 
circulation,  $125,000  gross,  asking 
$125,000.  David  Shire,  PO  Box  704, 
Battle  Mtn  NV  89820. 

MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

RARE  OPPORTUNITY  to  buy  good  coun¬ 
try  weekly  with  offset  plant,  has  other 
papers  being  printed,  modern  job  shop 
and  busy  office  supply  store.  Made  late 
publisher  good  living  for  a  long  time,  his 
widow  would  like  to  retire  now. 
$200,000  down,  owner  financed. 
Associated  Texas  Newspapers,  Inc,  Bill 
Berger,  1801  Exposition  Blvd,  Austin  TX 
78703;  (512)  476-3950. 

WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
i  your  research  data  a  useful  and  profit- 
'  able  tool. 

1  We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

'  OMNI-RESEARCH 

SIERRA  foothills  weekly  in  growth  area. 
$55,000  gross,  $22,000  net. 
$35,000,  $15,000  down.  (209)  625- 
8133  after  6  pm. 

50  YEAR  OLD  weekly  east  part  Zone  5 
with  print  shop.  Sell  either  or  both.  Must 
sell  due  to  wife's  health.  Box  6302,  Edi¬ 
tor  &  Publisher. 

YOUR  OWN  WEEKLY  for  $20,000! 
Established,  growing,  lOM  circulation, 
enormous  potential,  equipment 
included;  (605)  348-0066. 

NEWSPAPERS  WANTED 

WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. 
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EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
COMPUTERS 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


BROWN  COMMANDER  (18x24)  camera 
in  excellent  condition.  $950.  Call; 
(501)  524-5144. 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling  billing,  and  reporting  for 
dailies  and  weeklies.  Third  generation 
software;  runs  on  most  microcomputers. 
Software  available  alone  or  with  com¬ 
plete  installed  system.  Free  sample  re¬ 
ports.  Pacific  Sun  Computer  Systems, 
Box  5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


BILLING  SORWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 


CIRCULATION  SOFTWARE 
For  newspapers  and  shoppers,  500  to 
30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  ForTRSSO  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AM  ICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 


COMPUTERIZED  BOOKKEEPING  sys¬ 
tem  for  weekly  newspapers  and  shopp¬ 
ers.  Runs  on  Radio  Shack  business  mod¬ 
els.  Custom-designed  with  many  time¬ 
saving  and  helpful  management  fea¬ 
tures.  Write  for  sample  reports,  etc.  The 
Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 
493-1553. 


TRS-80  MODEL  100 
SOFTWARE 

The  NLC  software  allows  a  Model  100  to 
send  stories  from  remote  locations  to  a 
newspaper  editorial  system's  HIGH¬ 
SPEED  NEWSWIRE  port.  The  NLC 
meets  the  ANPA  1312  High-speed 
Newswire  Bulletin  Protocol.  The  Service 
Level  Designators,  Category  Indicators, 
and  Priority  Codes  are  selectable  at  the 
Model  100  keyboard.  The  NLC  program 
will  transmit  files  from  memory  or  cas¬ 
sette  tapes  using  the  300  band  acoustic 
couplers.  CONTACT:  SWITCH  &  MUX, 
INC,  10  OAKRIDGE  AV,  MERRIMACK 
NH  03054;  (603)  424-4161. 

TRS-80  is  a  trademark  of  Tandy  Corp. 


COMPUTER  NEEDED— non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 

THE  TRS-80  MODEL  100  is  a  fantastic 
portable  computer.  Letushelpyou  make 
it  "talk"  to  your  newsroom  computers. 
We’re  Saturday  Software.  Call  us  at; 
(606)  739-6088. 

EAP  CLASSIFIEDS 
PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 

MAILROOM 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  1,  II,  III  Stackers 
Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 

3  CUTLER-HAMMER  heavy  duty  con¬ 
veyors  complete  with  drive  motors,  con¬ 
trols,  tachs,  press  connections,  corner 
units,  section  drives,  one  “X”  switch,  1 
flying  switch,  and  3  Mark  III  stackers 
with  spare  parts.  Call  Wayne  Bean,  Tuc¬ 
son  Newspapers  Inc;  (602)  573-4452, 

FOR  SALE: 

CUTLER-HAMMER  MARK  II  Counter- 
Stacker  with  star-sheel  counter.  Runs 
good-available  immediately-$2000. 
Marc  W.  Anthony-Star-Herald  Publish¬ 
ing  Company,  Scottsbiuff  NB  69361; 
(308)  632-0670. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)357-0196. 

IDAB  330  counter  stacker,  $15,000. 
Will  sell  as  is.  Call  Dick  Fish,  Transcript 
Telegram,  Holyoke  MA;  (403)  536- 
2300. 

MULLER  EM  10  Inserter  in  excellent 
condition.  Reply  to:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 

SHERIDAN  72P  Inserter  in  excellent 
condition.  Available  for  shipment  in  60 
days.  Reply  to  Box  6291,  Editor  &  Pub¬ 
lisher. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

PHOTOTYPESETTING 

COMPUGRAPHIC  UTS  CONTROLLER. 
Call  Carl  Vinson  or  Gene  Roberts 
(601)  842-2611 

GC  MDT/350  with  communication 
interface.  Terminals  are  reconditioned. 
$3300  each.  Graphic  Systems 
Exchange  Inc;  (716)  385-3027. 


AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up. 
WSI;  (216)  729-2858. 


CG  VIDEOSETTER  Universal,  reverse 
leading  and  video,  on-line  Mod  kit, 
analog  and  digital  spare  parts  kits,  16 
grids,  new  tube,  $12,500;  2  CG  MDRs, 
$75C)each;  Unified  Composer,  $1,500; 
package  price,  $14,0(50.  Telephone 
(216)  562-3750. 


COMP  IVB  LR,  $5000;  COMP  IVB  LR, 
4‘/2  years,  $5000;  CG7200DLR  HEAD-  I 
LINER.  $750;  CG7200ICLR,  Parts  Kit,  j 
4  strips,  $1700.  Guaranteed.  Bob  I 
Weber;  (216)  831-0480.  I 


CG  TRENDSETTER  88,  spare  parts  kits, 
fonts,  (2)  MDT  350’s  with  save  block 
move,  $13,650;  CG  Editwriter  7500 
high  range,  $8,000;  Unitsetter  high 
range  communication  port,  $7,000; 
brand  new  Zebra  processor  with  dryer. 
$2,495;  Compuwriter  BTG  high  range, 
$6,400  (reconditioned  30  day  warran¬ 
ty).  Telephone  (216)  562-3750. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUGRAPHIC  Videosetter  Universal  j 
in  daily  production  now.  Under  WEA  j 
service  contract.  Low  serial  number.  , 
Data  Port,  no  reverse  lead.  Good  condi¬ 
tion.  Reasonable  price.  Contact:  Moni¬ 
tor,  3  N  State  St,  Concord  NH  03301; 
(603)  224-53301,  Pam  Byrne. 


CG  TABLE  TOP  TYPESETTERS,  with  I 
processor  and  fonts,  $1500;  COMF  JR. 

7  years,  15  strips.  Leader  Dot  Option, 
$2250;  COMP  II  JR,  6  years,  6  strips,  , 
Parts  Kit,  Church  Use,  $2100.  Guaran¬ 
teed  .  Bob  Weber;  (2 1 6)  83 1  -0480. 


COMPUGRAPHIC  7200  fonts,  sj 
assorted,  $300.  List  on  request.  Action  i 
Advertiser,  1021  St  Joe,  Rapid  City  SD  I 
57701.  I 


ADVANTAGE  II  Low  Use,  for  Editwriter, 
$10,500;  ADVANTAGE  I,  Never  Used, 
$12,500;  UNIFIED  COMPOSER  I. 
Interface  and  Scroll  option,  $3000. 
Guaranteed.  Bob  Weber;  (216)  831- 
0480. 


FOR  SALE:  Harris  composition  typesett¬ 
ing  system-4  years  old-including  3  Com- 
puedit  terminals,  1  2220  display  ter¬ 
minal,  1  2222  display  terminal,  2  Mic- 
rostors,  2  3300  typesetters.  All  working 
well-we've  outgrown  it.  Lease  assum¬ 
able.  Contact:  Paul  McGhee  or  Dawn 
Watkins  at  The  Bulletin;  (216)  425- 
7879. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


TRENDSETTER  812  HR,  2  Strips, 
$7500;  TRENDSETTER  812  LR.  Fac¬ 
tory  Rebuilt,  2  years,  $7250; 
UNISETTER  HR  WITH  DEK,  (Parts  Kit 
available),  $9000.  Bob  Weber;  (216) 
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USED  TYPESEHING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


WE  NEED  the  punch  and  the  reader 
cables  for  a  Mergenthaler  Cor  Rec  Term 
1020  front  end  typesetter.  If  you  have 
any,  please  call;  (504)  644-1829.  Ask 
for  Phil. 


EQUIPMENT  FOR  SALE 
MDT  350,  $3000;  14x18  Compukwik 
processor,  $500;  Ektamatic  processor, 
$300;  horizontal  process  camera  with 
new  lamps,  $700.  All  in  good  condition- 
replaced  with  updated  equipment.  Call; 
(907)  772-3547  or  write:  Ron  Loesch, 
Petersburg  Pilot,  Box  930,  Petersburg 
AK  99833. 


EDIT  7500  HR  REV  C,  $7800;  EDIT 
7500  HR  REV  D,  Kwik  II  Processor.  7 
strips,  MINT,  School  Weekly.  2  years, 
$10,000;  EDIT  7700  HR,  REV  C, 
$90()0.  Guaranteed.  Bob  Weber;  (216) 
831-0480. 


FOR  SALE 

Dual  UTS  system/2  PDP  1104  CPUs 
with  1  million  characters  each/8  VDTs,  1 
LS  newswire/2  typesetter  interfaces  and 
Spares/Total  price:  $46.500/call  either 
Larry  or  Tom  after  3pm  at  (313)  434- 
0024. 


PLATEMAKING 


NAPP  manual  washer  and  dryer;  Beach 
plate  punch  trimmer  and  bender  priced 
to  sell  by  December  1st.  Knightstown 
IN;  (317)  345-5133. 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


PRESSES 


ANILOX  CANDIDATE? 
Available  March  1984 
Excellent  condition 
6  Unit  Goss  Anti-Friction 
Double  Width  Press  1888 
•22V4-inch  cutoff/55-inch  web 
•Beach  saddles 
•Double  2  to  1  folder 
•One  color  hump 
•One  reversible  half  deck 
•5  units  with  reversible  cylinders 
•Goss  RTP’s  (Auto  Pasters) 
•Westinghouse  Hurletron  controllers 
(with  spare  units) 

•Currently  producing  over  20,000  net 
•  papers  per  hour  on  collect  runs 

1  AVAILABLE  IMMEDIATELY 

I  (Currently  Warehoused) 

4  unit  Goss  Anti-Friction 
Double  Width  Press  1940 
•4  complete  units  with  2  color  humps 
•22V4-inch  cutoff 
•Double  2  to  1  folder 
•Cline  RTP's 

I  IN  ADDITION 

•May  spare  rollers 
I  •Saddles 

•Mechanical  and  electrical  parts 
CONTACT: 

THE  BAKERSFIELD  CALIFORNIAN 
Nancy  Manes,  Purchasing  Manager 
(805)  395-7433 

41 
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PRESSES _ 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


32  BEACH  saddles  (new  1974)  for  Goss 
Straightline  semi-cylindrical  letterpress, 
22%”  cutoff.  Will  sell  electric  ink  pump 
and  part  from  press  to  be  scrapped. 
Press  good  condition.  Also  items  new 
1974:  NAPP  manual  washer  and  dryer; 
Beach  plate  punch  trimmer  and  bender 
priced  to  sell  by  December  1st.  Knight- 
stown  IN;  (317)  345-5133. 


1971  HARRIS  V22  JFll  folder  and 
upper  former,  4  position  stand.  A.R. 
Dewar;  (213)  885-5995. 


NOW  AVAILABLE 

5  unit  Urbanite  half  page  folder 
with  upper  former  and  skip  slit¬ 
ter.  Serial  U-932.  Like  new  con¬ 
dition.  Contact;  Bill  Goodfellow, 
c/o  Contra  Costa  Times,  PO 
Box  5088,  Walnut  Creek  CA 
94596;  (415)  943-8141. 


GREGG  SHEETER,  service  5365-69. 
New  in  June,  1969.  Less  than  one  mil¬ 
lion  impressions.  Can  run  2  webs  at  a 
time,  maximum  36"  wide  x  22%"  cut¬ 
off.  Electric  lift  for  stacker.  Dual  count¬ 
ers.  Sheeter  is  now  attached  to  a  Goss 
Suburban.  Make  offer.  Bruce  Angell; 
(515)  792-3121. 


COMPLETE  PRESSES  AVAILABLE; 

6  unit  Colorking  with  KJ6  double  parallel 
folder 

2  unit  Newsking 
2  unit  Goss  Community 
2  unit  Suburban 
add  on  units  available: 

2  Goss  Community  units,  oil/sidelay 
1  Hancho  folder  WZ39 
We  carry  all  miscellaneous  Web  press 
accessories,  equipment.  Contact  us  for 
our  installed  price. 

Wesco  Grahics  Inc 
394  Martin  Av 
Santa  Clara  CA  05050 
(408)  496-0666  Telex  172644 


GOSS  COMMUNITY 
RECONDITIONED  AND  GUARANTEED 
5-74  with  SC  folder 

3- ’74  units,  '/2-%  web  folder 
1-77  3-color  Universal  unit 

4- 71  VI 5A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 
(206)  387-0097 


- I 

GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  %  folder 
Gregg  Flying  Imprinters  (tor  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  1()6  Count-O-Veyors 

Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  8  units,  1982 
V15A,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
V15A,  V25,  845  units 
Solna  News  King,  KJ6,  5  units,  1976 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
CINE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


HARRIS  V-15A  4  unit  web  press,  1971 
with  JF7  folder.  Newman  &  Associates; 
(816)  756-3350. 


GOSS  URBANITE,  3  units,  1  color  unit, 
folder,  3  Butlers,  1980,  Idab  Conveyor 
and  C/Stacker. 

Goss  Community,  S/C,  6  units,  1975. 
Goss  Suburban,  6  units,  1000-1500 
series. 

Harris  845,  4  units,  1979. 

Harris  M-l()00,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 
Harris  V-15A,  4  units,  JF7,  1975. 
Vanguard  V-15,  4,  3  units. 

Goss,  Mark  I,  21'/2”,  4  units. 

Goss,  Mark  I,  22V4",  4  units. 

Goss,  Mark  I,  add  on  22%. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13026 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


4  UNIT  GOSS  Community  with  quarter 
folder  (oil  bath).  Completely  rebuilt  in 
last  year  including  new  motor.  Runs  per¬ 
fectly.  We've  sold  our  newspapers  to  a 
group  who  has  their  own  presses  and 
building.  Best  offer  within  30  days  takes 
this  fine  press  and  quarter  folder.  Asking 
$125,000.  Call;  (216)  292-5776,  Bar¬ 
ney  Jones  or  (203)  745-3348,  Debbie 
Miller. 


4  UNIT  SC,  folder  manufactured  1981, 
units  1968.  Excellent  condition. 

4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF 15  folder  with  heavy  duty  quarterfold, 
1978 

4  to  6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  VI 5A  add-on  units,  1975/76 

4  unit  News  King  with  KJ6 

6unit/2  KJ6folder,  manufactured  1974 

8  unit  Daily  King  with  KJ6  folder, 

manufactured  1971 

KJ6  Heavy  duty  folder,  reconditioned 

KJ8  with  upper  former  1976  folder 

News  King  add-on  units 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)492-9050  Telex  4-2362 


6  UNIT  Goss  Suburban,  6  unit  Produc¬ 
tion  King  2  around,  4  units  Colorking, 
$50,000.  A.R.  Dewar;  (213)  885- 
5995. 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%’’  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTP’s.  Optional  oven  and 
chills  for  coated  paper.  Ideal  for  daily 
newspaper  with  high  pagination.  Priced 
reasonably.  Box  6263,  Editor  &  Pub¬ 
lisher. 


NEW  EQUIPMENT,  1981 
Harris  VI 5A,  4  units,  JF7  folder 
1  Counterveyor  Model  105,  1  Tec  dryer, 
1  chill  stand. 

Bell-Camp,  Inc;  (201)  796-8442 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hardware 
(or  software)  that’s  been  sitting  idly 
by,  and  put  it  back  into  production! 

Perhaps  you  can’t  use  that  particu¬ 
lar  equipment  .  .  .but  we’ll  bet  you 
could  sure  use  the  space  it  occup¬ 
ies. 

Consider  the  dozens,  perhaps  hun¬ 
dreds  of  square  feet  being  lost  in 
storage  of  unused  equipment.  Now 
iook  at  the  space  occupied  by  each 
single  piece  of  equipment  on  this 
page!  Space  is  money — hundreds 
of  dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We  ll  put  that 
equipment  back  into  production  for 
you  in  someone  else’s  piant— and 
produce  a  profit  for  you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 

We  move  machinery! 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


MULLER  227  Inserter  and  Model  231 
counter  stacker.  Must  be  seen  in 
operation.  Reply  to:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 


THE  INDUSTRY’S 
MEETING  PLACE.  .  . 

When  you  need  to  reach  newspaper  people,  you  can 
meet  all  the  people  you  want  to  meet — 

Buyers,  sellers,  employers,  job-seekers,  and  more, 
in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  752-7053 
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Southboro  MA  01772;  (617)  481- 
8562. 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SIGNODE  MLN  2  or  MLN  2A  Tying  USED  EQUIPMENT  WANTED— we  are 


Machines  and  IDAB  440  Counter  Stkk-  paving  top  value  for  used  Suburban 
er.  Reply  tO:  Graphic  Management  Urbanite  Community  V-22&V-25  press 
Associate*,  Inc,  11  Main  St,  Southboro  units  and  folders.  Please  call;  (216) 
MA  01772^(617)  481-8562.  627-5511. 


HELP  WANTED.  .  . 


POSITION  RE-OPENED 
MANAGER  -  STUDENT  PUBLICATIONS 
THE  UNIVERSITY  OF  TENNESSEE,  KNOXVILLE 

The  Student  Publications  Department  is  an  auxiliary  function  located  in  the  Student  Activities  Depart¬ 
ment.  The  department's  program  includes  publication  of  a  daily  student  newspaper,  a  quarterly  literary 
magazine  and  a  yearbook;  special  publication  projects  and  services;  and  the  applied  extension  of  jour¬ 
nalistic  instruction.  The  departmental  budget  exceeds  $500,000  annually.  The  Manager  of  Student  Publica¬ 
tions  reports  to  the  Dean  of  Student  Activities. 

The  Manaoer  is  responsible  for  the  day-to-day  operations  of  the  department;  recruitment  and  develop¬ 
ment  of  staff;  departmental  budget  and  periodic  evaluation;  and  supervision  and  coordination  of  produc¬ 
tion  and  advertising. 

Candidates  should  possess  a  graduate  degree  in  Journalism  or  Communications;  demonstrable 
management  skills;  business,  advertising  and  marketing  competence;  and  experience  in  budget  prepara¬ 
tion  and  administration.  Commitment  to  the  educational  development  of  students  is  also  required. 

The  annual  salary  will  be  commensurate  with  the  successful  candidate's  education  and  experience. 
Range  $20,000-125.000.  Position  available  January  1. 1984. 

Letter  of  application,  resume  of  education  and  experience,  plus  three-work-related  letters  of  reference 
should  be  sent  by  November  18, 1983  to; 

Bert  E.  Sams,  Chairperson 
Student  Publications  Search  Committee 
Suite  413,  Student  Services  Building 
The  University  of  Tennessee.  Knoxville 
Knoxville,  Tennessee 


1  The  University  of  Tennessee,  Knoxville  i! 


1  Equal  Opportunity/Affirmative  Action  Employer. 


DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


ASSISTANT  OR  ASSOCIATE  Professor 
in  Comnnunications.  PhD  (preferred)  in 
Communications  or  Rhetoric.  Tenure 
track.  We  are  seeking  a  generalist  in 
communications  with  a  commitment  to 
teachingand  a  background  insuch  areas 
as  journalism,  communication  theory, 
magazine  writing,  and  electronic  com¬ 
munication.  Salary  Competitive.  Start 
September  1,  1984.  Send  Vita  by 
December  1  to;  Roger  Lund,  Chair,  Eng¬ 
lish  Department,  Le  Moyne  College, 
Syracuse  NY  1 32 1 4.  Affirmative  Action/ 
Equal  Opportunity. 


DEPARTMENT  OF  COMMUNICATION  ARTS 
CHAIRPERSON 
RE-OPENED 
DEADLINE  EXTENDED 
WASHBURN  UNIVERSITY  OF  TOPEKA 

Applications  and  nominations  are  invited  for  the  position 
of  chairperson  of  an  interdisciplinary  department 
incorporating  Speech  Communication,  Telecommunica¬ 
tions,  and  Journalism.  This  is  a  12-month  position 
beginning  spring  semester  or  as  soon  thereafter  as  possi¬ 
ble.  Appointment  is  expected  at  professorial  level.  Salary 
in  mid-40’s. 

Candidates  must  have  an  earned  doctorate  and 
administrative  experience  as  well  as  teaching,  research, 
and  service  in  telecommunications.  Background  in 
speech,  journalism,  and  public  relations  desirable. 
Candidates  must  demonstrate  leadership  in  curriculum 
development  and  be  willing  to  oversee  expansion  of 
existing  programs  in  Telecommunications  and  Journalism 
as  well  as  develop  a  new  program  in  Public  Relations  and  a 
cable  television  channel. 

Applications  should  be  accompanied  by  vita  and  five  lett¬ 
ers  of  recommendation. 

Deadline:  November21, 1983  or  until  a  suitable  candidate 
is  found. 

Applications  and  letters  should  be  sent  to; 

ft  Dr.  Paul  S.  Salter,  Dean 

College  of  Arts  and  Sciences 
'.^^3  Washburn  University 

Topeka  KS  66621 

I 

Washburn  VniwrsUy  u  an  equal  opportunity/affirmative  action  cmptoyor. 


HELP  WANTED 


STUDENT  PUBLICATION  ADVISOR. 
Some  classroom  teaching.  Experience  in 
electronic  editing  equipment  required. 
Master's  degree  minimum.  Tenure 
track.  Position  begins  August  1984. 
Application  deadline,  November  1, 
1983.  Send  letter  of  application,  curri¬ 
culum  vitae,  three  references  to:  Dr. 
Gerald  L.  Grotta,  Chairman,  Search 
Committee,  Department  of  Journalism, 
PO  Box  32930,  Texas  Christian  Univer- 
siW,  Fort  Worth  TX  76129.  TCU  is  an 
EEO/AA  Employer. 

UNIVERSITY  OF  NORTHERN  COL- 
ORADO  seeks  advertising/public  rela¬ 
tions  instructor  for  rapidly  expanding 
department.  Full-time,  temporary 
position  beginningJanuary  2, 1984  sub¬ 
ject  to  renewal.  Requires  MA  in  journal¬ 
ism,  communications  or  marketing  and 
professional  experience  in  print  or 
broadcast  advertising.  Send  credentials 
and  letters  of  recommendation  by 
November  1  to:  Dave  Anderson,  Chair- 
j  man.  Department  of  Journalism  and 
Mass  Communications,  UNC,  Greeley 
CO  80639.  AA/EEO. 


f  FACULTY  POSITION  > 

UNIVERSITY  OF  LOUISVILLE 
ASSOCIATE  PROFESSOR  OR 
PROFESSOR  AND  CHAIR 
DEPARTMENT  OF 
I  COMMUNICATIONS 

Chair  of  the  Department  of  Com¬ 
munications  in  a  major  urban  uni¬ 
versity.  Will  guide  expansion  of 
existir^g  department  now  graduat¬ 
ing  75  majors  annually.  A  PhD  in 
Communications  or  related  field, 
evidence  of  successful 
administration  experience,  teach¬ 
ing  excellence,  and  a  record  of  dis¬ 
tinguished  scholarship  are  re¬ 
quired.  Preference  to  candidates 
with  experience  in  broadcast  and/or 
print  media,  and/or  public  affairs/ 
corporate  communications.  The 
chair  will  contribute  to  the  research 
and  teaching  program.  Appoint¬ 
ment  will  be  at  the  rank  of  Associate 
Professor  or  Professor  at  a  salary  of 
$35,000/45,000,  depending  on 
qualifications. 

Send  letter  of  application  with  com¬ 
plete  curriculum  vita,  including 
names  of  references  to:  Com¬ 
munication  Search  Committee,  cl 
o  Arts  and  Sciences  Dean’s 
Office,  UniverslW  of  Louisville, 
Louisville  KY  40292.  Applications 
must  be  received  by  November  15, 
1983.  EEO/AA 


TENURE-TRACK 
ASSISTANT  PROFESSOR 
The  School  of  Journalism  and  Mass 
Communication  is  accepting  applica¬ 
tions  for  a  tenure  track  assistant  pro¬ 
fessor  (9  month  appointment,  9  / 16-6  / 
15,  100%  time)  in  visual  communica¬ 
tion.  The  successful  applicant  will  teach 
courses  in  graphics  and  publication 
design  as  well  as  conduct  a  program  of 
artistic  production  and/or  research  in 
communication.  Applicants  should  have 
both  professional  and  scholarly  creden¬ 
tials.  An  earned  doctorate  is  preferred. 
Deadline  for  application  is  February  15, 
1984.  Please  mail  resume  and  3  refer¬ 
ences  to:  Professor  James  Ettema, 
School  of  Journalism  and  Mass  Com¬ 
munication,  111  Murphy  Hall,  206 
Church  St.  SE,  University  of  Minnesota, 
Minneapolis  MN  55455.  The  University 
of  Minnesota  is  an  equal  oppoilunity 
educator  and  employer  and  specifically 
invites  and  encourages  applications  for 
women  and  minorities. 


HELP  WANTED 


ADMINISTRATIVE 


RETAIL  ADVERTISING  MANAGER 
This  is  the  key  post  at  a  major  metro  Zone 
9  daily.  We  look  for  candidates  who  have 
solid  experience  and  references  to  moti¬ 
vate  our  sales  staff,  develop  major 
accounts  and  help  implement  the  overall 
marketing  plan.  We  offer  professional 
visibility,  a  competitive  market  chal¬ 
lenge,  and  a  fine  locale.  Box  6388,  Edi¬ 
tor  &  Publisher. 

SECRETARY— Assistant  to  editor. 
Resume  tO:  Lewis  Mason,  Highlights  for 
Children,  803  Church  St,  Honesdale  PA 
18431. 

ACCOUNTING  DEPARTMENT  MANA¬ 
GER  experienced  in  all  phases  of  finan¬ 
cial  reporting,  cash  management, 
budgeting  and  computers,  manage  staff 
of  7.  Zone  9.  Send  resume  to  Box  6438, 
Editor  &  Publisher. 


DIRECTOR  OF  PROMOTION 
AND  MARKETING  SERVICES 

Key  position  with  responsibility  for  over¬ 
all  image  of  the  newspaper,  general  pro¬ 
motion  activity,  management  of  large 
staff  and  seven  figure  budget. 

The  professional  in  this  position  will  en¬ 
joy  high  visibility  and  support  from  top 
management. 

Qualifications  include  academic  prep¬ 
aration  and  experience  in  marketing, 
promotion  and  advertising.  A  demon¬ 
strated  record  of  success,  innovation, 
and  samples  of  high-quality  promotion 
campaigns  are  primary  criteria.  Accom¬ 
plished  and  qualified  professionals  from 
departments  other  than  promotion  may 
be  considered. 

We  offer  better  than  competitive  salary 
and  benefits. 

Send  resume  in  confidence  to:  Sandra 
Simmons,  Employee  Relations 
Department,  Chicago  Sun-Times,  Room 
235,  401  North  Wabash  Av,  Chicago  IL 
60611. 


I  GENERAL  MANAGER 

Zone  1  weekly  group  is  seeking  a  mature 
individual  with  seasoned  judgment  and 
proven  managerial  experience.  Specific 
emphasis  should  be  on  cost  control, 
operation  management  and  motivation 
of  several  department  managers.  We 
offer  an  excellent  opportunity  for  the  pro¬ 
fessional  manager  whose  common  sense 
and  business  judgments  can  make 
things  happen.  Send  resume  and  salary 
requirements  to  Box  6307,  Editor  & 
Publisher. 


INDUSTRIAL  RELATIONS- 
PERSONNEL  MANAGER 
Medium  sized  Zone  9  daily  seeking  man¬ 
ager  of  industrial  relations-personnel 
department.  Will  be  responsible  for 
employment,  wage  and  salary,  employee 
benefits,  pension  administration,  as  well 
as  negotiations  with  all  unions  and 
administration  of  contracts.  Must  have 
newspaper  experience.  Please  send 
resume  with  education,  work  and  salary 
history  to  Box  6385,  Editor  &  Publisher. 
EOE  M/F 

NEWSPAPER  FULFILLMENT  MANA- 
GER 

A  Multi-Divisional  Zone  1  group  of  Paid 
Weekly  Newspapers  is  seeking  an 
EXPERIENCED  manager  with  emphasis 
on  the  Administration  Of  Subscriptions, 
Circulation  Sales  Telephone  Operators 
and  Customer  Service.  He/She  must 
possess  not  only  strong  leadership  skills 
but  also  demonstrated  follow-through 
abilities  and  previous  experience  with 
CAC  Audit  Practices.  Strong  organiza¬ 
tional  ability  with  excellent  follow 
through  is  essential.  If  you  have  these 
qualifications  we  offer  an  excellent 
opportunity.  Please  send  resume  AND 
salary  requirements  to  Box  6308,  Editor 
&  Publisher  immediately. 
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HELP  WANTED 
CIRCULATION 


ADVERTISING  DIRECTOR  for  a  San 
Francisco  Bay  Area  daily  newspaper.  Box 
6418,  Editor  &  Publisher. 


ADVERTISING 

DIRECTOR 

40,000  circulation.  Self-starter. 
Familiar  with  all  phases  of 
advertising;  major  accounts  and 
display.  Good  starting  salary 
and  benefits  package.  Send 
resume  in  confidence  to  Box 
6378,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Zone  2  daily  newspaper  owned  by  a  For¬ 
tune  500  company  needs  a  solid, 
experienced  advertising  professional. 
The  successful  candidate  will  be 
responsible  for  the  planning  and 
direction  of  advertising  sales  for  a 
50,000  circulation  daily  and  a  TMC 
product. 

We  seek  an  aggressive,  promotion- 
minded  person  capable  of  stepping  into 
a  highly  competitive  situation.  This  per¬ 
son  must  have  the  ability  to  lead,  moti¬ 
vate  and  train  personnel.  Excellent  sal¬ 
ary  and  benefits  are  just  two  of  the 
attractions  this  position  offers.  Send 
resume  in  confidence  to  Box  6445,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  MANAGER 
Needed  for  30,000  circulation  daily  and 
Sunday  paper.  Must  be  strong  in  sales, 
training,  teaching,  promotion,  motiva¬ 
tion  and  people  skills.  Salary  and  com¬ 
mission  in  $28,000  range  plus  excellent 
fringe  benefits.  Resume  to:  The  Daily 
News,  c/o  William  G.  Carpenter,  PO  Box 
600,  Lebanon  PA  17042. 


CLASSIFIED  ADVERTISING  MANAGER 
Medium-sized  Zone  1  daily  in  competi¬ 
tive  market  anxiously  seeks  an 
individual,  preferably  with  managerial 
experience,  to  fill  this  immediate 
opening.  The  right  person  must  be  strong 
in  motivational  and  promotional  skills. 
Summarize  track  record  and  require¬ 
ments  in  first  reply.  Box  6396,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING  MANAGER 
Must  have  related  advertising 
experience,  strong  skills  in  sales,  service 
and  personnel  development.  46,000 
circulation  weekly,  average  72-80 
pages.  Zone  2.  Full  benefit  package. 
Send  resume  and  salary  histo^  to  Box 
6400,  Editor  &  Publisher.  Replies  in 
utmost  confidence. 


DISPLAY 

ADVERTISING  MANAGER 
Chicago  area  publisher  seeks  an 
experienced  manager  who  can  lead  a 
division  office.  Although  the  emphasis  is 
primarily  on  display  sales,  additional 
responsibilities  include  circulation 
coordination,  classified  input  and  gener¬ 
al  office  management.  Ideal  candidate 
will  have  strong  interpersonal  skills  and 
be  able  to  cope  in  a  highly  competitive 
market.  Salary  commensurate  with 
experience  plus  health  and  life  benefits 
and  profit  sharing.  Please  send  resume 
in  confidence  to  Box  6402,  Editor  & 
Publisher. 


LARGE  CHICAGO  SUBURBAN  group 
offers  full-charge,  promo-wise  sales 
director  $35,000 -r- car -(-incentives. 
Should  yield  $45,000  first  year,  then 
more.  Requires  competitive,  seasoned 
leader.  Fine  staff,  superb  plant,  growth 
area.  Box  6360,  Editor  &  Publisher. 
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ADVERTISING  MANAGER.  How  effec¬ 
tively  can  you  sell,  lead,  manage  sales 
staff  of  one  of  our  established  quality 
subscription  newspaper  groups  less  than 
40  miles  Chicago?  Excellent  product, 
acceptance,  etc.  Staff  fairly 
experienced,  eager;  needs  strong  help, 
direction,  example,  inspiration  from  a 
pro  of  almost  any  age.  Competition. 
Great  areas.  Salary,  plus,  plus. 
Rewarding,  exciting  future  if  you  can 
sell,  lead.  Confidential.  Box  6433,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  DIRECTOR  needed  for 
small  daily  and  TMC  publication  in  New 
England  area.  Zone  1.  Qualified  appli¬ 
cant  should  have  good  working  knowl¬ 
edge  of  major  accounts.  Must  be  skilled 
in  sales,  promotion,  and  staff 
motivation/training.  Salaiy  low  30s  plus 
benefits.  Resume  to  Box  6384,  Editor  & 
Publisher. 


MEDIA  BUYER 

The  Sunflower  Group,  a  marketing  ser¬ 
vices  organization  and  advertising  agen¬ 
cy,  located  in  the  Kansas  City  area,  is 
seeking  a  person  for  our  media 
department.  We  specialize  in  newspaper 
advertising  and  work  with  some  of  the 
largest  food  and  package  goods  man¬ 
ufacturers  in  the  country.  The  new 
position  will  require  a  person  who  can 
communicate  with  clients  about  news¬ 
paper  advertising  and  oversee  their  ad 
placement.  A  minimum  of  2  years 
experience  in  national  or  retail  display 
advertising  is  required.  Please  send  re¬ 
sumes  to:  Ms.  Leslie  Bayer,  Media 
Director,  The  Sunflower  Group,  15481 
West  noth  Street,  Lenexa  KS  66219. 


"PENNY  SAVER”  CAREERS 

REGIONAL  SALES  MANAGER  (Zones 
4, 5, 6, 8, 9).  Two  expanding  media  con¬ 
glomerates  seek  experienced  "shopper” 
sales  managers.  Positions  offer  base  sal¬ 
ary  to  40K  -I-  bonus  +  expenses  +  reloca¬ 
tion  assistance. 

NATIONAL  ACCOUNT  EXECUTIVE 
(Zone  8).  Ground  floor  opportunity  for 
person  with  solid  background  in  com¬ 
mercial  printing,  shoppers,  and  mar¬ 
riage  mail.  This  position  will  initially 
involve  strong  personal  selling  abilities. 
As  department  grows,  you  will  hire,  train 
and  manage  entire  profit  center.  Com- 
pensation  commensurate  with 
experience. 

DIRECTOR  OF  SALES  (Zones  4,6,9). 
Positions  require  STRONG  sales  man¬ 
agement  skills  and  an  excellent  track 
record.  Superior  potential  for  personal 
and  financial  growth.  Base  to 
60K  -I-  bonus  +  relocation  -(--(--(- 

GENERAL  MANAGER  (Zones  4,6).  Title 
says  it  all.  Can  you  handle  full  P  &  L 
responsibility?  Salary  open. 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91355.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


ARTIGRAPHICS 


ILLUSTRATOR  with  several  years 
experiece.  Should  have  page  layout  and 
type  design  ability,  be  adept  at  pre¬ 
separated  color  art  and  willing  to  do  an 
occasional  fact  graphic.  Send  resume 
and  samples  to:  The  Miami  Herald, 
Editorial  Art  Department,  One  Herald 
Plaza,  Miami  FL  33137. 


LAYOUT  DEPARTMENT  SUPERVISOR 
Take  charge  of  a  20  person  department 
for  publisher  of  several  weeklies  in 
upstate  New  York.  Must  be  fully  quali¬ 
fied.  Resumes  to  Box  6427,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  in  Zone  2. 
Salary  in  $30's  with  good  benefits  and 
excellent  advancement  opportunity. 
Must  be  aggressive  in  home  delivery  and 
single  copy  sales.  Background  in  union 
environment  and  2  years  of  college  is 
necessary.  Box  6417,  Editor  &  Pub¬ 
lisher. 


AGGRESSIVE,  innovative  Circulatio.i 
Manager  sought  by  23,000.022  6-day 
California  daily  with  Total  Market  Cover¬ 
age  package,  computerized  system, 
large  rural  plus  city  delivery.  Requires 
minimum  three  years  management 
experience;  marketing  experience  help¬ 
ful.  Resumes  to  Box  6372,  Editor&Pub- 
lisher. 


ASSISTANT  CIRCULATION  MAN¬ 
AGER — Growing  weekly  newspaper  in 
Williamsburg  is  seeking  assistant 
circulation  manager.  Qualified  applicant 
must  possess  a  working  knowledge  in  all 
areas  of  circulation:  newsstand,  carriers, 
mail,  and  free  distribution. 
Understanding  of  computers  helpful. 
Salary  range  based  on  experience.  Send 
resume  to:  Jeff  Rubin,  Virginia  Gazette, 
PO  Box  419,  Williamsburg  VA  23187. 


CIRCULATION  MANAGER 
Northern  California  AM  daily  seeks 
experienced  circulation  manager. 
Should  have  competitive  market  back¬ 
ground.  Knowledge  of  independent 
dealers’  operation  helpful.  Only  a  sales 
planner  with  marketing  savvy  can  qualify 
for  this  highly  visible  post  in  major  mar¬ 
ket.  Box  6386,  Editor  &  Publisher.  EOE 
M/F 


CIRCULATION  MANAGER 
For  40,000  daily  circulation  in  South¬ 
eastern  Massachusetts.  Please  contact 
Edward  F.  St.  John,  Publisher,  207 
Pocasset  St,  Fall  River  MA  02722; 
(617)  676-8211. 


CREW  CHIEFS 

Here's  an  opportunity  to  establish  YOUR 
OWN  ACCOUNT.  Our  Zone  5  AM/PM 
newspaper  is  searching  for  dependable 
crew  sales  personnel  who  would  like  to 
eliminate  the  "middle  man.”  If  you  are 
ready  to  strike  out  on  your  own,  send  your 
resume  to  Box  6412,  Editor  &  PubI  isher. 
CIRCULATION  MANAGER:  If  you're 
aggressive,  have  experience  and  know 
how  to  make  a  good  department  better, 
then  you'll  enjoy  the  financial  and  psy¬ 
chological  rewards  associated  with  this 
position  in  an  expanding  company.  Mid¬ 
west  candidates  only.  Apply  to:  Gary 
Blackburn,  General  Manager,  Daily 
Democrat,  PO  Box  160,  Fort  Madison  lA 
52627. 


CIRCULATION  SALES 
Large  Florida  daily  is  seeking  an  aggres¬ 
sive,  innovative  individual  whose  pro¬ 
fessional  expertise  contribute  to  this  pro¬ 
gressive  organization’s  ambitious  goals/ 
objectives.  Candidates  will  be  adept  in 
effective  newspaper  marketing  and  putt¬ 
ing  plans  into  action.  Excellent  benefits 
and  salary  commensurate  with 
experience/qualifications.  Send  resume 
to  Box  6446,  Editor  &  Publisher. 


MAGAZINE  CIRCULATION  PRO 
Publisher  of  two  monthly  trade  maga¬ 
zines  seeks  proven  circulation  pro  with 
experience  in  the  following:  2nd  class 
controlled  circulation;  BPA  audit  re¬ 
quirements;  free-to-paid  conversion; 
circulation  promotion;  and  general 
record-keeping.  Position  would  involve 
working  closely  with  our  fulfillment 
house  and  printers  with  little  direct 
supervision.  Will  consider  number  2  per¬ 
son  ready  to  move  up.  Well-established 
company  in  super  Sunbelt  locale.  Com¬ 
petitive  salary  and  benefits.  Qualified 
candidates  should  forward  cover  letter, 
resume  and  salary  history  to  Box  6426, 
Editor  &  Publisher. 


CAREER  OPPORTUNITY 
Major  Los  Angeles  area  newspaper  seek¬ 
ing  experienced  management  oriented 
individual  to  assume  2  position  in  dis¬ 
tribution  company.  Must  be  familiar  with 
operation  of  Sheridan  inserter.  Stepper 
collation  equipment  experience  helpful. 
This  is  a  shirt  sleeve  management 
position  with  excellent  growth  opportu¬ 
nity.  Send  resume  and/or  employment 
history  to  Box  6429,  Editor  &  Publisher. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


EDITORIAL 


ASSISTANT  EDITOR  for  suburban  AM 
daily  Zone  5.  A  commitment  to  local 
news,  leadership  and  strong  editing 
skills  are  needed  for  this  position.  Two 
years  reporting  experience  required.  Su¬ 
pervisory  experience  would  be  helpful 
along  with  an  understanding  of  news¬ 
paper  production.  Must  have  strong 
background  in  layout  and  design.  Send 
resume,  writing  clips,  references  and 
layout  samples  to  Box  6401,  Editor  & 
Publisher. 


AROUND-TOWN  COLUMNIST 
THE  DENVER  POST  is  looking  for  a  first 
rate  journalist  who  can  write  with  skill 
and  humor  four  times  a  week  in  a  sec¬ 
tion-front  column.  The  format  is  news¬ 
worthy  short  notes  on  people,  trends  and 
events.  The  beat  is  the  Denver  area  plus- 
during  the  Christmas  holidays-the  Vail/ 
Aspen  scene.  Apply  in  writing  to:  Tim 
Kelley,  Managing  Editor,  The  Denver 
Post,  650  15th  St,  Denver  CO  80202. 
Include  resume,  clips  and  reference. 


AWARD  WINNING  Staten  Island  weekly 
newspaper  wants  reporter  to  cover  city 
government,  toxic  dumping, 
development,  transportation,  crime  and 
other  hard  news.  No  feature  writers, 
poets  or  novelists.  You've  got  to  love 
news  for  this  demanding  yet  exciting  job 
working  for  an  editor  who  will  give  you 
the  freedom  to  tackle  difficult  stories. 
Send  clips,  resumes  and  salary  required 
to:  Staten  Island  Register,  Box  33, 
Staten  Island  NY  10314.  No  calls. 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
ail  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 
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ASSISTANT  METRO  EDITOR  needed  to 
help  direct  aggressive  and  talented  staff 
of  reporters  at  50,000  circulation  AM 
paper  in  a  two  newspaper,  highly  com¬ 
petitive  town.  Need  an  experienced 
reporter  or  editor  who  writes  well  and 
wants  to  live  in  Alaska.  Send  clips, 
resume  and  salary  history  c/o  R.  Shino- 
hara.  Anchorage  Daily  News,  Pouch 
6616,  Anchorage  AK  99502. 


ASSISTANT  TO  EDITOR,  small  daily. 
Zone  3,  seeks  aggressive  second-in- 
command  for  news  department. 
Experience  in  writing,  editing,  layout  re¬ 
quired  along  with  management  poten¬ 
tial.  Box  6408,  Editor  &  Publisher. 


EXPERIENCED  REPORTER— Central 
Illinois  daily/Sunday  30,000  PM  has 
opening  for  general  assignment  reporter. 
Seeking  personable  newsperson  with  ini¬ 
tiative  and  2  or  3  years  experience  to  fill 
vacancy  on  experienced  young  staff. 
Interest  in  public  and  private  education 
helpful.  Competitive  salaryand  benefits. 
Box  6393,  Editor  &  Publisher. 


MANAGING  EDITOR 
45,000  daily  in 
Vancouver,  Washington 

Yes,  we'll  pay  a  top  salary.  And  we'll  give 
you  the  staff,  the  budget  and  the  free¬ 
dom  to  do  your  own  thing.  In  return,  we 
ask  that  you  have  the  proven  manage¬ 
ment  skills  and  the  editorial  commit¬ 
ment  to  help  us  make  the  Columbian  one 
of  the  best  mid-sized  dailies  in  the 
nation.  We  also  ask  that  you  already  have 
an  established  record  of  achievement 
with  at  least  10  years  diversified  edito¬ 
rial  experience,  including  5  years  man¬ 
aging  people. 

Great  paper.  Consistent  award  winner  in 
Sigma  Delta  Chi  five-state  competition. 
Fifty-four  person  news/editorial/photo 
staff.  Progressive  management  philoso¬ 
phy.  Attractive,  modern  plant. 

Coverage  challenges:  competition  from 
Portland,  Oregon  metro-daily  10  mi¬ 
nutes  away.  Mt.  St.  Helens;  preservation 
of  natural  resources  such  as  Columbia 
River  Gorge;  keeping  newspaper  vital  in 
face  of  electronic  media;  direct  legisla¬ 
tive  coverage  and  more. 

Great  town  on  the  Columbia  River. 
Booming  economic  area  of  200,000. 
Emerging  electronics  industry.  Low 
crime  rate  and  we  want  to  keep  it  that 
way.  Located  just  90  minutes  from 
ocean  beaches  or  Mt.  Hood  skiing. 

$45,000  to  start  plus  excellent  fringe 
benefit  package. 

Ideal  profile:  proven  ability  in  team 
building,  delegation,  conflict  resolution; 
excellent  news  and  photo  judgment; 
committed  to  writing  and  photo  quality; 
administrative  ability  in  budgeting  and 
staffing;  futuristic  thinking  in  technolo¬ 
gy  and  coverage,  knowledge  of  libel  laws; 
degree  in  journalism  or  related  area  pre¬ 
ferred. 

Even  if  you're  really  happy  in  your 
present  job — we  think  you'll  be  happier 
here.  Tell  us  about  yourself  in  a  resume 
and  letter.  Replies  absolutely  con¬ 
fidential.  Write:  Ann  Michael,  Assistant 
Personnel  Director,  The  Columbian,  PO 
Box  180,  Vancouver  WA  98666. 

Equal  Opportunity  Employer 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


COPY  EDITORS  needed  for  mid-size  dai¬ 
ly  in  West  Texas.  Must  be  familiar  with 
use  of  color,  modular  layout  and  be  able 
to  write  headlines  that  sing.  At  least  one 
year  experience  required.  Send  resume 
and  samples  of  work  to:  M.  Olaf  Frand- 
sen.  News  Editor,  The  Odessa  American, 
Box  2952,  Odessa  TX  79760.  NO 
PHONE  CALLS. 


CITY  EDITOR  for  Pacific  Stars  and 
Stripes,  Tokyo,  Japan,  to  produce  zoned 
regional  pages  as  well  as  front-page  copy 
to  the  130,000  troops  in  the  Pacific 
Command.  Applicants  must  have  at 
least  three  years  of  experience  in  running 
a  news  media  desk.  This  must  Include 
hard  editing  of  copy  and  handling  of 
newcomers  to  the  newspaper  business. 
Military  experience  desired.  Basic  pay, 
$24,508  a  year,  plus  housing 
allowance,  commissary  and  PX  pri¬ 
vileges,  and  other  benefits.  Send  resume 
and  comprehensive  samples  of  work  tO: 
United  States  Army  Civilian  Personnel 
Office,  Honshu,  ATTN:  RP-NAF,  APO 
San  Francisco  96343. 


DAY  CITY  EDITOR  needed  for  2-person 
city  desk  on  major  market  suburban  dai¬ 
ly.  Needs  to  be  a  strong  idea  person,  with 
excellent  organizational  skills.  Must 
have  previous  experience  on  a  city  desk 
or  in  a  comparable  assignment  editing 
job.  Young  staff  demands  experienced 
leader.  Zone  2  paper  is  40,000  and 
growing,  with  excellent  benefits  pack¬ 
age.  Reply  to  Box  6421,  Editor  &  Pub¬ 
lisher.  EOE. 


EDITOR 

Needed  for  5000  circulation,  Ottaway 
newspaper.  Responsible  for  day-to-day 
operations  of  the  newsroom,  including 
news  administration,  personnel  training 
and  development,  news  department 
management  and  page  layout.  Must 
have  a  strong  news  background,  editing 
and  layout  experience,  good  people 
skills  essential.  Minimum  of  two  years 
experience  editing  on  a  weekly  or  daily 
newspaper.  Telephone;  (914)  856- 
5383  or  send  resume  to:  Robert  W. 
Parks,  General  Manager,  The  Tri-State 
Gazette,  84-88  Fowler  Street,  Port  Jer¬ 
vis  NY  12771. 


EDITOR 

Manager— Editor  on  booming,  tropical 
island  to  run  9  year  old  weekTy  17,000 
circulation  magazine.  Require  Journal¬ 
ism  degree,  5  years  minimum 
experience.  Seend  resume,  editing  sam¬ 
ples,  and  salary  history  to:  Lee  Holmes, 
TV  Guam,  530  W  0  Brien  Dr,  Agana 
Guam  96910.  EOE. 


EDITOR  for  new  real  estate  weekly  in 
District  of  Columbia  area.  Must  be  famil¬ 
iar  with  both  the  home  buying  and  build¬ 
ing  businesses  and  have  all  the  skills 
necessary  to  produce  the  weekly  tabloid . 
Salary  12-14K.  Send  experience,  ideas, 
etc.  to:  Real  Estate  Editor,  Box  550, 
Gaithersburg  MD  20877. 


FEATURES  EDITOR 
The  Daily  News  of  Los  Angeles  is  looking 
for  a  dynamic  leader  with  hands  on 
experience  to  direct  a  diverse  features 
department  of  27  employees.  Qualified 
candidates  will  have  demonstrated  man¬ 
agement  skills  as  well  as  creative  knowl¬ 
edge  of  all  aspects  of  the  "back  of  the 
book."  We  offer  commensurate  starting 
salary,  outstanding  company-paid 
benefits,  and  the  challenge  of  working 
for  one  of  the  west's  fastest  growing 
newspapers.  For  immediate  confidential 
consideration  send  resume  including 
salary  history/requirements  (no  phone 
calls  please)  to: 

Employment  Manager 
DAILY  NEWS 

PO  Box  310,  Van  Nuys  CA  91408 
Equal  Opportunity  Employer 


EDITOR/WRITER 

Fast  moving,  versatile,  imaginative  wri¬ 
ter/editor  needed  to  take  charge  of  week¬ 
ly  tourist/entertainment  publication. 
Position  requires  good  organizational 
skills,  fast  rewriting  ability,  good  news 
judgment,  and  headline  writing  and 
page  makeup  skills.  Thoroughness, 
accuracy,  deadline  awareness  are  vital. 
An  excellent  opportunity  for  talented  J- 
school  grad  or  experienced  pro.  Located 
in  Monterrey  Bay  area  of  California.  Box 
6392,  Editor  &  Publisher. 


COPY  EDITOR 

If  you're  a  stickler  on  grammar  and  have 
a  flair  for  layout  this  may  be  the  job  for 
you.  The  opening  is  on  a  five  person  news 
desk/copy  desk  of  a  35,000  circulation 
PM  in  the  Rocky  Mountains.  Basic  re¬ 
quirements:  two  years  of  daily  co|»  desk 
experience;  understanding  of  VDTs  and 
modern  newspaper  design;  need  for 
crisp,  accurate  headlines  and  cutlines. 
Send  nonreturnable  resume,  clips  and 
references  to:  Rebecca  Frank,  News  Edi¬ 
tor,  The  Daily  Sentinel,  PO  Box  668, 
Grand  Junction  CO  81501. 


CITY  EDITOR — We  are  a  small  Illinois 
daily  looking  for  a  super  city  editor.  Must 
have  solid  news  judgment,  good  writing 
skills,  ability  to  work  hard.  Lead  people, 
take  charge  of  a  young  and  talented 
staff.  We  offer  a  bright  future,  good  sal¬ 
ary  and  benefits  if  you  are  absolutely  top 
notch.  Editor  experience  preferred  but 
we  are  willing  to  recognize  that  person 
who  is  ready  to  move  into  management. 
Resume, salary  history,  and  clips  must 
be  in  by  October  17.  Box  6419,  Editor  & 
Publisher. 


COPYWRITERS/REPORTERS/ 
MANAGING  EDITOR 
New  York  City  trade  publisher  seeks 
newspaper  professionals  with  savvy. 
Technical  background  helpful  but  not 
required.  Good  salaries  and  fees.  Box 
6420,  Editor  &  Publisher. 


COPY  EDITOR  needed  for  universal  desk 
of  major  market  suburban  daily.  Looking 
for  talented  word  craftsman,  with  strong 
skills  in  copy  editing  and  headline  writ¬ 
ing.  Also  must  have  proven  flair  for  lay¬ 
out/design.  Interest  in  community  news 
a  must.  Zone  2  paper  is  40,000  and 
growing,  with  excellent  benefits  pack¬ 
age.  Send  resume  and  samples  of  pages 
you've  designed  to  Box  6422,  Editor  & 
Publisher.  EOE. 


I  9000CIRCULATION  Kansasdailynews- 
I  paper  is  accepting  applications  for  fea¬ 
tures  editor  and  general  assignment 
reporter.  Features  editor  edits  sports,  liv¬ 
ing,  and  special  sections.  Please  send 
letter,  resume  and  clips  to  Box  6397, 
Editor  &  Publisher. 


COPY  EDITOR  and  county  government 
reporter  sought  for  mid-size  West  Texas 
daily.  Copy  editor  must  have  at  least  a 
year  of  experience,  must  have  knowledge 
of  modular  layout,  be  willing  to  use  color 
daringly  and  be  able  to  write  accurate, 
active-verb  headlines.  Send  resume  and 
examples  of  work  to:  M.  Olaf  Frandsen, 
News  Editor,  The  Odessa  American,  PO 
Box  2952,  Odessa  TX  79760. 
Reporter  needs  at  least  3  years  of 
experience,  should  have  tenacity,  strong 
reporting  skills  and  instincts,  and  must 
own  a  colorful  but  concise  writing  style. 
Send  resume,  2  features,  2  spot  news 
stories  and  examples  of  enterprise 
reporting  to:  David  Burch,  City  Editor, 
The  Odessa  American,  PO  Box  2952, 
Odessa  TX  79760. 


BUSINESS  WRITER  with  experience 
interpreting  lOKs  and  annual  reports  as 
well  as  flair  for  making  business  news 
human  and  compelling.  Three  years 
experience;  solid  reporting  a  must  for  a 
position  with  a  150,000-circulation, 
I  six-day  afternoon  paper  in  a  Midwest 
I  corporate  center.  Zone  5.  Box  6440, 
Editor  &  Publisher. 


BUSINESS  EDITOR 
The  Oakland  Press,  a  locally  oriented, 
seven-day  PM  in  suburban  Detroit,  is 
seeking  a  business  editor.  Two-plus 
years'  business  writing  experience  pre¬ 
ferred.  Successful  applicant  must  be 
able  to  coordinate  day-to-day  coverage 
as  well  as  identify  and  develop  business- 
finance-consumer  trend  stories.  Re¬ 
sumes  and  references  to:  William  Tho¬ 
mas,  Assistant  Managing  Editor,  The 
Oakland  Press,  48  W  Huron  St,  Pontiac 
Ml  48056.  The  Oakland  Press,  a  Capital 
Cities  Communications  paper,  is  an 
Equal  Opportunity  Employer  M/F. 


COLLEGE  SENIORS  attending  SDX  con¬ 
vention  in  San  Francisco:  If  interested  in 
being  interviewed  for  reporting  or  copy 
editing  position  send  resume  and  clips 
tO:  Managing  Editor,  Standard-Times, 
PO  Box  5111,  San  Angelo  TX  76902. 


EDITOR  &  PUBLISHER  for  October  8,  1983 


EDITOR 

We  are  a  major  Publishing 
Metropolitan  area  seeking  an  experienced  Editor  to  head-up  a 
1 5  person  department. 

Prior  experience  which  includes  knowledge  of  women’s 
issues,  parent/child  relationships,  fashion,  food,  health  and 
home  furnishings  is  required. 

Qualified  candidates  should  possess  strong  “hands-on”  edit¬ 
ing  experience,  a  working  knowledge  of  current  publishing 
technology  (make-up,  editing  on  VDT,  etc.).  A  background 
which  includes  administering  a  budget  and  a  proven  track 
record  as  a  manager  of  creative  staffers  (editors  &  writers)  is 
essential. 

We  offer  an  excellent  salary  and  a  competitive  company  paid 
benefits  program. 

Please  forward  resume  including  salary  history,  in  strict  confi¬ 
dence,  to: 

Box  MB  339 

1 2th  Floor,  360  Lexington  Avenue 
New  York,  New  York  10017 

An  Equal  Opportunity  Employer-M/F 


45 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING  RESEARCH 


GENERAL  news  reporter  for  award  winn¬ 
ing  South  Carolina  twice  weekly  news¬ 
paper.  Quality  paper,  good  working  con¬ 
ditions.  Will  consider  recent  J-school 
graduate.  Send  resume  with  complete 
information  and  salary  expected.  Box 
6409,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


JOURNALISTS — American  radio  station 
in  Europe  seeks  qualified  journalists  for 
its  central  newsroom  in  Munich,  West 
Germany.  Applicants  should  have  mini¬ 
mum  5  years  full-time  news-writing 
experience,  preferably  including  some 
wire  service  work.  Also  essential:  good 
knowledge  of  foreign  affairs.  Job 
involves  writing  and  editing  English- 
Language  news  copy  and  offers  good  sal¬ 
ary  and  benefits,  as  well  as  opportunity 
to  live  and  work  abroad.  Send  detailed 
resume  and  writing  samples  to  Box 
6430,  Editor  &  Publisher.  EOE. 


COPY  EDITOR 

Must  be  skilled  in  layout,  color,  VDT. 
Resume,  references,  layout  samples  to: 
Nelson  Lampe,  Night  News  Editor, 
Sparks  Newspapers,  Box  5050,  Hay¬ 
ward  CA  94540.  No  calls. 


NEWSPAPER  WRITERS,  EDITORS— 5 
newspaper  group  in  North  Alabama  con¬ 
sidering  expansion  of  editorial  staff  if 
right  people  can  be  found.  We  need  hard 
working,  experienced  general  assign¬ 
ment  reporters  with  basic  photographic 
knowledge  and  ability  to  write  sports. 
Also  needed  are  copy  editors  with 
experience  in  layout  and  design.  We  do 
not  want  beginners.  We’re  looking  for 
journalists  with  a  solid  background  in 
newspapering.  Good  benefits  and 
excellent  opportunity  for  promotion. 
Send  resume  and  salary  requirements 
to:  Bob  Bryan,  Editor  in  Chief,  The  Cull¬ 
man  Times,  300  4th  Av  SE,  Cullman  AL 
35055. 


REPORTER  with  strong  hard  news  back¬ 
ground  for  morning  daily  Zone  5.  Photog¬ 
raphy  experience  a  plus.  Send  resume, 
clips  to  Box  6411,  Editor  &  Publisher. 


MEDIUM  SIZED  daily  in  Virginia  looking 
for  an  entry  level  y)ortswriter  to  cover 
high  school  sports.  Experience  preferred 
but  will  consider  a  recent  J-School 
graduate.  Send  resume  and  clips  to  Box 
6432,  Editor  &  Publisher. 


MANAGING  EDITOR  to  direct  news 
operation  of  11,000  circulation  after¬ 
noon  daily.  Substantial  professional  and 
supervisory  experience  required.  Letter 
of  application  and  resume  to:  Kent  Tho¬ 
mas,  Publisher,  The  Beatrice  Daily  Sun, 
Box  847,  Beatrice,  NB  68310. 


SPORTS  EDITOR  for  small  western  Ken¬ 
tucky  daily.  One  man  sports  department 
covers  local  high  schools  and  area  col¬ 
lege  teams.  Photography  and  page 
design  duties  included.  Send  resume 
and  clips  to:  William  Mitchell,  Assistant 
Publisher,  Fulton  Daily  Leader,  Box 
327,  Fulton  KY  42041. 


THE  SAVANNAH  NEWS  PRESS  has  an 
immediate  opening  for  an  experienced 
Graphics  Artist  for  the  newly  created 
position  of  Editorial  Artist.  Must  be  able 
to  produce  clear  and  concise  graphics 
(including  sketching)  on  deadline.  Work 
under  Executive  Editor.  Must  be  able  to 
work  independently  to  produce  these 
graphics,  but  also  must  be  willing  to  lis¬ 
ten  to  ideas  of  editors  and  writers.  Port¬ 
folio  required.  Send  resume  and  cover 
letter  to;  Personnel,  PO  Box  1088, 
Savannah  GA  31402. 


UNTRADITIONAL  local  government 
bloodhound  with  a  knowledge  of  taxes, 
budgets,  auditing,  politics  and  byways. 
Self-starter  for  continuing  in-depth  look 
at  county,  village,  town,  city  practices, 
people  and  archives.  Watchdog  organ¬ 
ization  experience  valuable.  If  you  can 
track  a  dollar  or  a  court  case  through  a 
smokescreen,  we’d  like  to  talk.  Box 
6261,  Editor  &  Publisher. 


WE  NEED  a  copy  editor  who  can  handle  a 
full  range  of  desk  responsibilities.  Must 
have  a  flair  for  page  design  and  the  abil¬ 
ity  to  effectively  edit  all  kinds  of  copy- 
including  sports.  We  are  a  34,000  AM 
daily  in  Zone  3.  Send  resume,  references 
and  work  samples  to  Box  6447,  Editor  & 
Publisher. 


Leading  weekly  for  the  logal  profession  needs  a 
sharp  person  to  cover  .awyers,  law  firms  and 
trencls  in  practice.  Prior  experience  in  writing 
about  law  is  essential.  Position  will  be  located 
either  in  our  New  York  or  Washington,  DC  office. 
We  offer  an  excellent  salary  and  benefits  package. 
For  consideration,  please  forward  your  resume  in 
confidence  to: 

Box  MBWEP  3069 
261  Madison  Avenue 
New  York,  New  York  10016 

Equal  Opportunity  Employer 


SENIOR  EDITOR— progressive, fast 
growing  suburban  group  seeks 
experienced  newsroom  supervisor  to 
direct  the  news  operations  for  a  chain  of 
weeklies  in  Upstate  New  York.  Position 
has  growth  potential.  Strong  editorial, 
layout  and  administrative  skills  needed. 
Requires  a  BA  with  3-5  years  related 
experience.  Box  6399,  Editor  &  Pub¬ 
lisher. 


SPORTS/editor-writer  for  award  winning 
South  Carolina  semi-weekly.  Must  pro¬ 
duce  Monday-Wednesday  sports  pages 
covering  5  high  schools  in  3  town  major 
sports  recreation  program.  Recent  J- 
school  graduate  acceptable  as  well  as 
experienced  person.  Send  complete 
resume  and  salary  expected.  Box  6410, 
Editor  &  Publisher. 


SCIENCE  WRITER 


Senior  writer,  non-profit  organization’s 
public  information  office,  will  write  news 
releases  on  research  findings,  prepare 
articles  for  "Rand  Research  Review,"  re¬ 
spond  to  media  queries,  serve  as 
information  generalist.  Five  years  media 
experience  preferred.  Submit  detailed 
resume,  salary  history,  writing  samples 
(non-returnable)  to:  Public  Information 
Director 

RAND 

1700  Main  Street 
Santa  Monica  CA  90406 
An  Affirmative  Action  Employer 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  materi¬ 
al  which  can  be  forwarded  in 
a  large  manilla  envelope. 


FREELANCE 


SURVEY  PLANNER/ANALYST 
THINK  FLORIDA!  Pleasant  thoughts 
come  to  mind?  Good!  The  Times 
Publishing  Company,  publisher  of  The 
St.  Petersburgh  Times  and  Evening 
Independent,  has  a  current  opening  in 
the  research  department  for  someone 
experienced  in  survey  questionnaire 
design.  Candidate  should  be  able  to 
demonstrate  superior  writing  skill  and 
analytical  ability.  This  position  requires 
2  to  3  years  experience  in  marketing 
research. 

In  addition  to  an  excellent  starting  sal¬ 
ary,  we  offer  such  “extras”  as  company 
I  paid  pension  plan,  profit  sharing  plan, 

!  group  life  and  major  medical  insurance, 
quarterly  cost  of  living  supplement, 

I  liberal  paid  vacations  and  holidays, 
credit  union  and  more, 
j  Interested?  Write  to  us  outlining  back- 
,  ground  and  salary  requirements. 

'  TIMES  PUBLISHING  COMPANY 
PO  Box  1121 
St.  Petersburg  FL  33731 
Equal  Opportunity  Employer  M/F 


1  PHOTOJOURNALISM 

I  PALM  BEACH  POST  and  The  Evening 
I  Times  is  seeking  an  experienced  photo- 
1  grapher  to  work  in  our  Fort  Pierce,  Flor¬ 
ida  bureau,  covering  St.  Lucie, 
j  Okeechobee  and  Indian  River  counties. 

I  This  rapidly  expanding  area  offers  a  wide 
I  range  of  photographic  possibilities  from 
beaches  in  the  east  to  cattle  ranches  in 
i  the  west.  Must  be  able  to  shoot  color, 
!  generate  own  story  ideas  and  work  in 
j  depth.  If  you  are  a  mature  enthusiastic 
j  photographer  ready  to  settle  down, 
please  forward  resume  with  portfolio  to; 
Palm  Beach  Newspapers,  Inc,  Attn:  Ken 
Steinhoff,  PO  Drawer  T,  West  Palm 
Beach  FL  33402;  (305)  837-4490. 


PRESSROOM 


PRESSROOM  FOREMAN 
Need  pressroom  foreman  capable  of 
operating  and  maintaining  medium 
j  sized  Goss  Urbanite  for  six  day  daily 
!  newspaper  in  northern  part  of  United 
I  States  away  from  metropolitan  areas. 

1  Lots  of  process  color  work.  Must  be  able 
I  to  work  well  with  people.  Top  pay, 

I  excellent  fringes.  Good  huntingandfish- 
I  ing  area.  Contact  Box  6416,  Editor  & 
Publisher. 


1  PRESSMAN-ASSISTANT  PRODUC- 
j  TION  MANAGER  for  growing  weekly 
:  newspaper  organization,  50  miles  from 
I  Virginia  Beach.  Six-unit  News-King. 

I  Camera  experience  helpful.  Call;  (804) 
562-3187  or  write;  Gary  Hamilton, 
'  1000  Armory  Drive,  Franklin  VA  23851. 


COLOR  SLIDES  (preferably  214  by  2 '/tor 
35mm)  for  detective  magazines.  Check 
newsstands  for  Startling  Detective  and 
True  Police  Cases  for  type  photos  re¬ 
quired.  Payment  $150-$300  each  on 
acceptance.  Send  with  model  releases 
to:  [jominick  A.  Merle,  Editor,  Globe 
International  Inc,  1440  St.  Catherine 
Street,  W.,  Ste.  625,  Montreal  Canada 
H3G1S2, 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a- 
month  rates.  M  Sternman,  68-38  Yel¬ 
lowstone  Blvd,  Forest  Hills  NY  11375. 


MARKETING 


SYNDICATE 

Wants  salesperson  exclusive  or  in  addi¬ 
tion  to  other  syndicate.  We  are 
established  for  43  years  and  have 
circulation  building  columns  and  fea¬ 
tures.  Send  resume  and  state  terms. 
SINGER  COMMUNICATIONS,  INC. 
3164  Tyler  Av 
Anaheim  CA  92801 
Phone;  (714)  527-5650 


PRODUCTION 


IMMEDIATE  opening  for  Composing 
Room  Foreman  of  seven  day  AM  news¬ 
paper  producing  over  200  pages  per 
week.  New  front  end  system  and  type¬ 
setters.  ITU  shop.  Preferred  candidate  is 
articulate,  ambitious,  innovative  and 
thoughtful.  Salaried  with  performance 
bonuses.  Please  respond  in  writing  to: 

Tribune-Star 
Personnel  Dept 
721  Wabash  Av 
Terre  Haute  IN  47808 


PRODUCTION  MANAGER:  Under 
10,000  daily  paper  with  growing  com¬ 
mercial  department  needs  someone  to 
supervise  press  and  composing  areas. 
Technical  experience  in  one  or  both 
areas  is  critical,  but  so  are  managerial 
talents  and  an  interest  in  personal 
growth  with  a  growing  company.  Box 
6437,  Editor  &  Publisher. 


E  4  P  CLASSIFIEDS 
Programmed  for  selling! 
(212)  752-7050 


EDITOR  &  PUBLISHER,  for  October  8,  1983 


HELP  WANTED 
SALES 


POSITIONS  WANTED 
_ EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


POSITONS  WANTED 
EDITORIAL 


SALES — Classified  phoneroom  super¬ 
visor  for  large  California  weekly  news¬ 
paper.  Excellent  salary  plus  bonus.  Send 
resume  to  Box  6439,  Editor  &  Publisher . 

E  &  P  CLASSIFIEDS 
The  Industry’s  Marketplace 
(212)  752-7050 


POSITIONS 

WANTED 


ADMINISTRATIVE 


CONTROLLER  OR  CFO 
Experienced,  proven,  Metro  Controller. 
Knows  the  newspaper  business.  Can 
turn  chaos  into  order.  Both  6389,  Editor 
&  Publisher. 

FORMER  newspaper  owner,  42,  seeks  i 
top  position  on  big  weekly.  Marketing  j 
oriented,  TMC  experience,  J-degree. 
Now  in  Zone  6.  Substantial  challenge/ ! 
opportunity  desired.  Some  type  of  equity 
position  preferred.  Box  6356,  Editor  & 
Publisher. 


CARTOONIST 


DAMGOOD editorial  cartoonist,  lOyears 
experience,  syndicated,  range  sublime 
to  vicious,  seeks  larger  paper,  for  sam¬ 
ples  inquire  Box  6442,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  CARTOONIST  — 
Professional  published  in  over  100 
newspapers,  seeks  position  with  daily. 
Write  for  samples-.  312  East  Howell  Av, 
Alexandria  VA  22301  or  call;  (703)836- 
3227. 


CIRCULATION 


CIRCULATOR:  20  years  experience  on 
AM,  PM  dailies,  weeklies,  shoppers, 
TMC,  boy  crew  and  phone  rooms.  Seek¬ 
ing  to  relocate  as  manager,  assistant  or 
staff  position.  Box  6436,  Editor  &  Pub¬ 
lisher. 


DATA  PROCESSING 


SYSTEMS  EDITOR  or  assistant.  MS  in  I 
journalism,  programmer  in  4  languages,  I 
many  years  radio-tv  news,  newspaper 
stringer,  magazine  freelancer.  Box! 
6434,  Editor  &  Publisher.  j 


EDITORIAL 


ENTERPRISING,  talented  writer- 
photogra pher  seeks  daily  beat,  a ny  Zone. 
1980  J-grad.  Box  6431,  Editor  &  Pub¬ 
lisher. 


I 

I 


AUGUST  GRADUATE  looking  for  first 
reporter  job  on  small  or  midsize  paper. 
BA  Communications.  Experience  on  col¬ 
lege  paper.  Excellent  writer.  Prefer  Zone 
2  or  6.  Mike  Reuther,  237  W  Penn  St, 
Muncy  PA  17756;  (717)  546-5204. 


BUSINESS  EDITOR — Excellent  creden¬ 
tials  as  writer,  editor,  department  head. 
Thorough  knowledge  of  economics,  fi¬ 
nance.  Now  staff  writer  on  metro  daily. 
Advanced  degree.  Box  6407,  Editor  & 
Publisher. 

BUSINESS/general  assignment  repor¬ 
ter.  MA  1983.  Seven  months  daily,  4 
months  business  gazette  experience. 
Prefer  East,  South,  Southwest.  Dorr,  PO 
Box  646,  WVS,  Binghamton  NY  13905. 


BUSINESS/FINANCE  writer  graduating  i 
with  MBA  from  major  university  in  j 
December.  3  years  daily  newspaper  ' 
experience,  including  copy-editing.  Box  , 
6441,  Editor  &  Publisher.  I 

DECEMBER  GRAD  with  3  years  ! 
experience  covering  Division  1  school's 
sports  on  daily  basis  for  major  southwest 
paper.  Have  VDT,  layout  and  copy  desk  ! 
background.  Will  relocate  to  any  zone,  j 
Bill  Bradley,  C.U.  Box  6291,  Flagstaff  i 
AZ  86011.  ! 


EDITOR.  MANAGING  EDITOR,  NEWS 
EDITOR — Tough,  fair,  sensitive.  Leader 
on  metros,  wire,  small  dailies.  Box 
6435,  Editor  &  Publisher. 


EXPERIENCED  NEWSPAPER 
PERSONNEL  AVAILABLE 
Memphis  Publishing  Company,  pub¬ 
lisher  of  the  Commercial  Appeal  and  the 
Memphis  Press-Scimitar,  recently 
announced  its  efforts  to  better  serve  the 
readers  and  advertisers  of  the  Mid-South 
by  concentrating  its  resources  on  a  sing¬ 
le  newspaper. 

EffectiveOctober31, 1983,  publication 
of  the  Memphis  Press-Scimitar  will  be 
permanently  suspended.  As  a  result, 
reduction  in  the  work  force  will  be  neces¬ 
sary.  Experienced  and  dedicated  per¬ 
sonnel  will  be  available  in  the  following 
areas: 

•Editors 
•Reporters 
•Photographers 
•Copy  Editors 

•Circulation  Division  Managers 
•Circulation  District  Managers 
•Circulation  Field  Personnel 
•Clerical  Assistants  and 
Office  Support 
•Production  Personnel 
To  obtain  resumes  of  individuals  with 
experience  in  these  areas,  please  con¬ 
tact: 

Jo  Yarborough 
Personnel  Department 
Memphis  Publishing  Company 
495  Union  Avenue 
Memphis,  Tennessee  38101 
(901)  529-2634 


ITS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  ease! 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT:  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don’t  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


GENERAL  MANAGER 
Zone  1  weekly  group  is  seeking  a  mature  | 
individual  with  seasoned  judgment  and  | 
proven  managerial  experience.  Specific  j 
emphasis  should  be  on  cost  control,  I 
operation  management  and  motivation  j 
of  several  department  managers.  We  i 
offer anexcellentopportunityforthe pro-  i 
fessional  manager  whose  common  sense  ' 
and  business  judgments  can  make  I 
things  happen.  Send  resume  and  salary  I 
requirements  to  Box  6307,  Editor  &  | 
Publisher. 


FEATURES  and  graphics  editor  wants  a  ! 
challenge.  Strong  background  in  all  ' 
areas  of  newspaper! ng.  Prefer  mid-size  | 
or  large  daily.  Box  5425,  Editor  &  Pub¬ 
lisher. 


SPORTS  WRITER  seeking  position  with  | 
daily.  Have  experience  in  college  sports  j 
information  as  an  intern  and  in  pro  sports 
publicity.  Box  6444,  Editor  &  Publisher. 

FOOD  PAGE  EDITOR/WRITER  College  | 
culinary  arts  teacher  for  1 1  years  seeks  ! 
any  size  paper  in  North  Louisiana,  South 
Arkansas,  or  Central  Mississippi  that 
needs  interesting  coverage  of  food.  12 
years  dailies/magazines.  Available  Jan-  1 
uary  1984.  Box  6443,  Editor  &  Pub-  I 
lisher. 


GRADUATE  of  the  University  of  Mary-  ; 
land,  MA  in  journalism  and  government  | 
and  politics  (3.75  GPA).  Experience  ' 
consists  of  internships  with  the  Bureau  ! 
of  National  Affairs  and  Landmark  Com-  j 
munications  in  Washington  DC,  as  well  i 
as  17  months  as  a  part  time  television  ' 
reporter  for  CBS  affiliate  in  Roanoke,  i 
Virginia.  Am  presently  employed  in  com¬ 
munications  business  but  am  most 
desirous  of  entering  the  field  for  which  I  ' 
am  trained.  Prefer  to  work  in  Zone  3  in  [ 
journalism  or  public  relations.  Box 
6414,  Editor  &  Publisher.  ! 


SPORTSWRITER,  been  on  southwest  \ 
daily  for  one  year,  seeks  move  “back 
home"  to  Zone  2.  Prefer  sports  position,  j 
but  will  consider  any  opening.  Call  Eric  ; 
Magill  at  (505)  887-1770. 


I  WANT  TO  WORK  for  a  newspaper  or 
other  media  in  Chicago  area.  September 
grad  Ohio  State  University  J-School. 
Campus  daily  experience  reporting,  VDT  ' 
editing,  photography.  Box  6366,  Editor  : 
&  Publisher.  ^ 

NEWSMAN,  BA.  More  than  a  decade  of  i 
experience  in  sound  reporting  based  on  | 
research  ability.  Career  position  sought.  , 
Box  6398,  Editor  &  Publisher. 


OUTDOOR  and/or  farm  writer/editor, 
newspaper,  magazine,  public 
information;  3  years  experience  small 
daily,  national  magazine  internship, 
agency  experience,  photo  experience 
double;  degree,  wildlife  biology,  agri¬ 
cultural  journalism,  Iowa  State.  Box 
6428,  Editor  &  Publisher. 


SPORTS  EDITOR  seeks  new  challenge. 
Twenty-two  years  experience,  including 
16  as  sports  editor  of  20,000  circulation 
daily.  Box  6335,  Editor  &  Publisher. 


HUNTLEY  HAVERSTOCK  I'm  not,  but  I 
do  have  experience  on  four  newspapers 
and  a  television  station.  Presently  city 
reporter  on  small  daily.  Part  of  five  years 
experience  in  sports.  Any  Zone.  Box 
6424,  Editor  &  Publisher. 


FREELANCE 


CARLA  MARIE  RUPP,  15  years  pro¬ 
fessional  journalism  experience 
(including  5‘/2  years  associate  editor 
with  Editor  &  Publisher)  seeks  diverse 
news,  feature  writing  or  publicity  assign¬ 
ments.  Call  Carla  Rupp  at  (212)  244- 
3800  or  (212)  608-1487  for  any  edito¬ 
rial  or  photo  needs,  or  leave  toll  free 
message  for  Carla  Rupp  at  1-800-525- 
5097. 


INDEXING — prompt,  in-depth,  neatly 
typ^,  by  professional  information  sci¬ 
entists.  Health  care,  business,  comput¬ 
ers,  sciences.  Call  CIS  at  (614)  891- 
2017. 


PRODUCTION 


PRODUCTION  MANAGER,  12  years 
management.  Experienced  all  phases. 
Press,  camera,  strong  composing.  Labor 
negotiations.  Box  6423,  Editor  &  Pub¬ 
lisher. 


PHOTOGRAPHER 


PHOTOGRAPHER/PILOT-fully  rated 
with  6  years  daily  and  wire  experience. 
Strong  color  background.  Wants  to  settle 
down  with  quality  publication.  Box 
6413,  Editor  &  Publisher. 


PHOTOGRAPHER — experienced 
freelancer  seeks  position  on  a  semi¬ 
weekly  or  daily.  Proficient  in  photo  skills 
and  producing  informative  and 
entertaining  photography.  Zones 
2, 3, 4, 6,9.  Robert  Thomason,  5009  Rio 
Grande,  11-D,  Midland  TX  79707; 
(915)  694-2181. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Talking  a  subject  to  death 

First  there  was  the  meeting  in  Tash¬ 
kent,  in  Soviet  central  Asia,  Sept.  5-12, 
at  which  UNESCO's  International  Pro¬ 
gram  for  the  Development  of  Com¬ 
munications  allocated  $626,000  for  19 
of  32  proposed  new  projects  out  of  the 
$6.1  million  that  was  sought. 

The  World  Press  Freedom  Com¬ 
mittee’s  appraisal  of  that  meeting  was 
that  nobody  left  Tashkent  entirely  hap¬ 
py,  but  the  Western-oriented 
delegations  did  well  in  gaining  approval 
for  projects  in  which  they  were  most 
interested,  and  postponed  some  of 
those  that  made  them  uneasy. 

Most  of  those  approved  received  a 
maximum  of  $40,000.  Some  of  them 
received  $14,000. 

It  makes  one  wonder,  for  instance, 
how  much  telecommunications  train¬ 
ing  can  be  given  in  Zimbabwe  for 
$14,000. 

Also,  we  wonder  if  anyone  in  or  out 
of  UNESCO  will  ever  follow  up  on 
these  projects  to  find  out  what  was 
done  with  the  money.  The  techniques 
of  seeking  money  have  been  refined  so 
(knowing  the  maximum  grant  will  be 
$40,(XX))  a  project  is  split  into  two  parts. 
This  was  done  in  one  case  and  both 
received  the  maximum. 

Then  there  was  the  UN/UNESCO 
roundtable  on  a  “New  World 
Information  and  Communication 
Order”  at  Innsbruck,  Austria,  Sept.  14- 
19.  There  were  no  final  conclusions  or 
recommendation  and  there  was  a  lot  of 
talk  about  old  proposals  for  an 
international  press  council,  codes  of 
ethics,  international  right  to  reply,  pro¬ 
tection  of  journalists,  etc.  And  there 
were  some  disturbing  new  language 
used  about  “information  sovereignty”, 
“information  aggressions,”  “trans¬ 
national  corporations’  non¬ 
responsibility.” 

This  was  followed  by  the  second 
Voices  of  Freedom  meeting  at  Tal- 
loires,  France,  Sept.  30-Oct.2,  at  which 
representatives  of  the  Western  press 
expressed  their  views  freely  on  the 
same  subjects  having  been  confined  to 
the  role  of  non-governmental  observers 
(NGO)  at  the  other  meetings. 

The  tenor  of  the  Talloires  meeting 
was  that  while  the  representatives  dis¬ 
agreed  with  the  things  being  discussed 
by  governments  at  UNESCO  meet¬ 
ings,  and  said  so  vigorously,  it  ended  on 
a  positive  note  with  a  report  that 
emphasized  what  the  Western  press 
stands  for  and  not  just  about  what  it  is 
against. 

All  this  will  be  followed  by  the  1983 
UNESCO  general  conference  in  Paris 
Oct.  25-29,  which  will  act  on  the  1984- 
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1985  budget  and  work  program.  It 
sounds  innocuous  enough,  but  listen. 
In  order  to  “explore”  the  “concept  of 
the  right  to  communicate,”  $57,3(X)  is 
asked  for  a  project  defined  this  way: 

“In  cooperation  with  international 
non-governmental  organizations  and 
other  interested  bodies,  studies  will  be 
carried  out  of  the  philosophical  and 
legal  foundations  on  which  the  ‘right  to 
communicate’  might  rest. 

“Studies  will  also  focus  on  certain 
rights  linked  to  the  right  to  com¬ 
municate  (the  right  to  be  informed,  the 
right  to  privacy,  the  right  of  access  to 
administrative  documents,  etc.)  as  well 
as  on  the  relationship  between  this  right 
and  the  new  rights  of  solidarity. 

“These  studies  will  examine  the 
situation  in  the  various  countries  or 
groups  of  countries,  the  statutory  mea- 


Judge  Richard  Traub  denied  a 
motion  by  the  plaintiff  for  a  new  trial  in 
his  unsuccessful  $17  million  libel  suit 
against  the  Albuquerque  Journal. 

Last  March,  the  jury  by  a  10  to  2  vote 
found  the  Journal  did  not  libel  William 
Marchiondo,  a  local  attorney,  in  a  1977 
article  about  organized  crime  in  the 
state  {E&P,  March  19). 

Marchiondo  contended  the  Journal 
libeled  him  by  publishing  his  photo¬ 
graph  under  a  headline  reading  “Orga¬ 
nized  Crime  Showing  Interest  in  New 
Mexico.” 

One  of  the  Journal’s  defenses  was 
that  the  article  was  true.  Judge  Traub 


The  Justice  Department  has  asked 
the  U.S.  Supreme  Court  to  reject  a 
petition  to  review  the  joint  operating 
agreement  between  the  Seattle  Times 
and  the  Seattle  Post-lntelli}>encer. 

Solicitor  General  Rex  Lee  filed  a 

Veitch  leaves 
Sunday  Metro 

Mike  Veitch,  vice  president  for  sales 
and  marketing  Metropolitan  Sunday 
Newspapers,  has  left  the  company  to 
join  Journal  Newspapers  in  Washing¬ 
ton,  D.C.,  as  vice  president  for  market¬ 
ing. 

Journal  Newspapers  is  a  group  of 
suburban  daily  newspapers  around  the 
Washington,  D.C.  beltway.  It  is  a  sub¬ 
sidiary  of  Army  Times  Publishing  Co. 


sures  that  have  been  taken  and  the 
reactions  of  the  various  categories  of 
users. 

“The  findings  of  these  studies  and 
surveys  will  be  published  and  brought 
to  the  attention  of  National  Com¬ 
missions  and  interested  non¬ 
governmental  organizations,  who 
would  be  asked  for  their  comments  and 
suggestions  as  to  measures  that  could 
be  taken  within  the  framework  of 
UNESCO.” 

Thus,  one  sees  the  phenomenon  of 
ideological  creep  at  work.  What  started 
in  the  ‘70s  as  a  discussion  of 
“information,”  has  now  been  enlarged 
to  mean  communicate,  communication 
and  communicators. 

And  then,  the  next  IPDC  meeting 
will  be  held  in  Paris  in  the  Spring.  We 
wish  it  were  true  that  a  subject  could  be 
killed  by  talking  it  to  death.  In  the  case 
of  UNESCO,  however,  the  more  they 
talk  about  a  “proposal,”  the  more  it 
becomes  set  in  granite.  Yesterday’s 
“proposal”  becomes  today’s 
“resolution,”  and  tomorrow’s  “draft 
document.” 


told  the  jury  that  it  was  the  defendant’s 
burden  to  prove  the  article  was  false, 
that  it  defamed  him  and  caused  actual 
damages.  The  judge  also  said  the 
defendant  had  to  prove  the  Journal 
acted  with  actual  malice  or  knowledge 
that  the  story  was  false  and  that  it 
printed  it  with  “reckless  disregard  for 
the  truth.” 

Marchiondo,  in  filing  for  a  new  trial, 
contended  that  the  jury  was  improperly 
instructed. 

The  defendant  can  still  file  an  appeal 
to  a  higher  court. 

“That’s  what  we  anticipate  will  hap¬ 
pen,”  said  Gerald  Crawford,  Journal 
editor. 


legal  brief  asking  the  Supreme  Court  to 
allow  the  JOA  to  proceed  without 
further  legal  scrutiny. 

A  coalition  of  advertisers,  suburban 
publishers  and  some  P-I  employees  are 
seeking  to  have  the  JOA  nullified. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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New  trial  denied  in  libel  case 


Supreme  Court  asked  to  reject  JOA  review 


ON  YOUR 
MARK! 

Editor  8c  Publishers  Dec.  3  issue  will  feature  a  special 
free-standing  section  on  “Trademarks  and  the  press.” 

GET  SET! 

Because  this  thought-provoking  special  section  pro¬ 
vides  an  excellent  environment  for  repeat  readership 
of  your  trademark  story. 

The  key  people  in  newspapers — editors,  publishers, 
reporters  and  advertising  staffers — will  be  looking  at 
■  The  philosophy  of  Trademark  Use  ■  Legal  aspects  ■ 
History  ■  and  Guidelines,  as  presented  by  Julius  R. 
Lunsford,Jr.,  prominent  trademark  attorney  and  writer. 

GO! 

Reserve  space  to  present  the  positives  of  your  trade¬ 
mark  to  the  press. 

Contact  your  E&P  Advertising  Representative  or  call 
Donald  Parvin  at  (212)  752-7050.  But  hurry!  Deadline 
for  space  reservations  is  October  28.  Copy  close, 
November  17. 

^^^EDITOR  &  PUBLISHER 
^  SPECIAL  SUPPLEMENT  ON 

TRADEMARKS 


SCRIPPS-HOWARD  FOUNDATION 
National  Journalism  Awards 


EDWARD  WILLIS  SCRIPPS  AWARDS 
FOR  THE  FIRST  AMENDMENT 

— Recognizes  the  newspaper  which,  in  writing,  reporting 
and  public  education,  performs  the  most  outstanding 
public  service  in  the  cause  of  the  First  Amendment 
guarantee  of  a  free  press. 

— First  prize:  $2,500  and  a  plaque; 

Second:  $1,000  and  a  citation. 

— Receipt  deadline:  Feb.  1, 1984 

ERNIE  PYLE  AWARDS 

FOR  HUMAN  INTEREST  REPORTING 

— Given  for  newspaper  human  interest  reporting  that  best 
exemplifies  the  warmth  and  craftsmanship  of  Scripps- 
Howard’s  famous  roving  reporter. 

— First  prize:  $2,000  and  a  plaque; 

Second:  $1,000  and  a  citation. 

— Receipt  deadline:  Jan.  16, 1984 

EDWARD  J.  MEEMAN  AWARDS 
FOR  CONSERVATION  REPORTING 

— Recognizes  newspapers  which  have  helped  educate  the 
public  to  a  better  understanding  and  support  of 
conservation  in  two  circulation  categories:  over  100,000 
circulation  and  under  100,000. 

— First  prize  in  both  categories:  $2,000  and  a  plaque; 
Second  prizes:  $1,000  and  a  citation. 

— Receipt  deadline:  Feb.  1, 1984 


ROY  W.  HOWARD  AWARDS 
FOR  PUBLIC  SERVICE 

Public  service  is  defined  as  exposure  and  contribution 
towards  the  alleviation  of  corruption,  crime,  health  or  other 
problems  inimical  to  the  general  welfare. 

— First  prize  of  $2,500  and  a  bronze  plaque  to  a 
newspaper  and  to  a  radio  or  TV  station.  Second  prize  of 
$1,000  and  a  citation  to  a  newspaper,  a  TV  station  and 
to  a  radio  station. 

— Newspaper  Receipt  Deadline:  Feb.  9, 1984 
—  Broadcast  Receipt  Deadline:  Feb.  1, 1984 


WALKER  STONE  AWARDS 
FOR  EDITORIAL  WRITING 

— Given  for  general  excellence  of  newspaper  editorials. 

— First  prize:  $2,000  and  a  plaque; 

Second:  $1,000  and  a  citation. 

—Receipt  deadline:  Feb.  1, 1984 

CHARLES  M.  SCHULZ  AWARD 
FOR  PROMISING  CARTOONISTS 

— Recognizes  new  talent  in  the  editorial,  strip  or  panel 
cartooning  arena. 

— First  prize  only  of  $2,000  and  a  citation. 

— Receipt  deadline:  Jan.  10, 1984 


To  Scripps-Howard  Foundation; 

Please  send  entry  blanks  and  data  sheets  for  the 
competitions  checked  in  boxes  below: 

□  Edward  Willis  Scripps  First  Amendment  Awards 

□  Roy  W.  Howard  Awards  For  Public  Service 

□  Ernie  Pyle  Awards  For  Human  Interest  Reporting 

□  Walker  Stone  Awards  For  Editorial  Writing 

□  Edward  J.  Meeman  Awards  For  Conservation  Writing 

□  Charles  M.  Schulz  Award  For  Promising  Cartoonists 


NEWSPAPER 
OR  STATION . 


ADDRESS 


Scripps-Howard  Foundation,  1100  Centrai  Trust  Tower,  Cincinnati,  OH  4S202 
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